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Before  skiers  got  their  biggest  lift. 


America’s  first  ski  lift,  1934. 
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The  first  ski  lift  in  America.  Built  in  ^oodstock, 
Vermont  by  a  handful  of  ingenious  Yankees  who  rigged  an 
1800  foot  loop  of  rope  to  a  Model  T  truck  engine.  And  for 
the  first  time  skiers  could  race  down  Gilbert’s  Hill  without 
facing  an  uphill  battle. 

But  years  before  people  took  the  easy  way  to  the  top, 
they  stayed  on  top  oT  things  by  reading  The  Boston  Globe. 

From  camping  in  Acadia  to  fishing  olf  Fairhaven.  From 
birding  in  the  ^rkshires  to  the  foliage  in  Franconia,  you 
could  find  out  all  about  it  in  the  Globe. 

Which  is  why  long  before  people  were  drawn  up  at 
an  angle,  they  were  inclined  to  read  The  Boston  Globe. 

Season’s  Greetings  from 

51if  Boston  (globe 


A  wholly  owned  subsidiary  of  Affiliated  Publications,  Inc. 


I  IIS  more  than  a  game. 

It's  the  .\meriean  Rite  of 
rlit'  heiglit  of  h\pe. 

The  \’ear's  (irand  K\ent. 

For  San  Diego,  it’s  also  a 
^  ticket  to  The  Big  Time.  .\n(i 

The  San  Diego  L’nion  lias  cleNeloped  a  game 
[Man  all  its  own. 

.More  than  eight\’  reporters  and  photogra- 
[ihers  will  he  set  in  motion.  They'll  scramble 
da\'  and  night  assembling  ele\eh  special 
sections  in  less  than  two  weeks. 

Thex  'll  co\er  e\er\'thing  from  the  F'rank 
Sinatra  and  Liza  .Minnelli  concerts  to  crmvd 
control  and  crime  [iroblems.  From  the 


fortunes  being  made  by  souvenir  sellers  to 
Super  Concoctions  for  Super  B(Mi  parties. 

.\nd  of  course,  there’s  the  game  itself.  The 
lineup:  Jerrv'  .Magee,  winner  of  the  1987 
.McCann  .\\vard.  Wav  iie  Lockwood.  T.J.  Simers 
and  others  under  the  direction  of  Barrv'  Lorge 
and  Bob  Wright. 

Thev ’ll  be  readv’  when  the  sports  spotlight 
illuminates  our  corner  of  the  world.  Just  as  it 
will  again  during  the  America’s  Cup  ^■acht 
Races  in  ’91.  It’s  an  e.xtraordinarv’  time.  Time 
to  pull  out  all  the  stops. 

So  as  the  Super  B(av1  draws  near,  take  a 
close  look  at  The  San  Diego  L’nion.  \()u’ll  have 
a  clear  view  of  a  citv’.  and  a  newspaper,  that  are 
going  all  the  wav’. 


The  Future  Lies  In  New  Technology, 
and  we've  come  prepared. 


Presenting  Flint  Ink's  New  Research  Center 


The  printing  industry  faces  some  key  issues 
today:  availability  and  cost  of  raw  materials... 
environmental  concerns... health  and 
safety  considerations. ..the  computerization  of 
press-side  and  prepress  operations. 

Meanwhile,  the  emphasis  on  quality  and  the 
demand  for  increased  productivity  have  never 
been  greater. 

Changing  technology  has  created  many  of 
these  issues.  New  technology  will  be 
required  to  resolve  them,  and  meet 
the  challenges  of  the  future. 


Foreseeing  this  need  in  the  early  80’s,  Flint 
Ink  Corporation  developed  a  plan  for  the  future. 
At  the  heart  of  this  plan  was  a  state-of-the-art 
Research  Center  in  Ann  Arbor,  Michigan.  Today, 
the  75,000-square-foot  facility  is  a  reality, 
reaffirming  Flint  Ink’s  strong,  positive  vision  of 
the  future,  and  our  commitment  to  the  printing 
industry.  We  invite  you  to  visit  this  new  center 
and  experience  the  energy  and  sense  of 
anticipation  that  exist  there. 

At  Flint  Ink,  we  believe  the  Future 
Lies  In  New  Technology,  and  we’ve 
come  prepared  to  turn  today’s  possi¬ 
bilities  into  tomorrow’s  reality. 
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Corporate  Headquarters:  25111  Glendale  Ave.,  Detroit,  Ml  48239 
Research  Center:  4600  Arrowhead  Dr.,  P.O.  Box  8609,  Ann  Arbor,  Ml  48107 
with  49  locations  nationwide 
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DECEMBER 

6- 7— Missouri-Kansas  AP  Publishers  and  Editors,  Annual  Meeting, 

Alameda  Plaza  Hotel,  Kansas  City. 

10-11 — Newspaper  Association  Managers,  Legislative  Conference,  The 
Newspaper  Center,  Reston,  Va. 

10- 12— Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 

American  Society  of  Newspaper  Editors,  Westin  Hotel,  Boston. 

JANUARY 

7- 9— Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 

American  Society  of  Newspaper  Editors,  University  of  Texas/Cam¬ 
pus  Inn  Motel,  Arlington,  Texas. 

14-16— Northwest  Missouri  Press  Association,  Convention,  Sheraton  St. 
Joseph,  St.  Joseph. 

14-16— Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 
American  Society  of  Newspaper  Editors,  Omni  Netherland  Hotel, 
Cincinnati. 

14- 16 — Wisconsin  Newspaper  Association,  Mid-Winter  Meeting,  Holiday 

Inn,  Stevens  Point. 

20- 22 — Idaho  Press  Association,  Winter  Convention,  Red  Lion  Hotel  Inn, 

Boise. 

21- 23— Kentucky  Press  Association,  Winter  Convention,  Galt  House,  Louis¬ 

ville. 

21-23— North  Carolina  Press  Association,  64th  Newspaper  Institute,  Car¬ 
olina  Inn,  Chapel  Hill. 

21-23— University  of  Tennessee-Tennessee  Press  Association,  Institute- 
Winter  Convention,  Sheraton  Music  City  Hotel,  Nashville. 

24-27 — International  Newspaper  Advertising  and  Marketing  Executives. 
New  Orleans  Hilton. 

28-29— Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 
American  Society  of  Newspaper  Editors,  University  Plaza  Hotel, 
Seattle. 

31-2/6 — Suburban  Newspapers  of  America,  Publishers  Winter  Conference, 
Sheraton  Royal,  Waikoloa,  Hawaii. 

Seminars!  Workshops!  Clinics 

NOVEMBER 

29- 12/4 — American  Press  Institute,  Promoting  the  Daily  Newspaper,  Reston, 

Va. 

30- 12/2— ANPA/ASNE/APME,  Leadership  in  the  Newsroom,  Trade  Winds,  St. 

Petersburg 

30-12/4— ANPA  Web  Offset  Newspaper  Press  Operations  Seminar,  The 
Newspaper  Center,  Reston,  Va. 

DECEMBER 

3- 4 — Gannett  Center  for  Media  Studies,  Technology  Studies  Seminar 

Columbia  University,  New  York, 

4- 6 — Atlanta  Seminar  on  Photojournalism,  Lanier  Plaza,  Atlanta,  Ga. 

6-11 — American  Press  Institute,  Circulation  Sales  and  Marketing  Strate¬ 
gies,  Kellogg  West,  Pomona,  Calif 

6-1 1 — The  Poynter  Institute  for  Media  Studies,  Graphics  Center:  Design  for 
Spanish  Language  Newspapers.  St.  Petersburg. 

7-9 — ANPA  Advanced  Management  Workshop,  Amelia  Island  Plantation, 
Amelia  Island,  Fla. 

7 — Gannett  Center  for  Media  Studies,  Technology  &  Advanced  Study 
Group,  Columbia  University,  New  York. 

13-18 — America  Press  Institute,  Editorial  Page  Editors  and  Writers,  Reston, 
Va. 

13-18— American  Press  Institute,  Newspaper  Photojournalism,  Reston,  Va. 

JANUARY 

11- 13 — ANPA/ASNE/APME,  Leadership  in  the  Newsroom,  San  Francisco. 

15- 17— Mid  America  Press  Institute,  Political-Governmental  Reporting,  Cla¬ 

rion  Hotel,  St.  Louis. 

25-27— ANPA/ICMA/NPRA,  Managing  People  in  the  Circulation  Depart¬ 
ment,  San  Francisco. 


About  Awards 


FPA  Mencken  Awards.  Winners  of  the  sixth  annual 
Mencken  Awards,  sponsored  by  the  Free  Press  Associa¬ 
tion,  were  recently  announced.  The  awards  honor  out¬ 
standing  writing  that  focuses  on  human  rights,  civil  liber¬ 
ties  and  government  violations  of  human  rights. 

The  1987  Mencken  winners  are:  Best  Cartoon,  Chuck 
Asay,  editorial  cartoonist  for  the  Colorado  Springs 
Gazette-Telegraph',  Best  Investigative  Report/News 
Story,  Jeff  Smith  and  Ruben  Hernandez  of  the  New  Times 
in  Phoenix,  Ariz.;  Best  Editorial/Op-Ed,  John  Dentinger 
for  an  op-ed  that  was  published  in  the  Chicago  Tribune, 
Los  Angeles  Daily  News  and  four  other  papers;  Best 
Feature/Essay,  Aryeh  Neier  for  an  essay  in  the  New  York 
Review  of  Books',  and  Best  Book,  Robert  Conquest’s 
The  Harvest  of  Sorrow. 

Population  Reporting  Awards.  Fifteen  news  organizations 
and  individuals  have  won  the  Population  Institute’s  1987 
Global  Media  Awards  for  Distinguished  Population 
Reporting. 

Winners  are:  Best  Team  Reporting  Effort,  Andrew  Cas- 
sel,  Marc  Kaufman,  C.S.  Mangold  and  Carol  Morello  of 
the  Philadelphia  Inquirer',  Best  Editorial,  the  Los  Angeles 
Times',  Most  Courageous  News  Organization,  El  Especta- 
dor  of  Bogota,  Colombia;  Best  Individual  Reporting, 
Georgia  Tasker  of  the  Miami  Herald',  Best  Television 
Documentary,  “The  Day  of  Five  Billion,”  co-produced 
by  Turner  Broadcasting  System  and  the  United  Nations; 
Best  Individual  Media  Effort,  Ansgar  Skriver  of  the  West 
German  Broadcasting  Corporation;  Best  Cartoonist,  Paul 
Fell  of  the  Lincoln  (Neb.)  Journal',  Best  Metropolitan 
Television,  a  documentary  by  KIRO-TV,  produced  by 
Hilda  Bryant;  Best  Radio  Program,  “Guatemala  Flash,”  a 
national  radio  program  in  Guatemala;  Best  Population 
Journal,  JOICFP  News,  a  monthly  publication  of  the 
Japanese  Organization  for  International  Cooperation  in 
Family  Planning;  Best  Individual  Reporting  Effort/Devel¬ 
oping  World,  Marcia  Rodriguez  of  the  Manilas  Bulletin', 
Best  International  Daily,  the  International  Herald  Tri¬ 
bune',  Most  Conscientious  News  Service,  Reuters;  Best 
Daily  Newspaper,  O  Globo  of  Rio  de  Janeiro,  Brazil;  and 
Best  Weekly  Magazine,  Veja  of  Brazil. 

INMA  Western  Region  Awards.  Mark  Daniel,  advertising 
director  of  the  Hanford  (Calif.)  Sentinel  has  been  named 
the  1987  recipient  of  a  $2,000  grant  from  the  Gordon 
Phillips  Career  Development  Fund,  awarded  annually  by 
the  Western  Region  of  the  International  Newspaper 
Advertising  and  Marketing  Executives  to  enhance  the 
professional  and  individual  development  of  active  mem¬ 
bers. 

Also  at  the  organization’s  meeting  in  Calgary,  Greg 
Stevens,  general  manager  of  the  Napa  (Calif.)  Register, 
was  presented  with  the  INMA  Western  Region  Silver 
Strand  Award  for  outstanding  contributions  to  INMA,  the 
region  and  the  newspaper  industry.  Stevens  has  served  as 
a  director  on  the  Western  Region  board  and  the  interna¬ 
tional  board  of  directors. 
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Bauman  Media  Reporting  Honor.  Judith  Newmark,  a 
reporter  for  the  St.  Louis  Post-Dispatch,  has  won  the 
Duncan  Bauman  Media  Reporting  Award  for  her  series 
entitled  “Nurse,”  which  detailed  the  training,  challenges 
and  opportunities  of  a  registered  nurse  in  St.  Louis.  She 
received  a  $2,500  cash  award  and  a  Steuben  eagle. 
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USA  WEEKEND  adds  wallop 
to  Fridays  in 

the  Los  Angeles  Daily  News 


Starting  November  13  the  Los  Angeles  Daily  News  added  USA  WEEKEND 
to  their  Friday  package. 

USA  WEEKEND  will  delight  and  inform  Los  Angeles  Daily  News  readers  and 
give  advertisers  a  powerful  new  entree  into  the  USA’s  second  largest  market! 

With  the  addition  of  the  Los  Angeles  Daily  News,  the  total  circulation  of 
USA  WEEKEND  is  now  a  powerful  14,568,769. 


“The  addition  of  USA  WEEKEND 
to  the  Los  Angeies  Daiiy  News  is 
an  integral  part  of  the  continuing 
process  of  Cooke  Media  Group 
Incorporated  to  provide  the  most 
complete  and  local  product  for 
the  growing  San  Fernando  and 


“USA  WEEKEND’S  lively  and 
timely  content  will  make  a 
significant  addition  to  our 
newspaper.” 

Robert  W.  Burdick 
Editor 


“The  addition  of  USA  WEEKEND 
will  enhance  our  already 
successful  recipe  for 
circulation  growth.” 

Karl  J.  Buchmeier 
Circulation  Director 


WEEKEND 


neighboring  valleys. 


Robert  Steven  Morris 
Publisher 


D^ilyNews 


About  Awards 


Fol  winner.  Erin  Hallissy,  the  California  reporter  facing 
a  jail  sentence  for  refusing  to  surrender  her  notes  to  a 
court,  has  been  awarded  a  special  Freedom  of  Information 
plaque  by  fellow  Journalists. 

The  award  by  the  Northern  California  chapter  of  the 
Society  of  Professional  Journalists,  Sigma  Delta  Chi  also 
contained  a  resolution  commending  her  “in  the  highest 
possible  terms  for  upholding  the  California  Shield  Law  on 
behalf  of  the  First  Amendment  and  the  California  Consti¬ 
tution,  and  on  behalf  of  journalists  and  the  public  every¬ 
where.” 

The  recognition  was  given  at  a  Nov.  5  “Show  of  Sup¬ 
port”  dinner  in  San  Francisco  for  Hallissy,  a  reporter  for 
the  Contra  Costa  Times.  She  had  been  scheduled  to  begin 
a  jail  term  the  day  before. 

Hallissy  has  refused  to  turn  over  her  notes  of  a  jailhouse 
interview  with  John  Sapp,  who  is  accused  of  killing  three 
people.  The  notes  of  the  interview  are  sought  by  Sapp's 
attorney,  who  claims  they  will  help  vindicate  his  client. 

A  Superior  Court  judge  sentenced  her  to  jail  for  her 
refusal  to  give  up  her  notes  and  tapes  but  the  state 
Supreme  Court  ordered  a  stay  of  the  sentence  while  it 
considers  her  appeal. 

SPJ.SDX’s  resolution  of  support  for  Hallissy  carries 
hundreds  of  signatures  from  members  of  news  organiza¬ 
tions  around  the  state.  They  will  be  used  as  exhibits  to  the 
supplemental  amicus  brief  filed  by  a  San  Francisco  law' 
firm  representing  SPJ,SDX.  the  California  Society  of 
Newspaper  Editors.  San  Francisco  Chronicle.  San  Fran¬ 
cisco  Bay  Guardian  and  Contra  Costa  Press  Club. 


DJNF  Teachers  of  the  Year,  Scholarships,  Fellowships. 
John  W.  Cutsinger  Jr.  and  Jack  Harkrider,  journalism 
teachers  and  advisers  at  Westlake  High  School  and  L.C. 
Anderson  High  School,  respectively,  both  in  Austin, 
Texas,  have  been  named  the  1987  High  School  Journalism 
Teachers  of  the  Year  by  the  Dow  Jones  Newspaper  Fund. 
The  award  carries  a  Si, 000 journalism  scholarship,  which 
will  be  awarded  next  year  to  a  senior  at  each  high  school 
who  plans  to  major  in  news-editorial  journalism  in  college. 

In  addition,  five  high  school  journalists,  representing 
DJNF's  1986  Teacher  of  the  Year  and  Distinguished 
Advisers,  have  been  named  recipients  of  Newspaper  Fund 
scholarships.  They  are:  Stacy  Grossman  of  South  Planta¬ 
tion  (Fla.)  High  School,  SI, 000;  Jackie  McFaddenof  Aus¬ 
tin  (Texas)  Anderson  High  School,  $500;  Kathy  Sheldon 
of  Shawnee  (Mich.)  Mission  North  High  School,  S500; 
Thomas  Allnutt  from  Walt  Whitman  High  School  in 
Bethesda,  Md.,  S500;  and  Tammy  Ross  of  Copperas  Cove 
High  School  in  Waco,  Texas,  S500. 

Sixty-six  high  school  journalism  teachers  have  also 
received  S23,100  in  DJNF  fellow'ships  to  attend  college 
courses  and  journalism  workshops  this  summer.  The  S350 
grants  are  intended  for  teachers  who  have  taken  few  or  no 
previous  college  journalism  courses  or  who  have  little  or 
no  journalism  teaching  experience. 


Service  to  Children  Lauded.  The  Birmingham  (Ala.)  Post- 
Herald  Goodfellow  Fund  received  the  (Jovernor’s  Volun¬ 
teer  Award  for  service  to  children  and  youth.  The  award, 
one  of  13  presented  by  Alabama  Gov.  Guy  Hunt,  recog¬ 
nized  the  newspaper’s  Goodfellow  Fund  for  having  pro¬ 
vided  toys,  fruit  and  candy  to  underprivileged  children 
every  Christmas  since  1935. 


The  4th  Estate 


By  Doug  Borgstedt 


About  Awards 


NJPA  winners.  Gilbert  M.  Gaul  of  the  Philadelphia 
Inquirer  received  the  $1 ,000  first  prize  for  medical  writing 
in  a  contest  administered  by  the  New  Jersey  Press  Associ¬ 
ation  for  his  story,  “No  (Ture  for  Ailing  Medicare  Pro¬ 
gram.”  Kevin  Riordan  of  the  Courier-Post  in  Cherry  Hill, 
N.J.,  received  the  $500  second-place  award  for  his  series 
“AIDS  Among  Children."  The  awards  were  presented  by 
the  New  Jersey  Health  Products  Council  for  excellence  in 
newspaper  coverage  of  progress  in  the  life  sciences  and 
health  care. 

NJPA  awards  for  enterprise  reporting  went  to  the  Tren¬ 
ton  (N.J.)  Times,  which  won  first  place  for  a  five-part 
series,  “A  Report  Card  on  Trenton’s  Schools,”  by 
reporter  Ames  Alexander,  and  the  New  Jersey  Law  Jour¬ 
nal,  which  received  the  second-place  award  for  “Litigat¬ 
ing  Inequalities  in  School  Funding”  by  Rorie  Sherman. 
New  Jersey  Bell  presented  $  1 ,000  to  each  reporter  during 
the  NJPA’s  annual  meeting  in  Princeton. 

Pacemaker  Award.  Six  college  newspapers  received  the 
1987  Pacemaker  Award  to  honor  excellence  in  college 
newspapers  throughout  the  country.  The  award  is  spon¬ 
sored  by  the  American  Newspaper  Publishers  Association 
and  the  Associated  Collegiate  Press. 

The  winners  are;  the  Channels  of  Santa  Barbara  (Calif.) 
City  College;  Catalyst  at  Miami-Dade  (Fla.)  Community 
College  South;  the  Graphic  of  Pepperdine  University  in 
Malibu,  Calif.;  the  Indiana  Daily  Student  at  Indiana  Uni¬ 
versity  in  Bloomington,  Ind.;  the  Kansas  State  Collegian 
of  Kansas  State  University  in  Manhattan,  Kan.;  and  the 
Daily  Texan  of  the  University  of  Texas  at  Austin. 

Editors  Hall  of  Fame.  Leonard  McCalla  Jr.,  editor  of  the 
Anderson  Countian  in  Garnett  until  his  death  in  1984,  has 
been  named  to  the  Kansas  Newspaper  Editors  Hall  of 
Fame  at  the  University  of  Kansas.  He  was  selected  by 
members  of  the  Kansas  Press  Association,  and  was 
inducted  during  KU’s  annual  Editors  Day  program  at  the 
William  Allen  White  School  of  Journalism  and  Mass  Com¬ 
munications. 
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The  People,  the  Press  Sd  Politics 


United  We  Stand  for  What? 


Times  Mirror 
Companies 


Times  Mirror  Newspapers: 

Los  Angeles  Times;  Ne>^’sday;  the 
Baltimore  Sun  newspapers;  The 
Hartford  Courant;  The  Morning 
Call  (Allentown,  PA);  The  Advo¬ 
cate.  Greenwich  Time  (Con¬ 
necticut);  Los  Angeles  Times 
Syndicate. 


Times  Mirror  Magazines 
Popular  Science;  Outdoor  Life; 
Golf  magazine;  Ski  magazine;  The 
Sporting  News;  Broadcasting; 
National  Journal;  Sports  inc.  The 
Sports  Business  Weekly 


Times  Mirror  TV  Stations 
KDFW-TV  Dallas;  KTBC-TV, 
Austin;  KTVI,  St  Louis;  WVTM- 
TV  Birmingham  (AL). 


Times  Mirror  Cable: 
More  than  40  cable  TV  systems 
serve  300  communities  in  14  states 
across  the  nation. 


/  hat  are  the  values  and  beliefs  that  Amer- 
icans  stand  for  today?  We  asked  Gallup 
T  to  find  out. 

Gallup  talked  to  4,244  people,  face-to-face,  in  interviews 
that  typically  lasted  70  minutes,  and  identified  nine  values 
and  beliefs  that  define— and  divide— political  opinion. 

Religious  faith.  80%  of  the  American  electorate  say  they’re 
conscious  of  the  presence  of  God. 

Social  justice.  62%  believe  government  should  guarantee 
every  citizen  food  and  shelter. 

Militant  anti-communism.  56%  believe  communists  are 
responsible  for  a  lot  of  the  unrest  in  the  US.  today;  54% 

think  the  best  way  to  ensure  peace  is  through  military  Americans  stand  for,  it  also  defines 
strength.  the  11  sub-groups  that  really 

American  exceptionalism.  68%  think  the  US.  has  a  bound-  make  up  the  political  spectrum 
less  ability  to  solve  its  problems.  and  the  attitudes  that  underlie 

Alienation.  52%  say  they  have  no  say  about  what  govern-  our  political  language. 

ment  does;  73%  say  elected  officials  in  Washington  It  will  help  us  to  report  on 
quickly  lose  touch  with  the  people.  politics  with  greater  clarity,  and  it 

Financial  pressure.  43%  say  they  often  don’t  have  enough  could  prompt  you  to  see  the  political  process  in  a  new  light, 
money  to  make  ends  meet.  If  you’d  like  a  copy,  write  our  chairman,  Robert  E  Erburu, 


is  concentrated  in  too  few  large 
corporations. 

Tolerance/intolerance.  48%  think 
it’s  all  right  for  blacks  and  whites 
to  date  each  other;  50%  say 
books  containing  dangerous 
ideas  should  be  banned  from 
public  school  libraries. 
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Matthew  Bender  &  Company,  law 
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medical  and  college  publishers; 
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tions;  Learning  International, 
training  programs;  Mirror  Systems, 
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and  training;  Harry  N.  Abrams, 
art  books;  Times  Mirror  Press, 
directories  and  manuals. 
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Unmatched  confidence 

The  theme  for  the  annual  conference  of  the  Audit  Bureau  of  Cir¬ 
culations  last  week  in  San  Francisco  was  “The  Power  of  Print  Adver¬ 
tising.”  Speaking  to  corporate  and  advertising  agency  members  of 
ABC,  several  newspaper  and  magazine  executives  spoke  positively 
to  that  point.  One  of  them,  James  D.  Squires,  executive  vice  presi¬ 
dent  and  editor  of  the  Chicago  Tribune,  attributed  the  survival  of 
newspapers  in  the  face  of  broadcast  competition  to  the  fact  that 
“there  is  consumer  confidence  in  the  American  newspaper  that  is 
unmatched  anywhere  else.” 

Even  tv  executives  realize  this.  At  the  33rd  annual  meeting  of  the 
Television  Bureau  of  Advertising  in  Atlanta  last  week,  according  to 
Broadcasting  magazine,  the  “conferees  appeared  preoccupied  with 
two  issues,  including  wresting  a  greater  share  of  local  retail  advertis¬ 
ing  from  the  newspaper  medium,  which  has  cornered  80%  of  that 
business”  (italics  ours-Ed.)  In  the  same  issue  of  that  publication  it 
was  reported  “the  three-television  network  time  sales  revenue  for 
the  third  quarter  were  off  more  than  4%  from  last  year’s  total.”  Time 
sales  for  news  programs  were  off  18%. 

At  the  same  time,  newspaper  advertising  volume  and  earnings 
were  up  over  the  preceding  year.  E&P  reported  (Nov.  14,  page  14), 
“public  newspaper  companies  continued  their  strong  performance 
through  the  third  quarter  of  1987  with  most  of  them  showing  earn¬ 
ings  gains  for  both  the  period  and  the  first  nine  months  of  the  year.” 
The  week  before  (Nov.  7,  page  13),  E&P  reported,  “newspapers 
achieved  outstanding  profitability  levels  in  1986.” 

While  advertisers  were  showing  such  confidence  in  newspapers, 
readers  were  also.  The  FAS-FAX  figures  from  the  Audit  Bureau  of 
Circulations  for  the  six-month  period  ended  Sept.  30  showed  that 
both  daily  and  Sunday  net  paid  circulations  for  the  largest  25  news¬ 
papers  showed  increases  (E&P  Nov.  7,  page  12).  Seventeen  of  the 
top  dailies  showed  increases  while  15  of  the  largest  Sunday  papers 
showed  gains.  (E&P  regrets  that  because  of  a  typographical  error 
the  Sunday  San  Francisco  Chronicle  &  Examiner  was  reported  as 
having  a  loss  of  9,762  instead  of  a  gain. )  These  total  gains  are  remark¬ 
able  in  the  face  of  the  increased  pressures  for  the  readers’  time. 

As  the  chairman  of  the  American  Association  of  Advertising  Agen¬ 
cies  told  the  ABC  gi’oup:  “Print  is  alive  and  well  and  a  great  weapon 
for  the  austere  days  ahead.”  And,  we  add,  newspapers  are  once  again 
leading  the  media  parade. 

The  right  decision  for  SPJ,  SDX 

Delegates  to  the  Society  of  Professional  Journalists,  Sigma  Delta 
Chi  convention  made  the  right  decision  to  drop  the  self-censure 
clause  from  its  code  of  ethics  under  which  journalists  who  violate  the 
code  could  be  punished. 

One  of  the  proponents  of  the  censure  provision  proclaimed,  “good 
journalists  should  point  out  bad  journalism.  ”  That’s  OK  for  those  who 
wish  to  be  judge  and  jury  over  their  contemporaries.  But  good 
journalists  should  not  put  themselves  in  the  position  of  depriving 
anyone  from  practicing  journalism  and  exercising  his  individual 
rights  under  the  First  Amendment. 
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Letters  to  the  Editor 

Annoyed  by  the  use  of  unnamed  sources 


I  read  with  interest,  and  with  a  good 
deal  of  annoyance,  your  piece  of  Oct. 
10  on  the  Steve  Twomey  flap.  Let  me 
direct  your  attention  to  three  para¬ 
graphs  on  page  60: 

Perry  has  been  described  by  former 
colleagues  as  everything  ranging 
from  “extremely  idealistic”  and 
“very  talented"  to  “arbitrary”  and 
“a  fanatic.” 

“If  it  mattered  to  John  Perry,  he 
would  pursue  it  vigorously.  He  would 
pursue  it  right  or  wrong,”  said  one 
editor  who  worked  under  Perry  at 
another  newspaper. 

“He  would  do  just  about  anything 
to  get  publicity.  John  Perry  loves  the 
limelight,”  said  another  ex-col¬ 
league. 

These  were  shots  from  ambush, 
fired  from  the  concealment  of  an 
unidentified  source.  Such  journalism. 


Correction 

An  Oct.  31  story  about  the  Char¬ 
lotte  (N.C.)  Observer's  coverage  of 
PTL  contained  two  quotes  by 
Observer  editor  Richard  Oppel  which 
were  inaccurate. 

In  giving  his  reasons  for  adopting 
the  standard  that  any  story  about  Jes¬ 
sica  Hahn’s  sexual  encounter  with 
Jim  Bakker  had  to  come  from  on-the- 
record  sources  and  documents,  E&P 
quoted  Oppel  as  saying,  “If  he  had 
sued  us  successfully,  the  newspaper 
would  not  have  recovered  for  a 
decade.” 

The  correct  quote  is,  “If  the 
Observer  was  wrong  on  the  Jim  Bak- 
ker/Jessica  Hahn  story,  we  wouldn’t 
recover  for  a  decade.” 

In  citing  Oppel’s  reference  to  a  May 
1986  memo  he  received  from 
Observer  publisher  Rolfe  Neill,  the 
words  “it  is  time  to  lighten  up”  were  a 
paraphrase  of  the  memo’s  contents 
and  should  not  have  been  in  quotes. 

The  correct  quote  by  Oppel  is,  “At 
one  point,  in  May  1986,  Rolfe  told 
me  —  backing  it  up  with  a  written 
memo  —  that  it  was  time  to  ‘disen¬ 
gage  from  our  ceaseless  thrall’  with 
PTL.” 

Oppel  said  the  Neill  memo  also 
stated  that  the  paper’s  “‘unremitting 
surveillance’  had  produced  percep¬ 
tions  in  the  community  that  we  were 
unfair,  anti-Christian  and  losing  our 
credibility.” 


in  my  opinion,  is  irresponsible  and 
contemptible. 

This  is  “trust-me”  journalism  at  its 
most  unfair  and  most  offensive .  Read¬ 
ers  have  no  way  of  knowing  who  this 
“one  editor”  and  this  “another  ex¬ 
colleague”  are. 

Do  they  exist?  Were  they  accu¬ 
rately  quoted?  We  are  asked  to  accept 

Right  on  target 

Your  editorial  cartoon  in  the  Oct. 
31  issue  was  right  on  target. 

When  I  graduated  from  journalism 
school  in  1966,  it  didn’t  take  but  three 
interviews  to  discover  that  public 
relations  offered  a  great  deal  more 
financial  reward  than  did  a  career  in 
journalism.  Unfortunately  the  dis¬ 
parity  still  exists.  As  a  result,  a  great 
number  of  very  bright  graduates  “sell 
out”  to  public  relations. 

Perhaps  the  only  other  segment  of 
journalism  that  offers  even  worse 
compensation  is  academe.  When  I  see 
established  universities  with  substan¬ 
tial  academic  credentials  and  huge 
endowments  offering  $25,000  per 
year  for  a  journalism  instructor  with  a 
PH.D.,  I  only  shudder  to  think  what 
type  of  an  individual  these  graduate 
schools  attract.  1  made  that  much  a 
few  years  out  of  college  —  and  that 
was  more  than  20  years  ago. 

Perhaps  a  reevaluation  is  in  order. 

Steve  R.  Smirnoff 


the  calumny  on  sheer  trust.  Your 
reporter  shot  at  a  sitting  target,  John 
Perry,  from  the  underbrush  of  an 
anonymous  source. 

I  despise  such  journalism,  and  I  am 
disappointed  that  Editor  &  Publisher, 
which  might  be  expected  to  set  a  high 
standard  for  our  profession,  would 
permit  its  columns  to  be  used  in  this 
scurrilous  fashion. 

James  J.  Kilpatrick 

(Kilpatrick  is  a  syndicated  colum¬ 
nist.) 

Managing  editor’s  note:  To  pull  out 
the  above  referred-to  quotes  from  a 
multipage  article  on  Mr.  Perry’s  dis¬ 
pute  with  Mr.  Twomey  and  describe 
them  as  “calumny”  is  misleading. 
Taken  in  total,  the  article  was  neither 
calumnious  nor  scurrilous. 


Wrong  figure 

In  reporting  the  ABC  Fas-Fax 
totals  for  the  six  months  ended  Sept. 
30, 1987,  E&P  incorrectly  showed  the 
San  Francisco  Chronicle  &  Examiner 
with  a  loss  in  Sunday  circulation.  The 
Examiner  &  Chronicle’s  Sunday  cir¬ 
culation  gained  9,762  in  the  period  to 
reach  716,339  in  net  average  paid 
sales. 


Would  you  trust  a  singles  columnist  whose 
own  daughter  once  tried  to  scare  away  his  date 
by  saying  he  was  “very  bald  and  boring”? 

...Millions  do. 

Other  pertinent  facts  about  Howard  Halpem, 

Ph.D.,  author  of  ON  YOUR  OWN,  the  authorita¬ 
tive,  weekly  advice  column  for  singles  of  all  ages: 

MOST  MEMORABLE  BLIND  DATE:  When, 
half\vay  through  the  meal,  his  extremely  buck-toothed 
date  decided  he  was  OK  and  removed  her  “fright  teeth.” 

NO.  1  RULE  FOR  MEETING  YOUR  DATE’S  KIDS: 

Don’t  get  down  on  the  floor  and  play  with  them — 
especially  if  they  are  home  from  college  on  spring  break. 

Editors:  For  a  FREE  copy  of  Halpem’s  audiocassette  “Break 
Your  .Addiction  to  a  Person”  (Bantam,  1987)  and  a  FREE 
month’s  trial  of  ON  YOUR  OWN,  call  Dan  Barber  at 
800-972-3550  or  (212)  645-3000. 
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The  Northeastern  United  States  is  undergoing  a 
business  renaissance  and  New  Jersey,  with  its 
unique  techno-corporate  economy,  is  leading  the 
way. 

New  Jerseys  growing  reputation  as  a  major  tech¬ 
nological  center  is  based  on  some  impressive 
numbers.  The  state  ranks  first  in  private  research 
and  development  spending.  First  in  per  capita  sci¬ 
entists.  Third  in  per  capita  patents  issued.  Fourth  in 
high-tech  companies.  And  out  of  Americas  10 
largest  states.  New  Jersey  has  the  highest  average 
net  household  income. 

Corporate  America  has  taken  notice.  Not  long 
ago,  a  thousand  top  companies  named  New  Jersey 
“most  likely  place"  for  new  headquarters.  Many  are 


already  here.  In  fact,  nearly  two-thirds  of  its  hun¬ 
dred  largest  employers  are  members  of  the  For¬ 
tune  1000. 

And  the  newspaper  for  New  Jersey  is  The  Star- 
Ledger-New  Jersey's  largest  daily  and  Sunday 
newspaper. 


DAILY 

SUNDAY 

THE  STAR-LEDGER 

461,080 

68t,802 

More  daily  and  Sunday  circulation  than 
three  newspapers  combined! 

the  next 

Bergen  Record: 

159.151 

231.030 

Asbury  Park  Press: 

139,954 

205,007 

Camden  Courier  Post: 

99,419 

98,497 

Total: 

398,524 

534,534 

For  more  information  on  The  Star-Ledger’s  selling  power, 
call  Fred  Marks.  National  Advertising  Manager,  at  201-877-5864. 


die  ;%tar-I^bser 

The  Newspaper  for  New  Jersey 

Star-Ledger  Plaza,  Newark,  NJ.  07I0I  •  Represented  Nationally  by  Newhouse  Newspapers 

Source.  Sales  &  Marketing  Managements  Survey  of  Buying  Power.  1986;  Fortune  magazine,  1986;  New  Jersey  Business  magazine.  May  1986:  ABC  FasFax.  3  51  87. 
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Self-censure  clause  dropped 

Society  of  Professional  Journalists,  Sigma  Delta  Chi  votes  162-136  to 
drop  a  clause  from  its  ethics  code  that  would  censure  member  violators 


By  Mark  Fitzgerald 

After  years  of  sometimes  emotional 
debate,  a  divided  society  of  Profes¬ 
sional  Journalists,  Sigma  Delta  Chi 
decided  Nov.  14  it  will  not  punish 
journalists  who  violate  its  code  of 
ethics. 

By  a  162-136  vote,  delegates  to  the 
Chicago  convention  voted  to  elimi¬ 
nate  the  entire  final  section  of  the 
ethics  code,  a  controversial  section 
that  said,  “journalists  should  actively 
censure  and  try  to  prevent  violations 
of  these  standards.” 

Instead,  the  convention  substituted 
a  section  that  stresses  education  and 
“mutual  trust.” 

The  new  section  reads: 

“Adherence  to  this  Code  is 
intended  to  preserve  and  strengthen 
the  bond  of  mutual  trust  and  respect 
between  the  American  journalists  and 
the  American  people.  This  society 
shall  by  programs  of  education  and 
other  means  encourage  individual 
journalists  to  adhere  to  these  tenets 
and  shall  encourage  journalistic  publi¬ 
cations  and  broadcasters  to  recognize 
their  responsibility  to  frame  codes  of 
ethics  in  concert  with  their  employees 
to  serve  as  guidelines  in  furthering 
these  goals.” 

The  “actively  censure”  clause, 
first  put  in  the  51 -year-old  ethics  code 
in  1973,  died  primarily  because  of 
fears  that  enacting  any  punishment 
could  open  the  society  to  costly 
lawsuits  —  and  because  SPJ,SDX 
has  never  been  able  to  decide  just  how 
journalists  should  go  about  “actively 
censuring”  someone. 

The  issue  became  the  most  divisive 
in  the  society’s  recent  history  as  pro¬ 
ponents  and  opponents  of  the  clause 
at  times  resorted  to  name-calling. 

On  one  side  were  the  so-called 
“ethical  crazies,”  whose  most  visible 


spokesman  was  Chicago  Tribune 
environmental  reporter  Casey  Bukro. 

“We  pointed  out  that  SPJ.SDX  has 
been  ignoring  ethics  for  14  years  — 
and  if  that’s  a  crazy,  then  I’m  proud  to 
be  one,”  he  asserted. 

On  the  other  side  were  what  Bukro 
called  the  “ethical  wimps.”  Nobody, 
however,  was  proud  to  bear  that 
name. 

“I  kind  of  resent  that  we  are  being 
called  ‘ethical  wimps,’  ”  said  Busi¬ 
ness  Week  reporter  Frances  Segher, 
president  of  the  Washington  (D.C.) 
professional  chapter. 


Instead,  Segher  said  that  enforcing 
the  ethics  codes  would  not  only  put 
journalists  in  the  role  of  policemen, 
but  would  be  an  anti-First  Amend¬ 
ment  action. 

“Why  on  earth  are  we  trying  to  put 
ourselves  in  the  same  position  of  the 
[American  Medical  Association]  and 
[American  Bar  Association],  which 
use  licensing  to  restrict  who  can  enter 
their  profession,”  Segher  said.  “We 
[journalists]  are  violently  against 
that.” 

SPJ,SDX  president  Jim  Plante,  an 
NBC  network  news  reporter,  served 
notice  this  summer  that  he  could  not 
administer  an  ethics  complaint  proce¬ 
dure. 

Feelings  were  so  strong  on  both 
sides  that  some  members  argued  that 
the  censure  provision  should  be 


stricken  simply  because  it  was  too 
divisive. 

“I  think  it  is  evident  that  [the 
clause]  has  become  a  divisive 
element  —  not  only  between  mem¬ 
bers  of  the  society,  but  between  the 
society  and  others  in  the  journalistic 
community,”  said  Cliff  Rowe,  the 
society’s  ethics  committee  chairman. 
Rowe  said  eliminating  the  “actively 
censure”  clause  was  “very  prag¬ 
matic.” 

Another  pragmatic  note  was  struck 
by  SPJ,SDX  general  counsel  Bruce 
W.  Sanford,  who  argued  in  a  13-page 


memorandum  that  enforcing  the  eth¬ 
ics  code  would  open  Sigma  Delta  Chi 
up  to  “costly,  protracted  litigation.” 

“If  the  society  attempts  to  enforce 
its  Code  of  Ethics  through  quasi-judi¬ 
cial  procedures  or  public  censure,  it 
can  expect  to  encounter  a  variety  of 
lawsuits,”  Sanford  wrote. 

“Given  the  specter  of  defending 
against  expensive  and  possibly  meri¬ 
torious  legal  actions,  it  is  institution¬ 
ally  destructive  for  SPJ,SDX  to 
attempt  to  censure  or  otherwise  sanc¬ 
tion  its  members  for  perceived  ethical 
violations.” 

Legal  action  could  include  claims 
that  due  process  was  violated,  that 
business  relations  were  interfered 
with,  that  antitrust  laws  were  vio¬ 
lated,  or  that  libel  was  committed, 
(Continued  on  page  43) 


The  “actively  censure”  clause . . .  died  primarily 
because  of  fears  that  enacting  any  punishment  could 
open  the  society  to  costly  lawsuits  —  and  because 
SPJ,SDX  has  never  been  able  to  decide  just  how 
journalists  should  go  about  “actively  censuring” 
someone. 
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Bulk  sales  get  a  new  prominence 

Audit  Bureau  of  Circulations’  reports  will  list  bulk  sales  in  Paragraph  1 


By  M.L.  Stein 

Bulk  sales  in  Audit  Bureau  of  Cir¬ 
culation  statements  achieved  a  new 
prominence  when  ABC’s  board  of 
directors  approved  the  organization’s 
first  major  format  change  in  56  years 
at  its  San  Francisco  convention. 

The  Nov.  I4  board  vote,  based  on 
an  ABC  task  force  recommendation, 
represented  a  compromise  among 
publishers,  ad  agencies  and 
advertisers  —  the  latter  being  the 
least  enthusiastic  about  the  change 
involving  bulk  sales. 

The  format  shift  affects  both  group 
and  bulk  sales.  Group  sales  involve 
newspapers  sold  to  corporations  for 
distribution  to  employees  while  bulk 
sales  are  to  hotels  and  airlines,  which 
hand  them  out  free  to  customers. 

Many  newspaper  chains,  particu¬ 
larly  Gannett,  are  expected  to  greet 
the  changes  with  open  arms.  In  I985, 
more  than  a  dozen  Gannett-owned 
papers  briefly  quit  ABC  over  the  issue 
of  bulk  sales.  Gannett  also  had  made 
bulk  sales  a  major  part  of  its  market¬ 
ing  strategy  for  its  national  newspa¬ 
per,  USA  Today. 

Under  the  new  rules,  bulk  sales  will 
be  moved  to  Paragraph  I  of  ABC’s 
newspaper  reports  with  the  designa¬ 
tion  “Third  Party  (Bulk)  Sales.” 

Average  paid  circulation  in  the  first 
paragraph  will  be  described  as  “Aver¬ 
age  Paid  Circulation  (by  Individuals 
and  for  Designated  Recipients).” 

The  latter  will  be  clearly  delineated 
from  bulk  sales  and  the  two  figures 
cannot  be  added  together. 

Also,  all  ABC  newspapers  will  be 
permitted  to  report  group  circulation, 
not  just  those  with  business-publica¬ 
tion  characteristics. 

To  report  group  circulation,  which 
will  be  defined  as  “all  copies  or  sub¬ 
scriptions  purchased  in  quantities  of 
two  or  more  by  businesses  for  desig¬ 
nated  employees,”  newspapers  will 
be  required  to  provide  the  names  or 
titles  of  the  recipients  for  the  circula¬ 
tion  to  be  counted. 

Reports  will  identify  this  category 
as  “Group  Subscriptions  by  Busi¬ 
nesses  for  Designated  Employees.” 

Sources  for  third-party  bulk  sales 
must  be  specified,  with  figures  being 
reported  for  the  four  largest  catego¬ 


ries  of  a  paper’s  bulk  sales.  Remain¬ 
ing  third-party  sales  will  be  placed  in 
an  “other”  listing.  Categories  could 
include  airlines,  hotels,  motels  or 
restaurants. 

However,  FAS-FAX  will  report 
only  the  Paragraph  I  information, 
“Average  Paid  Circulation  (by  Indivi¬ 
duals  and  for  Designated  recipi¬ 
ents.)” 

Another  important  format  change 
is  that  all  newspapers  will  be  required 
to  report  their  circulation  by  county. 
According  to  the  task  force,  county 
newspaper  circulation  figures  give 
ABC  material  for  supplying  broad 
market  information  to  buyers. 


The  two-year  task  force  effort  was 
guided  by  ABC  directors  Dan  F.  Pear¬ 
son,  director  of  media,  RJR  Nabisco 
Inc.,  and  Grover  Friend,  president, 
Calkins  Newspapers,  who  also  is 
chairman  of  ABC’s  Newspaper  Com¬ 
mittee. 

Explained  Pearson,  “Our  objective 
was  to  create  a  standardized  newspa¬ 
per  format  that  serves  buyers’  needs 
as  well  as  the  needs  of  all  ABC  news¬ 
paper  members.  We  also  wanted  to 
clarify  terminology  and  make  all  com¬ 
ponents  of  circulation  readily  avail¬ 
able  to  buyers.” 

Pearson  said  bulk  circulation  was 
moved  to  Paragraph  I  to  make  it 
easier  for  buyers  to  evaluate  all  ele¬ 
ments  of  a  newspaper’s  circulation. 
He  asserted  that  many  buyers  now 
find  the  terms  “Average  Paid  Circula¬ 
tion”  and  “‘bulk’  confusing  and,  in 
some  sense,  misleading”  and  often 
perceive  bulk  distribution  as  unpaid. 

Ad  buyers,  he  continued,  feel  a 
more  prominent  position  for  “all  the 
elements  of  paid  circulation  will  help 
them  in  the  evaluation  process  of 
newspapers.” 

Friend  said  there  will  continue  to  be 


a  distinction  between  school  copies 
purchased  by  students  or  their 
schools  and  copy  sales  paid  directly 
to  newspapers  by  sponsors. 

Speaking  generally  of  the  task  force 
recommendations  from  the  stand¬ 
point  of  newspapers.  Friend  said  it 
“is  important  that  we  have  the  oppor¬ 
tunity  to  present  the  circulation  num¬ 
bers  fairly  and  completely  and  this 
whole  format  has  achieved  that.  1 
think  it’s  a  significant  step.” 

The  newspaper  side  of  the  task 
force  included  representatives  of  the 
American  Newspaper  Publishers 
Association  and  the  Newspaper 
Advertising  Bureau.  Ad  buyer  mem¬ 


bers  included  representatives  of  J.C. 
Penney  Co.,  and  N.W.  Ayer  Inc. 
Other  buyer  groups  involved  were  the 
ABC  Newspaper  Buyer  Advisory 
Committee  and  the  Joint  Advertiser/ 
Advertising  Agency  Directors  Com¬ 
mittee  of  the  ABC  board. 

Taskforce  member  James  F.  Boyn¬ 
ton,  J.C.  Penney’s  manager  of  media 
services,  indicated  that  his  company 
and  other  retailers,  who  compro¬ 
mised  on  the  new  format,  do  not 
regard  bulk  sales  as  meaningful  in 
making  ad-buying  decisions  since  the 
audience  for  such  sales  are  usually 
transients. 

L.A.  Times  starts 
Orange  Co.  section 

The  Orange  County  edition  of  the 
Los  Angeles  Times  began  a  new  fea¬ 
ture  section  called  Orange  County 
Life  on  Nov.  5. 

The  new  section  will  appear  Thurs¬ 
days,  Fridays  and  Saturdays  and  will 
provide  coverage  of  the  county’s 
social  scene,  local  issues,  personali¬ 
ties  and  events,  consumer  advice  and 
commentary. 


Task  force  member  James  F.  Boynton,  J.C.  Penney’s 
manager  of  media  services,  indicated  that  his 
company  and  other  retailers,  who  compromised  on 
the  new  format,  do  not  regard  bulk  sales  as 
meaningful  in  making  ad-buying  decisions  . . . 
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Audit  Bureau  execs  paint  a  rosy  picture 

More  field  auditors  added;  backlogs  end;  computer  equipment  upgraded 


By  M.L.  Stein 

Two  officials  of  the  Audit  Bureau  of 
Circulations  drew  a  rosy  picture  of 
accomplishments  and  future  goals  at 
ABC’s  annual  conference  in  San 
Francisco  Nov.  11-13. 

Audit  Bureau  president  and  man¬ 
aging  director  M.  David  Keil 
announced  that  no  increase  in 
publisher  audit  hour  rates  or  dues  are 
anticipated  for  1988,  although  mem¬ 
bers  can  expect  a  modest  increase  for 
participation  in  the  organization’s 
data  bank. 

Keil  also  reported  that  the  Audit 
Bureau’s  management  has  developed 
specific  audit  completion  objectives 
for  every  publisher  division  and  for 
each  quarterly  audit  period. 

“I  can  report  to  you  that  the  ABC 
field  audit  staff  achieved  each  one  of 
their  objectives  for  fiscal  year  1987, 
and  they  have  accomplished  this 
while  completely  eliminating  the 
audit  backlog”  of  1984  and  1985,  Keil 
said. 

The  Audit  Bureau  head  also  noted 
that  new  regional  audit  managers 
have  been  added  to  provide  more 


By  M.L.  Stein 

A  panel  of  newspaper  and  maga¬ 
zine  executives  made  a  strong  pitch 
for  print  advertising  to  a  vital  audi¬ 
ence  at  the  Audit  Bureau  of  Circula¬ 
tions’  annual  conference  in  San  Fran¬ 
cisco. 

Their  message  was  familiar  to  the 
newspaper  publishers  and  other  print 
executives  in  the  room,  but  the  speak¬ 
ers’  target  was  the  large  group  of  cor¬ 
porate  advertisers  and  ad  agency 
executives  attending  the  Nov.  11-13 
convention  whose  theme  was  “The 


direct  headquarters  management 
involvement  in  audit  planning  and 
execution,  and  to  improve  linkage 
with  publishers. 

Through  a  recruiting  program,  the 
field  staff  has  been  increased  to  130, 
compared  with  85  in  1984,  according 
to  Keil. 

Also,  ABC’s  computer  and  word 
processing  equipment  has  been 
upgraded  with  the  idea  of  giving  mem¬ 
bers  more  efficient  and  productive 
service,  he  went  on. 

“We  believe  ABC  has  an  obligation 
to  its  publisher  members  to  make  cer¬ 
tain  that  their  circulation  and  other 
information  is  made  available  to  their 
advertising  buyers  and  prospects 
promptly,  completely  and  in  the 
formats  —  printed  or  electronic  — 
that  the  buyers  want,”  Keil  stated. 

On  the  technical  side,  Keil  said,  the 
Audit  Bureau  plans  on  offering  laser 
disks  and  substantially  increased  data 
storage  capacity  to  “dramatically 
enlarge”  data  available  to  publishers 
and  buyers. 

Eventually,  he  said,  ABC  hopes  to 
tie  together  all  of  its  systems  — 
report  production,  data  base,  audit¬ 


Print  pitch 


Power  of  Print  Advertising.” 

The  nub  of  the  message  was: 
“You’ll  get  more  for  your  buck  by 
advertising  in  newspapers  and  maga¬ 
zines  than  in  the  electronic  media.” 

James  D.  Squires,  executive  vice 
president  and  editor  of  the  Chicago 
Tribune,  attributed  the  survival  of 
newspapers  in  the  face  of  broadcast 
competition  to  the  fact  that  “There  is 
consumer  confidence  in  the  American 
newspaper  that  is  unmatched  any¬ 
where  else. 

“That’s  why,”  he  continued, 
newspaper  readers  are  today  “the 


ing  and  financial  management  —  so 
all  data  can  be  received  electronically 
at  its  headquarters  from  its  auditors 
and  publishers. 

ABC  board  chairman  David  K. 
Braun  lauded  the  bureau’s  staff,  not¬ 
ing  that  it  has  carried  out  the  board’s 
mandate  of  developing  high  perform¬ 
ance  in  the  areas  of  organization, 
staffing,  training,  procedures  and 
policies. 

Braun,  director  of  media  and  pro¬ 
motion  services  for  General  Foods 
Corp.,  said  the  results  include  a  more 
focused  recruiting  and  training  pro¬ 
gram,  a  new  field  supervision  struc¬ 
ture  and  a  larger  staff,  “which  has 
improved  the  timeliness  of  our  audits 
in  every  publisher  division.” 

Braun  further  declared:  “The 
board  has  strongly  reaffirmed  ABC’s 
obligation  to  its  publisher  members 
that  the  data  they  pay  us  to  audit  and 
disseminate  will  be  readily  and  effi¬ 
ciently  available  to  their  advertising 
buyers,  and  in  the  formats  the  buyers 
want,  whether  print  or  electronic.” 

He  urged  ABC  members  to  “forge 
a  consensus  for  positive  change.” 


to  agencies,  advertisers 


wealthiest,  best  educated  and  the 
easiest  to  reach.  They  look  to  the 
newspaper  when  making  important 
decisions  in  their  lives  such  as  where 
to  live,  what  kind  of  car  to  buy  and 
where  to  send  their  children  to 
school” 

Squires  predicted  Americans  will 
continue  to  read  despite  current  and 
future  electronic  marvels  such  as 
computerized  newspapers. 

An  upbeat  note  for  newspapers  also 
was  sounded  by  Richard  G.  Capen 
Jr.,  the  Miami  Herald's  publisher  and 
(Continued  on  page  34) 
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Pentagon  reporters  rap  handling  of  Weinberger  resignation 


By  George  Garneau 

For  about  two  weeks  after  CBS 
reported  Caspar  Weinberger  wanted 
to  resign  as  secretary  of  defense,  the 
Pentagon’s  chief  spokesman  strongly 
denied  the  story. 

Pentagon  reporters  apparently 
accepted  the  denial,  made  to  them 
earlier  the  day  of  the  CBS  broadcast 
in  mid-October  —  in  part  because 
such  rumors  had  proven  untrue  for 
several  years. 

When  NBC  and  others  picked  up 
the  resignation  story  around  Nov.  2, 
the  spokesman,  former  Associated 
Press  reporter  Fred  Hoffman, 
changed  his  response  from  denial  to 
“no  comment,"  tipping  the  Pentagon 
press  corps  to  Weinberger’s  depar¬ 
ture  and  raising  questions  about  Hoff¬ 
man’s  credibility. 

Though  Weinberger’s  resignation 
became  widely  accepted  in  the 
press  —  AP,  for  example,  reported 
on  the  network  reports  —  there  was 
no  on-the-record  Pentagon  confirma¬ 
tion  until  Weinberger  called  it  quits 
publicy  on  Nov.  5  at  the  White 
House. 

“We  had  a  hell  of  a  time  getting 
confirmation,”  asserted  one  Penta¬ 
gon  reporter. 

Because  of  the  need  by  Pentagon 
reporters  to  maintain  close  working 
relationships  with  Pentagon  officials, 
the  reporters  spoke  to  E&P  only  on 
the  condition  that  their  identities 
would  be  kept  confidential. 

The  Pentagon’s  treatment  of  the 
Weinberger  resignation  story,  which 


apparently  came  from  White  House 
sources,  left  Pentagon  reporters  “at  a 
real  disadvantage,’’  one  of  them 
stated. 

If  there  were  any  truth  to  the  CBS 
report,  Hoffman  “had  no  business” 
issuing  “such  a  strong  knockdown,” 
the  reporter  said.  “I  believe  that  no 
matter  how  you  look  at  this  .  .  .  there 
has  to  be  some  lingering  loss  of  credi¬ 
bility  because  of  how  the  Pentagon 
handled  this.” 

The  standard  official  response  to 
accurate  leaks  about  something  like  a 
resignation  is  “no  comment,”  report¬ 
ers  said. 


Previously,  rumors  about  Weinber¬ 
ger’s  quitting  were  denied  and  proved 
correct. 

If  the  situation  were  repeated,  one 
Pentagon  reporter  said  he  would 
“take  what  they  say  and  keep  it  in 
mind  but  press  other  sources  as  hard 
as  I  can  and  not  be  quite  so  trusting  of 
Hoffman’s  denial.” 

Another  Pentagon  correspondent 
strongly  doubted  Hoffman  would  lie 
but  said,  nevertheless,  his  credibility 
“certainly”  will  suffer. 

Hoffman,  who  until  1984  covered 
the  Pentagon  for  the  AP  and  currently 
is  acting  assistant  secretary  of 


defense  for  public  affairs  pending 
confirmation  by  the  Senate  Armed 
Services  Committee,  said  he  denied 
early  reports  of  Weinberger’s  resigna¬ 
tion  on  the  defense  secretary’s 
authority. 

“The  reports  at  that  time  were  not 
true,”  Hoffman  said. 

He  said  Weinberger  until  the  last 
days  of  October  was  not  “planning  to 
resign”  but  was  trying  to  find  a  way  to 
stay  in  office  yet  meet  the  needs  of  his 
ailing  wife. 

“Literally,  I  was  was  saying  what 
was  the  case,”  Hoffman  said,  “He 
was  trying  to  find  a  way  to  stay.” 


When  the  story  reappeared  on  the 
networks  Nov.  2  that  Weinberger 
indeed  planned  to  quit,  he  had  already 
informed  President  Reagan  a  few 
days  earlier,  Hoffman  observed. 

“It  wasn’t  until  that  point  that  he 
was  planning  to  step  down.  At  that 
point  I  went  ‘no  comment,’  also  at 
Weinberger’s  direction,”  Hoffman 
reported. 

Hoffman  said  it  if  anybody  ques¬ 
tioned  his  credibility  as  a  result  of  his 
handling  of  his  boss’s  resignation,  it 
would  be  people  who  don’t  know  him. 
“I  do  not  lie,  never  have  lied  and 
would  quit  before  I  lied.” 


“I  believe  that  no  matter  how  you  look  at  this  . . .  there 
has  to  be  some  lingering  loss  of  credibility  because  of 
how  the  Pentagon  handled  this.” 


High  Court  upholds  conviction  of  ex-Wall  Street  Journal  reporter 


By  George  Garneau 

The  U.S.  Supreme  Court  has 
upheld  the  conviction  of  former  Wall 
Street  Journal  reporter  R.  Foster 
Winans  for  insider  trading  and  mail 
and  wire  fraud. 

The  court  held  that  Winans  and  two 
others  worked  a  scheme  to  use 
advance  information  illegally  from 
Winans’  “Heard  on  the  Street”  col¬ 
umn  to  reap  S690,000  from  stock  mar¬ 
ket  trading  that  anticipated  reaction 
to  the  column. 

It  was  believed  to  be  the  first  time 
insider  trading  laws  have  been  upheld 
I  against  a  reporter. 

In  a  two-part  decision,  the  High 


Court:  (1)  deadlocked  4-4  to  uphold 
the  appellate  court  ruling  that  the 
defendants  violated  securities  laws 
when  they  “fraudulantly  misappro¬ 
priated”  confidential  pre-publication 
information  that  was  the  “property” 
of  the  Journal;  and  (2)  unanimously 
affirmed  that  the  defendants  “con¬ 
spiracy  to  trade  on  the  Journal’s  con¬ 
fidential  information”  was  within  the 
bounds  of  mail  and  wire  fraud  laws. 

Upholding  the  fraud  convictions  in 
the  unanimous  opinion.  Justice  Byron 
R.  White  wrote,  “Had  the  column  not 
been  made  available  to  Journal  cus¬ 
tomers,  there  would  have  been  no 
effect  on  stock  prices  and  no  likeli¬ 
hood  of  profiting  from  the  information 


leaked  by  Winans.” 

The  court  held  that  though  the  Jour¬ 
nal  was  not  involved  in  stock  trading, 
Winans’  breach  of  confidentiality  was 
“a  fraud  and  deceit”  and  was  “never¬ 
theless  considered  to  be”  in  connec¬ 
tion  with  securities  trading. 

The  decision  upheld  the  convic¬ 
tions  of  Winans,  Kenneth  Felis,  for¬ 
merly  a  broker  with  Kidder  Peabody 
&  Co.,  and  David  Carpenter,  Winans’ 
former  roommate  and  former  Journal 
news  clerk,  who  shared  in  the  profits. 

Winans,  who  was  fired  from  the 
Journal,  was  convicted  in  1985  of 
leaking  information  on  the  content 

(Continued  on  page  33} 
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The  Atomic  Industrial  Forum  and  the  I'.S.  Ct)mmittee  for  Energy  Awareness  have  merged  to 
become  the  U.S.  Council  for  Energy  Awareness.  The  new  Council  can  provide  even  more  infor¬ 
mation  on  energy  matters  including  the  peaceful  uses  of  nuclear  energy— particularly  nuclear 
electricity.  Call  or  write  us  for  interviews  with  experts,  trends  in  energy  use,  editorial  roundtable 
requests,  the  latest  technical  and  statistical  data,  public  attitude  data,  and  A.V.  material  (including 
stock  footage). 
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The  Atomic  Industrial  Forum  and  the  U.S.  Committee  for  Energy  Awareness  have  merged  to 
become  the  I'.S.  Council  for  Energ\’  Awareness.  The  new  Council  can  provide  even  more  infor¬ 
mation  on  energy  matters  including  the  peaceful  uses  of  nuclear  energy— particularly  nuclear 
electricity.  Call  or  write  us  for  interviews  with  experts,  trends  in  energy-  use,  editorial  roundtable 
requests,  the  latest  technical  and  statistical  data,  public  attitude  data,  and  A.V.  material  (including 
stock  footage). 
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Military/media  relations 

The  issue  has  moved  from  whether  the  press  covers  the  military,  to  how 


By  George  Garneau 

Bitter  relations  between  the  mili¬ 
tary  and  the  media  have  edged  toward 
mutual  acceptance  in  recent  years, 
yet  fundamental  conflicts  and  deep- 
seated  suspicions  remain,  a  confer¬ 
ence  suggested  recently. 

Reporters  and  soldiers  “may  not 
care  for  each  other,  but  we  can’t  help 
but  get  along,”  Tom  Brokaw,  NBC 
news  anchorman,  said  in  the  keynote 
address  to  the  13th  annual  Military- 
Media  Conference  at  the  Naval  War 
College  in  Newport,  R.I. 

Brokaw,  in  the  on-the-record  por¬ 
tion  of  the  day-and-a-half  conference, 
called  it  a  “symbiotic  relationship.” 

At  once  similar  and  dissimilar,  the 
military  and  the  Fourth  Estate  likely 
will  never  reach  total  accommoda¬ 
tion,  but  by  approaching  each  other 
“without  inherent  biases,”  Brokaw 
stated,  they  can  “add  to  the  national 
security,  each  in  his  own  way.” 

Brokaw  and  people  both  sides 
expressed  a  consensus  on  long-antag¬ 
onistic  military-media  relations:  The 
issue  has  moved  from  whether  the 
press  covers  the  military,  to  how. 


“It’s  no  longer  possible  to  run  a 
military  operation  without  running  a 
press  operation,”  asserted  a  Naval 
officer  speaking  on  a  panel.  “From 
now  on,  for  the  rest  of  your  careers, 
you’re  going  to  have  to  accommodate 
the  needs  of  the  media,”  he  told  some 
40  journalists  and  400  U.S.  and  for¬ 
eign  military  officers. 

That  was  about  where  agreement 
ended.  Talk  about  the  mechanics  of 
the  relationship  exposed  underlying 
conflicts. 

Overwhelmingly,  officers  fiercely 
contested  one  officer’s  assertion  that 
a  “degradation”  of  operational  ability 
resulting  from  press  presence  on  mili¬ 
tary  operations  was  a  worthwhile 
trade-off  to  winning  public  support. 

The  commander  of  an  attack  sub¬ 
marine  called  that  notion  “bullshit.” 

The  commander  wished  for  no 
greater  joy  than  for  an  enemy  sub¬ 
marine  to  host  a  pack  of  reporters 
using  military  circuits  to  transmit 
news. 

“The  safety  of  my  men  is  first,” 
asserted  one  Navy  commander  who 
wrangled  with  a  press  pool  aboard  his 


ship  in  the  Persian  Gulf,  “then  I 
accommodate  the  press.” 

The  conference  consisted  of  gen¬ 
eral  sessions  followed  by  discussion 
groups  that  included  several  journal¬ 
ists  and  several  dozen  military  offi¬ 
cers,  mostly  at  or  near  the  rank  of 
commander  and  colonel. 

The  “students,”  many  of  whom 
had  commanded  or  would  command 
active  forces,  were  studying  media 
relations,  some  for  the  first  time. 
Higher-ranking  officers  and  civilian 
officials  also  attended.  Except  for 
Brokaw,  ground  rules  forbid  attribu¬ 
tion. 

A  toughness  and  sense  of  purpose 
was  evident  on  both  sides  —  despite 
better  relations  in  recent  years  fol¬ 
lowing  the  acrimony  of  the  Vietnam 
War,  in  which  the  media  were  per¬ 
ceived  as  having  undermined  the  mili¬ 
tary. 

Officers  expressed  the  difficulty  — 
if  not  impossibility  —  of  reconciling 
the  conflict  between  their  absolute 
responsibility  for  lives  during  military 
operations  and  their  duty  to  inform 
(Continued  on  page  32) 


Cooperating  with  the  miiitary 

NBC  News  withheld  story  about  U.S.  plans  to  bomb  Libya 


By  George  Garneau 

NBC  News  knew  about  U.S.  mili¬ 
tary  plans  to  bomb  Libya  last  year  but 
held  the  story  and  twice  delayed 
broadcasts  about  military  payloads 
for  the  space  shuttle  at  the  request  of 
top  government  officials,  according 
to  NBC  newsmen. 

Tom  Brokaw  said  NBC  learned 
“by  deductive  reasoning”  that  the 
U.S.  bombing  attack  on  Libya  April 
1986  was  imminent.  It  could  get  no 
confirmation  from  military  officials 
who,  he  said,  “dissembled”  to  pro¬ 
tect  the  mission  by  saying  U.S.  bomb¬ 
ers  from  Great  Britain  were  on  a 
training  mission  and  a  naval  task  force 


in  the  Mediteranean  was  on  maneuv¬ 
ers. 

NBC  prepared  a  videotape  of  Navy 
aircraft  carriers  for  a  report  on  the 
morning  of  the  attack,  but  withheld 
the  story  until  it  reported  live  from 
Tripoli  as  bombs  rained  down. 

“We  are  not  out  to  undermine  the 
military,”  Brokaw  told  some  40 
reporters  and  more  than  400  U.S.  and 
foreign  military  officers  at  the  13th 
annual  Military-Media  Conference  at 
the  Naval  War  College  in  Newport, 
R.L,  recently. 

In  another  instance,  according  to 
an  NBC  correspondent,  the  network 
twice  delayed,  at  government 
request,  broadcasting  stories  about 


the  military  intelligence  cargo  of  a 
space  shuttle  upon  the  suggestion  of  a 
general,  who  was  not  named. 

Calls  also  came  from  Secretary  of 
Defense  Caspar  Weinberger  and  the 
late  Central  Intelligence  director  Wil¬ 
liam  Casey,  the  correspondent  said. 

Brokaw’s  keynote  speech  was  on 
the  record,  but  ground  rules  at  the 
conference  forbid  attributing  state¬ 
ments  to  other  participants. 

NBC  knew  of  the  plans  for  the 
Libyan  air  strike  a  week  before  it  took 
place,  the  correspondent  said,  and  its 
information  proved  75%  correct. 

“We  are  not  in  the  business  of 

(Continued  on  page  32) 
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ATHENA  Awards 
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This  Juster's  ad  was  a  first-place 
winner  in  the  "concept"  category. 


The  Wall  Street  Journal  ad  was  a  This  Bloomingdale's  ad  was  part  of  a 
first-place  winner  in  the  media  ad  cat-  campaign  that  won  in  the  Retail  cate- 
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This  color  ad  was  a  winner  in  the 
classified  display,  multicolor  category. 
It  is  an  ad  for  LaSalle  Partners  Inc.,  a 
corporate  real  estate  service. 


The  best  in  newspaper  advertising 

Minneapolis-based  Fallon  McElligott  wins  three  of  the  top  22  awards 


For  the  second  time  in  four  years, 
the  Fallon  McElligott  advertising 
agency  of  Minneapolis  received  three 
of  the  top  22  Awards  To  Honor 
Excellent  Newspaper  Advertising 
(ATHENA),  sponsored  by  the  News¬ 
paper  Advertising  Bureau. 

The  ATHENA  winners,  chosen 
from  more  than  1,000  entries,  are 
among  the  ads  featured  in  Creative 
Newspaper  12,  a  48-page  newspaper- 
format  annual  distributed  to  ad 
agency  creative  directors,  copywrit¬ 
ers,  art  directors  and  account  execu¬ 
tives,  as  well  as  to  the  ad  departments 
of  manufacturers,  marketers  and 
retailers  and  others  in  the  advertising 
community. 

Announcement  of  the  winners  was 
slated  to  be  made  by  Craig  Standen, 
president  of  the  NAB,  at  a  luncheon 
this  week.  A  preview  presentation  of 
the  winners’  work  was  made  by  the 
Bureau  last  week. 

Fallon  McElligott’s  campaign  for 
the  Wall  Street  Journal  —  a  full-page 
ad  showing  clips  from  the  Journal 
with  the  tag  line,  “The  newspaper 
people  love  to  tear  apart”  —  gar¬ 
nered  an  ATHENA  for  “Best  Media 
or  Ad  Agency”  advertising,  a  new 
competition  category. 

The  agency  also  received  an 
ATHENA  in  the  “Retail  Campaign” 


category  for  its  ad  series  celebrating 
the  100th  birthday  of  Bloomingdale’s 
of  New  York  that  featured  early 
photos  of  well-known  New  Yorkers 
and  their  comments  about  how  they 
saw  the  world  “way  back  when.” 

Fallon  McElligott’s  third 
ATHENA,  in  the  “Public  Service  or 
Non-profit  Organization”  classifica¬ 
tion,  was  for  the  same  client  with 
which  it  captured  this  category  in  the 
1984  ATHENA  competition  (then  as 
Fallon  McElligott  Rice)  —  the  Epis¬ 
copal  Ad  Project.  This  year’s  winning 
ad  features  a  photo  of  the  “Ten  Com¬ 
mandments”  under  the  headline, 
“Eor  fast,  fast,  fast  relief  take  two 
tablets.” 

For  a  complete  list  of  the  1987 
ATHENA  winners,  see  the  accom¬ 
panying  chart  on  page  17. 

The  panel  of  judges,  who  sifted 
through  more  than  9,000  individual 
ads,  included  Stan  Richards,  presi¬ 
dent/creative  director  of  the  Richards 
Group;  Mary  Joan  Glynn,  senior  vice 
president/managing  director  of 
BBDO  Merchants  Group;  and  Bob 
Levenson,  then-vice  chairman/chief 
creative  officer  of  Saatchi  &  Saatchi/ 
Compton.  Each  ATHENA  winner 
receives  a  sculptured  relief  featuring 
Athena,  the  Greek  goddess  of  wisdom 
and  creativity. 


1987  best  ads  in  newspapers 

General,  b&w.  under  half  page 

Retail,  multicolor.  ROP 

Agency:  DDB/Needham  Worldwide  (Detroit) 
Creative  Direction:  Bonnie  Kolster 

Art  Direction:  Ron  Crooks 

Client:  Volkswagen.  U.S.A. 

Copy:  John  Rokicki 

Agency:  Cole  &  Weber  (Seattle) 

Creative  Direction;  Chuck  Pennington. 

Tom  McCarthy 

Art  Direction:  Chuck  Pennington 

Photography:  Charlie  Freeman 

Client:  Frederick  &  Nelson 

Copy:  Tom  McCarthy 

General,  b&w,  over  half  to  one  page 

Classified  display,  b&w 

Agency:  Scali,  McCabe,  Sieves  (New  York) 

Art  Direction:  Steve  Montgomery 

Client:  Hertz 

Copy:  Jean  Zerries 

Agency:  Bozell,  Jacobs.  Kenyon  &  Eckhardt 
(Dallas) 

Creative/Art  Division:  Denis  Russell 

Client:  E-Systems.  Inc.. 

Garland  Division 

Copy:  Jim  Dale 

General,  b&w,  over  one  page 

Classified  display,  multicolor 

Agency:  McKinney  &  Silver  (Raleigh.  NC) 
Creative/ Art  Direction:  Michael  Winslow 
Photography:  Jim  Erickson 

Client:  Piedmont  Aviation 

Copy:  Marty  Kaufman 

Agency:  Sibley/Peteet  Design.  Inc. 

(Dallas) 

Art  Direction:  Rex  Peteet 

Art:  Rex  Peteet.  Penelope  Rowland 

Client;  LaSalle  Partners 

Incorporated 

Copy:  Rex  Peteet 

General,  campaign 

Classified  in-column 

Agency:  Leo  Burnett  USA  (Chicago) 

Creative/Art  Direction:  Bob  Taylor 

Photography:  Don  Wilson.  Chris  Hawker  Studio 

Client:  Samsonite  Corporation 
Copy:  Bob  Taylor,  Dave  Colwell 

Agency:  San  Jose  Mercury  News 

General,  one  color  plus  black.  ROP 

Classified,  special  section  cover 

Agency:  Chiat/Day  Inc.  (Los  Angeles) 

Creative  Direction:  Lee  Clow 

Art  Direction:  Rick  Boyko.  Andy  Dijak 
Photography:  Dennis  Manarchy 

Client:  Mitsubishi  Electric 

Copy:  Bill  Hamilton 

Agency:  Orange  County  Register 

Creative/Art  Direction:  Ron  Huber 

Art:  Hugh  Dunnahoe 

Client:  Motor  Car  Dealers 

Association  of 

Orange  Co. 

General  multicolor,  ROP 

Ad  w  ith  coupon 

Agency:  D’Arcy  Masius  Benton  &  Bowles  (NYC) 
Creative  Direction:  Ken  Charof 

Art  Direction:  Jeff  Cooper 

Photography:  Jerry  Friedman 

Client;  The  PrtKter  &  Gamble  Co.  Agency:  Leslie  Advertising  Agency 

Copy:  Craig  Demeter  (Greenville.  SC) 

Creative  Direction:  Michael  Bogardus 

Art  Direction;  Jim  Reel 

Client:  South  Carolina  Parks, 
Recreation  &  Tourism 

Copy:  Wally  Gordon 

Retail,  b&w.  under  half  page 

Ad  in  newspaper's  magazine  or  special  section 

Agency;  Frankenberry,  Laughlin  &  Constable 
(Milwaukee) 

Creative  Direction:  Dennis  Frankenberry 

Art  Direction:  Mary  Mentzer 

Art:  Matt  Zumbo,  Hansen  Graphics 

Client:  RtKky  Rococo  Inc. 

Copy;  Patrick  Pritchard 

Agency:  The  Richards  Group  (Dallas) 

Creative  Direction:  Stan  Richards 

Art  Direction:  Grant  Richards.  Bill  Kreighbaum 
Carl  Warner.  Lynn  Mandeau 
Photography:  Greg  Btxnh  and  AsstKiales 

Client:  Pier  1  Imports 

Copy:  Glenn  Gill.  Ross  Myers 

Retail,  b&w,  over  half  to  one  page 

Insert 

Agency:  Curro/Eichenbaum,  Inc. 

(Milwaukee) 

Creative  Direction:  Steve  Eichenbaum 

Art  Direction:  Mark  Koemer 

Riotography:  Bettman  Archive 

Client:  The  Laser  Center  at 
Foundation  Hospital 

Copy:  Steve  Eichenbaum 

Agency:  Finnegan  &  Agee  (Richmond.  VA)  Client:  Richmond  (VA) 

Convention  and 

Creative  Direction:  Ed  Jones  Visitors  Bureau 

Art  Direction:  Mark  Fuller  Copy:  Ed  Jones 

Photography:  Bob  Jones.  Jr.,  Museum  of  the  Confederacy.  Museum  of  American 

History.  Bettman  Archive.  Smithsonian  Institution 

Retail,  b&w  over  one  page 

Public  service  or  non-profit  organization 

Agency;  Borders,  Perrin  &  Norrander 
(Portland,  OR) 

Creative  Direction;  Bill  Borders 

Art  Direction:  Terry  Schneider 

Photography:  C.B.  Harding 

Client:  Zell  Bros. 

Copy:  Greg  Eiden 

Agency:  Fallon  McElligott  (Minneapolis) 

Creative  Direction:  Tom  McElligott 

Art  Direction:  Dean  Hanson 

Art:  Josse  Van  Ghent 

Client:  The  Episci>pal 

Ad  Project 

Copy:  Tom  McElligott 

Retail,  caiapaign 

Media  or  Ad  Agency 

Agency.  Fallon  McElligott  (Minneapolis) 

Creative  Direciion:  Tom  McElligott 

Art  Direction:  Houman  Pirdavari 

Art:  Rick  Dublin 

Client:  Bloomingdale’s, 

New  York 

Copy:  Bill  Miller.  Walt  Frazier. 
Ed  KtKh.  Mickey  Mantle. 
Joseph  Papp. 

Martha  Graham. 

Malcolm  Forbes 

Agency:  Fallon  McElligott  (Minneapolis) 

Creative  Direction:  Tom  McElligott 

Art  Direction;  Tom  Lichtenheld 

Photography:  Marvy!  Photography/Tom  Bach 

Client:  The  Wall  Street  Journal 

Copy:  Rixl  Kilpatrick 

Retail,  one  color  plus  black,  ROP 

Concept 

Agency;  Drinking  Buddies  (Richmond.  VA) 
Creative/Art  Direction:  Cabell  Harris 

Client:  Not  Just  Decks 

Copy:  Joel  Jamistin 

Agency:  Miller  Meester  Advertising.  Inc./ 
DBK&O  (Minneapolis) 

Creative  Direction:  John  Porter 

Art  Direction;  John  Porter,  Mark  Lidke 
Photography:  Marvy!  Photography/Tom  Bach 

Client:  Juster’s 

Copy:  Bob  Monachino 

The  cover  for  Creative  Newspaper  Petersburg  (Fla.)  Times.  Paper  was  Group’s  Pulp,  Publishing  and  Pack- 

12,  which  this  year  showcases  82  ads,  contributed  by  Boise/Cascade  Paper  aging  Paper  Division,  by  Coosa  River 

was  designed  by  painter  and  illustra-  -  Newsprint,  Pulp  and  Forest  Products 

tor  Bernie  Fuchs.  The  Creative  See  more  award-winning  ads  on  Conipany,asubsidiaryofKimberly- 
Newspaper  was  printed  by  the  Times  page  42.  Clark  and  by  Bowater  Sales  Corn- 

Publishing  Co.,  publishers  of  the  St.  -  pany,  a  division  of  Bowater  Inc. 
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PERSPECTIVE  ON  PROMOTION 


Newspapers  in  Education 

Despite  a  direct  iink  to  circuiation,  NiE  endures  smaii  budgets 
and  smaii  staffs  to  strive  for  a  iong-term  investment  in  readership 


By  Michael  G.  Kane 

The  trend  reads  like  this:  while 
Newspaper  in  Education  (NIE)  pro¬ 
grams  nationwide  have  expanded  in 
scope  since  1983,  overall  spending 
has  dropped  significantly. 

A  1986  survey  conducted  by  the 
International  Newspaper  Marketing 
Association  (INMA)  and  the  ANPA 
Foundation  reported  that  of  652 
newspapers  responding,  75%  had 
“organized”  NIE  programs,  com¬ 
pared  with  57%  responding  to  a  simi¬ 
lar  survey  in  1983. 

Presently,  estimates  for  NIE 
participation  are  at  about  85%. 

Other  NIE  “increases”  reported: 
number  of  newspaper  with  100  or 
more  participating  schools;  number 
of  participating  teachers  and  stu¬ 
dents;  and  number  of  newspapers  dis¬ 
tributed  annually  to  participating 
schools. 

Now  the  sobering  news.  According 
to  the  annual  INMA  Newspaper  Pro¬ 
motion  Operations  Survey,  NIE  has 
shown  the  biggest  average  decline  for 
any  line  item  reported  over  the  last 
three  years.  To  be  exact,  average  NIE 
spending  reported  in  the  1987  survey 
has  plummeted  76%  since  1985,  with 
spending  decreases  evident  among  all 
five  circulation  groups  surveyed. 

For  a  line  item  with  a  direct  link  to 
circulation  revenue,  this  latter  trend 
is  troubling.  The  reasons  for  it  could 
be  one  or  a  combination  of  the  fol¬ 
lowing: 

•  Lack  of  monetary  support  for 
viable  NIE  projects. 

•  Inadequate  staffing. 

•  Failure  of  management  to  per¬ 
ceive  NIE  as  a  long-term  investment. 

•  Unsuccessful  or  misguided  sales 
and  promotion  efforts. 

•  Failure  of  NIE  managers  to  prove 
effectiveness  of  programs. 

If  management  committment  has  a 
lot  to  do  with  a  program's  success. 


(Kane  is  assistant  to  the  executive 
director  of  the  International  Newspa¬ 
per  Marketing  Association  in  Reston, 
Va.  This  is  part  of  a  continuing  series  of 
articles  dealing  with  different  aspects 
of  newspaper  promotion.) 


then  economy  seems  to  have  an  equal 
role  in  neutralizing  NIE  advances. 

As  presstime  reported  five  years 
ago  (November  1982),  the  “newspa¬ 
per  business’s  effort  to  build  a  reading 
habit  among  young  people  ...  is 
being  hurt  in  some  areas  because  of 
economic  crunch  and  the  economy’s 
effect  on  newspapers’  and  school 
departments’  budgets.” 

As  NIE  program  quality  improved, 
however,  so  did  the  numbers  — 
sometimes  in  spite  of  the  local  econ¬ 
omy. 

Houston  is  a  good  example.  In  the 
face  of  slumping  economy  over  the 
past  three  years,  the  Houston  Chroni¬ 
cle  has  increased  its  NIE  circulation 
by  900%  during  that  time,  according 
to  Caroll  Jordan,  manager  of  educa¬ 
tional  services. 


“The  key  is  producing  focused, 
quality  education  materials  that  fill  a 
void  in  the  schools,”  observed  Jor¬ 
dan.  “1  don’t  think  we’re  selling 
newspapers  to  teachers  and  schools 
but,  rather,  specific  lesson  plans 
meeting  their  specific  needs. 

“Ultimately,”  she  added,  “the 
paper  benefits.” 

One  of  the  most  successful  and 
broad-reaching  of  the  Chronicle’s 
NIE  efforts  began  two  years  ago  with 
the  inception  of  a  program  called 
TEAMS  Game  Plan  (Texas  Educa¬ 
tional  Assessment  of  Minimum 
Skills).  It  was  an  effort  to  accommo¬ 
date  the  state’s  educational  reform 
movement  with  a  newspaper  curricu¬ 
lum  to  aid  in  the  teaching  of  basic 
skills  —  reading,  writing  and  arith¬ 
metic. 

This  past  year,  10,000  copies  of  the 
TEAMS  program  were  distributed  to 
schools  across  the  state. 

From  a  national  standpoint,  Jordan 


said  that  targeted  needs  for  schools 
included: 

•  Bilingual  materials. 

•  Materials  for  literacy. 

•  Programs  to  teach  the  slow 
learner. 

•  Materials  for  teaching  critical 
thinking  skills. 

In  Denver,  another  area  slowed  by 
a  stagnant  economy,  the  Denver  Post 
has  enjoyed  great  NIE  circulation 
success  spearheaded  by  its  “Tackle 
Geography”  program,  according  to 
NIE  Coordinator  Jill  Scott. 

Designed  to  teach  U.S.  and  world 
geography  to  fifth-  to  eighth-grade 
students  using  Denver’s  professional 
football  team  as  “motivators,”  the 
“Tackle  Geography”  program  sold 
over  100,000  newspapers  alone  last 
year. 


“Our  program  survives  and  flour¬ 
ishes  because  we  target  programs  to 
the  needs  of  educators,”  stated  Scott. 
“We  find  niches  —  like  ‘Tackle  Geo¬ 
graphy’  and  the  ‘Stock  Market 
Game’  —  and  sell  our  programs  as  a 
necessary  supplement  to  education  in 
public  schools.” 

Not  that  this  is  an  easy  task. 

“It  really  takes  a  risk-taking 
teacher  to  adapt  the  NIE  concept,” 
declared  Scott.  Citing  reported  news 
in  the  paper  that  prompt  tough  ques¬ 
tions  from  students  —  crime,  AIDS, 
etc.  —  Scott  explained  that  “teach¬ 
ers  have  to  be  imaginative  and  we 
have  to  downplay  the  risk  element 
and  stress  the  positive  aspects  of 
NIE.” 

The  INMA/ANPA  Foundation 
NIE  Study  also  revealed  another 
trend:  increased  charges  to  schools. 
Fewer  newspapers  —  12  —  are  pro¬ 
viding  newspapers  and  curriculum 
materials  free  of  charge.  This  creates 


That  NIE  is  a  valuable  marketing  tool  is  a  given.  The 
unknown  —  and  the  key  to  its  success  —  is  how 
effectively  NIE  managers  fulfill  the  different  but 
equally  important  needs  of  individual  teachers,  large 
school  systems,  and  budget-bound  newspaper 
managers. 
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a  stir  among  some  teachers. 

“Some  teachers  have  a  parochial 
attitude  about  money  and  business,” 
said  Scott,  herself  a  teacher  for  19 
years.  “We’re  fighting  the  mentality 
that  educational  materials  should  be 
free.” 

On  the  other  hand,  Scott  said  that 
shcool  budgets  being  what  they  are, 
“many  teachers  are  paying  for  NIE 
services  out  of  their  own  pockets.” 

As  for  the  industry’s  role,  Scott 
summed  up  her  thoughts  succinctly: 
“Newspapers  should  have  a  philo¬ 
sophical  commitment  to  invest  in 
young  readers.” 

Miami-based  Knight-Ridder  News¬ 
papers  Inc.  can  now  boast  that  all  30 
of  its  daily  newspapers  have  an  NIE 
program  in  place  with  at  least  one 
NIE  coordinator  on  each  staff. 

“We  feel  it  is  imperative  to  teach 
the  teachers  to  use  the  newspaper  as  a 
contemporary  textbook,”  said 
Donald  A.  Nizen,  vice  president/cir¬ 
culation  of  Knight-Ridder  Newspa¬ 
pers.  “From  a  corporate  viewpoint, 
we  feel  NIE  will  help  educators  fight 
illiteracy  and  increase  our  penetration 
levels  as  well.” 

Looking  ahead  to  1988,  Nizen  said 
that  “every  [Knight-Ridder]  newspa¬ 
per  projects  an  increase  for  NIE  cir¬ 
culation.” 

In  marketing  the  newspaper  to  edu¬ 
cators,  NIE  managers  must  position 
the  newspaper  as  a  valuable  educa¬ 
tional  tool  to  a  myriad  of  teachers, 
principals,  superintendents,  school 
boards  and  newspaper  executives. 

A  plethora  of  NIE  research  has 
examined  the  inherent  educational 
value  of  newspapers. 

According  to  Betty  Sullivan,  NIE 
manager  for  the  ANPA  Foundation, 
these  studies  generally  come  in  the 


IN  BRIEF - 


N.Y.  Times  reaches 
deal  with  pressmen 

The  New  York  Times  and  Printing 
Pressmen’s  Local  2  reached  a  tenta¬ 
tive  deal  on  a  new  contract  that 
includes  a  six-year  wage  settlement 
and  a  10-year  manning  agreement. 

The  pressmen  are  the  first  union  to 
settle  with  the  Times.  Since  contracts 
expired  last  March  31,  most  of  the 
negotiations  involving  the  newspaper 
craft  unions  have  been  with  the  New 
York  Daily  News  and  the  New  York 
Post,  which  are  both  seeking  substan¬ 
tial  money-saving  concessions. 

The  wage  settlement  with  the 
pressmen  includes  a  6%  across-the- 
board  increase  during  the  six  years. 

The  first  year  calls  for  a  $25-a-week 


form  of  readership  research  (primar¬ 
ily  from  the  newspaper  industry), 
comprehension  research  (primarily 
from  the  education  field),  and  reada¬ 
bility  research  (primarily  from  jour¬ 
nalism  schools). 

Edward  F.  DeRouche,  Ph.D.,  dean 
and  professor  of  the  School  of  Educa¬ 
tion  at  the  University  of  San  Diego 
and  a  consultant  to  the  ANPA 
Foundation,  noted  in  a  recent  News¬ 
paper  Research  Journal  article  that 
research  on  NIE  supports  the  follow¬ 
ing  conclusions: 

1.  Newspaper  training  programs 
influence  teacher  attitudes  toward  the 
use  of  newspapers  as  an  instructional 
tool  and  toward  newspaper  person¬ 
nel; 

2.  Newspaper  use  influences  stu¬ 
dents’  attitudes  toward  reading  and 
improves  their  competencies  in  read¬ 
ing  a  newspaper; 

3.  Newspapers  in  classrooms  influ¬ 
ence  student  interest  in  subject  matter 
and  improve  current  event  and  news¬ 
paper  knowledge; 

4.  Newspaper  use  has  a  transfer 
effect;  that  is,  when  students  use  it  as 
an  instructional  tool,  they  tend  to  read 
it  as  adults; 

5.  Newspaper  use  in  reading 
classes  improves  reading  achieve¬ 
ment,  particularly  vocabulary  devel¬ 
opment  and  comprehension; 

6.  Newspaper  use  improves  the 
quality  of  students’  verbal  interac¬ 
tions  in  the  classrooms. 

Perhaps  Morris  Michalsky,  princi¬ 
pal  of  the  Central  Jersey  Christian 
School  in  Asbury  Park,  N.J.  (and  a 
participant  in  the  Asbury  Park  Press 
NIE  program)  expressed  it  best:  “We 
must  be  careful  as  a  society  not  to 
create  too  many  passive  learners. 


cash  raise  and  $18.35  in  weekly  con¬ 
tribution  to  the  health  and  welfare 
fund.  Beginning  with  the  second  year, 
the  weekly  wage  increases  are  $35, 
$43,  $40,  $36  and  $36. 

The  manning  agreement  states 
staffing  on  the  presses  will  continue  at 
current  levels  for  the  next  10  years. 

There  will  be  a  reduction  in  man¬ 
ning  on  the  color  presses  the  Times 
wants  to  install  at  its  planned  satellite 
production  plant  in  Edison,  N.J. 

The  Times  has  said  that  it  wanted  to 
reach  manning  agreements  with  its 
unions  before  proceeding  with  its 
planned  $400-million  investment  in 
Edison. 

Times  spokeswoman  Nancy  Niel¬ 
sen  said  the  newspaper  would  not 
comment  on  the  agreement  with  the 
pressmen  until  after  it  is  ratified. 


When  a  student  reads,  he  or  she  is 
forced  to  become  more  active  in  the 
learning  process.  By  its  physical 
nature,  a  newspaper  can  be  manipu¬ 
lated  for  more  thorough  learning.” 

There  is  a  business  reality  that 
exists  as  well.  Consequently,  news¬ 
paper  management  has  to  be  sold  — 
continually  —  on  NIE  assets,  both  in 
the  classroom  and  on  the  bottom  line. 

Unfortunately,  the  INMA/ANPA 
Foundation  survey  also  revealed  that 
about  half  of  all  newspapers  do  not 
evaluate  their  NIE  programs  on  a  reg¬ 
ular  basis. 

“As  with  any  other  department, 
NIE  needs  a  measure  of  success  or 
failure,”  said  Marlene  Thompson, 
NIE  coordinator  of  the  Edmonton 
Journal.  “That  measure  has  to  be 
circulation.” 

Working  closely  with  the  Journal’s 
newsroom  to  highlight  a  local  empha¬ 
sis  on  global  events  featured  in  the 
paper’s  NIE  programs,  Thompson  is 
“very  conscious  of  the  circulation  fig¬ 
ures.” 

Thompson  tracks  the  paper’s  NIE 
circulation  on  a  daily  basis  by  zone. 
Currently,  Thompson  said,  the  aver¬ 
age  monthly  NIE  circulation  for  the 
Journal  —  circulation  185,000 — is 
approximately  10,0(X). 

Newspapers  should  not  put  NIE  in 
its  own  little  corner,”  said  Thomp¬ 
son.  “It  [NIE]  needs  a  newspaper 
business  thrust.” 

That  NIE  is  a  valuable  marketing 
tool  is  a  given.  The  unknown  —  and 
the  key  to  its  success  —  is  how  effec¬ 
tively  NIE  managers  fulfill  the  differ¬ 
ent  but  equally  important  needs  of 
individual  teachers,  large  school  sys¬ 
tems  and  budget-bound  newspaper 
managers. 


Suburban  publisher 
to  co-sponsor  Minn, 
soccer  tournament 

Minnesota  Suburban  Newspapers 
and  Post  Publishing  are  teaming  up 
with  SuperAmerica  to  present  what 
they  are  calling  the  largest  indoor  soc¬ 
cer  tournament  ever  staged  in  Minne¬ 
sota. 

Some  120-150  youth  soccer  teams 
of  players  aged  8-19  are  expected  to 
participate  in  the  “SuperAmerica 
Christmas  Cup”  to  be  held  Dec.  26- 
Jan.  3  at  Corner  Kick  Indoor  Soccer 
Center  in  Maplewood. 

Minnesota  Suburban  Newspapers 
and  Post  Publishing  publish  573,000 
newspapers  and  shoppers  in  43  Min¬ 
neapolis  and  St.  Paul  suburbs. 
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WEEKLY  EDITOR 


Ed  Foley 

Pompano  Beach  Ledger 
Pompano  Beach,  Fla. 


Karen  and  Ed  Foley  at  work  on  another  issue  of  the  Pompano  Ledger,  o 
paper  that  was  started  in  their  garage  and  distributed  monthly. 


By  Jim  Haughton 

Ed  Foley,  the  39-year-old  editor 
and  publisher  of  the  Pompano  Beach 
(Fla.)  Ledger,  will  not  win  any  popu¬ 
larity  contests  with  top  officials  of  the 
city’s  chamber  of  commerce.  Some 
local  politicians  don’t  regard  him  as 
their  favorite  editor. 

Foley  recently  waged  a  battle  with 
chamber  officials,  plus  executives  of 
Broward  County,  over  a  planned 
county  incinerator  for  Pompano 
Beach.  Foley  fought  hard  against  the 
project  in  his  throwaway  weekly  dis¬ 
tributed  from  Boca  Raton  to  the 
northern  part  of  Fort  Lauderdale. 

“I  had  a  lot  of  questions,  but 
couldn’t  get  many  answers,”  the  edi¬ 
tor  declared. 

Foley  contended  the  chamber 
thanked  the  county  “for  bringing  high 
tech  to  Pompano.  We’re  talking  about 
an  incinerator  with  a  2,200-ton-a-day 
capacity  pouring  out  waste,  and  these 
people  are  thanking  them  for  bringing 
it  to  Pompano,”  he  observed 

Facing  controversial  or  unpleasant 
subjects  editorially  is  part  of  the  satis¬ 
faction  Foley  draws  from  the  paper 
that  had  its  birth  in  Foley’s  garage 
seven  years  ago.  It  began  as  a 
monthly,  became  a  bimonthly,  and  is 
now  a  weekly  with  a  distribution  of 
14,000  copies. 

Foley  estimates  annual  advertising 
revenue  in  the  $350,000-$400,000 
range. 

Foley  takes  editorial  risks  they 
don’t  teach  at  journalism  schools.  In 
1984,  he  had  the  week’s  issue  printed 
and  ready  before  the  Pompano  Beach 
City  Commission  held  its  Tuesday 
evening  meeting.  Commissioner 
Carla  Coleman  told  the  group, 
prompted  by  a  question  from  a  fellow 
commissioner,  that  she  was  filing 
papers  in  Tallahassee  to  run  for  the 
state  House  from  the  district. 

The  announcement  confirmed  the 
already-printed  Ledger  front-page 
headline,  “Coleman  Announces  for 
House  District  92.”  Commissioner 
Michael  Gomes,  who  asked  the  ques¬ 
tion  of  Coleman,  admitted  later  that 


(Haughton  is  a  free-lance  writer.) 


editor  Foley  had  prompted  it. 

Foley  himself  produces  the  paper, 
with  his  wife  Karen,  who  heads  the 
advertising-business  operation,  and 
three  advertising  representatives. 
Type  is  set  by  several  housewives 
who  work  from  their  homes  via  com¬ 
puters. 


“IVeVe  never  put  out 
an  issue  that  wasn’t 
profitable,”  he  stated. 


One  of  the  advertising  reps,  Foley 
said,  recently  chalked  up  a  $2,200 
week. 

Pompano  is  a  growing  city  of  75,000 
spread  between  the  ocean  and  an  area 
beyond  Route  95.  Foley  said  there  is 
“a  compression  of  wealth  near  the 
beach  and  poor  Haitians  a  couple  of 
miles  away.”  Many  Pompano  Beach, 
Deerfield,  Lighthouse  Point,  Hills¬ 
boro  Beach  and  Boca  Raton  residents 
are  retired  and  well-fixed  financially. 
Some  live  in  the  area  six  to  seven 
months  during  the  colder  weather, 
then  return  to  home  areas  for  the 
spring  and  summer. 


This  is  why  Foley  and  partner  Bob 
Kramer,  a  stockbroker,  seek  to  cater 
to  readers  with  issues  heavy  on 
finance,  real  estate,  investments,  plus 
medical  and  restaurant  news. 

“1  knew  we  couldn’t  compete  with 
the  Chicago  Tribune  [owner  of  the 
two  Fort  Lauderdale  dailies].  We 
cover  local  news,  we  cover  money 
and  real  estate,”  Foley  noted. 

“Bob  Kramer  covers  the  stock 
market.  We  have  accountants  who 
write  for  us.  One  of  our  columnists  is 
Jim  Green,  professor  emeritus  from 
the  University  of  Georgia  and  former 
presidential  adviser.  We  try  to  stay  on 
top  of  local  money  issues,  time-shar¬ 
ing,  real  estate  investment  trusts,”  he 
continued. 

Foley  said  Kramer  was  “right  on 
the  money”  on  a  gold  bullion 
exchange  operation  in  Fort  Lauder¬ 
dale  that  proved  to  be  a  bucket  shop 
operation  that  lost  millions  for  inves¬ 
tors  and  seriously  hurt  many  cities 
plus  some  banking  executives. 

“They  wanted  to  advertise  with  us. 
Bob  said  they  didn’t  smell  right,” 
Foley  recalled. 

Foley,  reared  in  Philadelphia  and 
holder  of  a  degree  in  speech  and  com- 
(Continued  on  page  47) 
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Tour  years  ago, 

The  MacNeil/Lehrer  NewsHour 
made  history  as  the  first  hour- 
long  evening  news  program 
on  national  television. 

It  continues  making 
histor\'  every  week- 
night  on  PBS  as  an  ever- 
increasing  audience 
looks  to  the  program  as  “The  Nation’s  Hour  of  Evening  News.” 

Consult  your  local  listings  and  join  the  millions  of  dedicated  viewers  who 
count  on  Robert  MacNeil  and  Jim  Lehrer  to  give  them  the  news  of  the  da>^  in  depth. 

We  at  AT&T  began  our  association  with  the  award-winning  MacNeil/Lehrer 
approach  to  the  news  in  1980.  We’re  still  continuing  it  today. 

We  believe  it’s  one  more  reflection  of  our  commitment  to  excellence.  In  the 


quality  of  life.  In  the  quality  of  our  products  and  services. 
If  it’s  outstanding  performance  you  want,  AT&T  will  s( 


you  get  It. 


©  198’  AT»T 


AT&T 

The  right  choice. 


Woestendiek  out  as  executive  editor 
of  Cieveland  Piain  Deaier 


MONEY 

FOR 

NOTHING? 

Almost. 

Because  without  laying 
out  a  penny,  you  can  boost 
your  paper’s  profits  and 
build  readership. 

Just  run  U-BlLD’s  do- 
it-yourself  features  in  the 
format  best  suited  for  your 
section.  When  readers  order 
plans  through  the  column, 
you  get  a  25%  commission! 

U-BILD  is  the  world’s 
foremost  syndicator  of  “do- 
it-yourself”  columns.  We’ve 
got  over  1000  woodworking 
and  handicraft  projects— 
everything  from  home 
improvements  to  toys— and 
teddy  bears  to  tole  painting. 

The  deal  couldn’t  be 
simpler:  no  contracts  to 
sign,  nothing  to  buy,  not 
even  any  bookkeeping. 

Just  run  our  free  features 
in  your  paper  on  a  regu¬ 
lar  basis— and  watch 
your  readership  grow. 

Over  six  hundred  news¬ 
papers  already  profit  from 
our  reader  services.  For 
more  information  call 
collect  or  write  U-BlLD— 
and  start  making  money 
for  nothing! 

UbUd  „ 

NEWSPAPER  FEATURES 

P.O.  Box  2383  •  Van  Nuys,  CA  91409 
(818)  785-6368 


By  Mark  Fitzgerald 

Executive  editor  William  Woesten¬ 
diek  has  left  the  Cleveland  (Ohio) 
Plain  Dealer  amid  accusations  from 
P-D  critics  that  his  resignation  was 
forced  by  the  newspaper’s  business 
side. 

The  Plain  Dealer’s  general  man¬ 
ager,  however,  angrily  denied  that 
was  the  reason  for  Woestendiek’s 
departure. 

“It’s  a  triumph  of  advertising  over 
editorial  content,”  Roldo  Bartimole, 
publisher  of  the  iconoclastic  Point  of 
View  magazine  told  the  Akron  Beacon 
Journal. 

“People  are  making  a  big  thing 
about  advertising  taking  over  —  it’s 
absurd,”  said  Plain  Dealer  general 
manager  Alex  Machaskee. 

“All  you  have  to  do  is  come  here  to 
the  Plain  Dealer  and  watch  our  opera¬ 
tion,”  Machaskee  added,  “and  you’ll 
see  as  good  a  group  of  aggressive 
reporters  as  you’ll  see  anywhere. 
Read  the  newspaper  and  you’ll  see 
how  aggressive  [the  stories]  are.” 

Both  Machaskee  and  Woestendiek 
declined  to  go  into  details  about  the 
executive  editor’s  departure. 

“All  I  can  tell  you  is  I  resigned 
effective  the  first  of  November,” 
Woestendiek  said  in  a  telephone 
interview  from  his  home.  “There’s 
not  much  more  I  can  say.” 

“I’m  not  going  to  do  a  disservice  to 
Bill  Woestendiek  by  going  into  chap¬ 
ter  and  verse  of  why  he  resigned,” 
Machaskee  said.  “He  knows  the  rea- 


William  Woestendiek 


sons  for  his  resigning  and  that’s  all 
that’s  necessary.” 

“I  can  tell  you  one  thing,”  Machas¬ 
kee  added.  “By  any  standard,  Roldo 
Bartimole  couldn’t  be  more  inaccu¬ 
rate.  There’s  one  thing  that’s  consis¬ 
tent  about  Roldo  and  that’s  that  he’s 
negative  about  the  Plain  Dealer.  He 
doesn’t  know  what  he’s  talking  about 
and  neither  does  Steve  Hatch.” 

Hatch,  executive  secretary  for  the 
Cleveland  Newspaper  Guild  local, 
told  the  Beacon  journal  that  Woes¬ 
tendiek’s  departure  meant  the  news¬ 
room  would  be  “even  more  amenable 
to  big-business  interests.” 

Managing  editor  Thomas  Greer  has 
been  given  day-to-day  responsibility 
for  newsroom  operations,  Machaskee 
said. 

No  discussion  has  taken  place  on’ 
whether  anyone  will  take  the  execu¬ 
tive  editor  position,  Machaskee  said. 
Right  now,  the  Plain  Dealer  masthead 
lists  Greer  with  his  managing  editor 
title.  Before  Woestendiek’s  depar¬ 
ture,  Greer  was  not  listed. 

“Tom  Vail  is  the  publisher  and  edi¬ 
tor  of  the  Plain  Dealer  and  Thom 
Greer  has  responsibilities  for  day-to- 
day  in  the  newsroom  and  that’s  that,” 
Machaskee  said.  “Every  newspaper 
is  structured  differently  and  you  don’t 
have  to  have  an  editor  —  which  is 
what  Tom  Vail  is  —  and  an  executive 
editor  and  a  managing  editor.” 

Through  a  spokesman,  Vail  said  he 
would  not  expand  on  the  published 
announcement  of  Woestendiek’s  res¬ 
ignation. 


Alex  Machaskee 
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Not  likely.  Not  if  you’re  a  college  graduate  who 
could  start  in  another  field  at  what  a  teacher 
earns  after  1 5  years  on  the  job. 

Thats  why  America  desperately  needs  teachers.  One 
million  teachers  between  nowand  1990.  By  every  meas¬ 
ure,  we’re  going  to  be  several  hundred  thousand  short. 

Imagine  if  we  were  talking  about  a  shortage  of 
physicians  and  surgeons.  A  massive  teacher  shortage 
nas  just  as  serious  consequences  on  our  society. 

Who  will  be  there  to  prepare  future  generations  to 
enter  all  the  professions  if  there  aren’t  enough 
teachers  to  do  the  job? 

Shortages  already  exist  all  across  this  country, 
because  for  years  college  students  in  droves  have  chosen 
not  to  become  teachers.  In  1967, 22%  of  all  college  fresh¬ 
men  planned  on  teaching.  By  1985  only  6%  of  the 
students  polled  said  they  wanted  to  teach. 

What  keeps  college  students  from 
wanting  to  be  teachers? 

First  and  foremost,  pay. 


Right  now  there  are  four  million  Americans  certified 
to  teach  who  aren’t  in  the  classroom.  And  one-quarter 
of  all  education  graduates  decided  never  to  seek  teach¬ 
ing  jobs.  Countless  more  considered  education  but 
decided  not  to  make  it  their  major. 

America  has  lost  a  generation  of  teachers.  To  fill 
in  the  gaps,  schools  are  using  teachers  out  of  the  fields 
of  expertise  or  uncertified  teachers  to  meike  sure  class¬ 
rooms  aren’t  empty.  This  severely  hurts  the  education 
process  and  masks  the  severity  or  the  teacher  shortage. 

In  a  recent  gcJlup  poll,  commissioned  by  the  NEA, 
80%  of  the  American  people  favor  higher  teacher  Scila- 
ries.  Almost  half  of  those  surveyed— 41%— said  they 
are  willing  to  pay  higher  trixes  to  see  that  teachers  are 
paid  properly. 

Americans  want  it.  America  desperately 
needs  it. 

Qualified  teachers,  paid  professional 
wages.  So  that  becoming  a  teacher  is  once 
again  a  respected  and  vmued  choice. 


nea 

The  Subject  is  Excellence. 
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Byline  boycott  at  the  Detroit  News 

Black  reporters  protest  story  assignments  given  to  black  staffers; 
former  ENA  editors,  not  Gannett,  are  alleged  to  be  causing  the  conflict 
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By  Mark  Fitzgerald 

Black  reporters  at  the  Detroit  News 
conducted  a  weeklong  byline  strike, 
Nov.  5-12,  to  protest  recent  story 
assignments  to  the  black  staff. 

One  black  reporter  active  in  the 
byline  strike  said  it  was  based  on  sev¬ 
eral  story  assignments  given  over 
recent  months.  However,  the  strike 
was  sparked  by  one  specific  incident 
early  this  month,  the  reporter 
asserted. 

On  Nov.  3,  a  white  male  Detroit 
News  reporter  was  assigned  to  follow 
up  on  a  shooting  in  which  a  black 
man,  his  seven-month-old  baby,  and  a 
Detroit  police  officer  —  also  black  — 
were  killed.  The  reporter  found  the 
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dead  man’s  mother  at  home. 

However,  the  woman  declined  to 
let  the  reporter  into  her  home,  and 
answered  only  a  few  questions 
through  the  shut  door.  Meanwhile, 
according  to  a  black  News  reporter,  a 
black  reporter  from  the  Detroit  Free 
Press  was  admitted  for  an  interview. 

“So  [the  white  News  reporter] 
called  the  newsroom  and  said  maybe 
she  [the  mother]  would  talk  to  a  black 
reporter,  and  so  they  decided  to  send 
a  black  female  reporter,”  said  the 
reporter  involved  in  the  strike,  who 
insisted  on  anonymity.  “We  thought 
that  was  a  little  too  custodial,  that  it 
was  mop-up  work. 

“We  didn’t  get  across-the-board 
support  from  all  our  colleagues,”  the 
reporter  observed,  but  the  over¬ 
whelming  majority  of  black  reporters 
did  withhold  their  bylines.  News 
employees  can  withhold  their  bylines 
under  their  Newspaper  Guild  con¬ 
tract. 

While  the  shooting  incident  story 
sparked  the  strike,  the  roots  of  the 
conflict  go  much  deeper,  the  reporter 
declared. 

For  instance,  the  reporter  pointed 
out  that  none  of  the  six  News  report¬ 
ers  who  traveled  with  the  pope  during 
his  recent  tour  were  black,  although 
John  Paul’s  stop  in  New  Orleans  was 
specifically  aimed  at  black  Roman 
Catholics. 

Then,  during  the  recent  Northwest¬ 
ern  jet  crash  at  the  Detroit  airport,  no 
black  reporters  were  assigned  to  the 
investigative  stories,  the  reporter 
complained.  Even  this  summer’s 
N  A ACP  convention  was  covered  by  a 
white  reporter,  the  black  reporter 
noted. 

In  general,  the  reporter  said, 
minority  journalists  on  the  News  also 
don’t  “have  the  same  travel  priv¬ 
ileges”  as  other  reporters. 

Taken  together,  the  incidents 
undercut  the  laudible  efforts  at 
minority  recruitment  made  by  Gan¬ 
nett  Co.,  the  News’  parent,  the 
reporter  stated.  “It  doesn’t  do  any 
good  to  have  a  diverse  news  staff  if 
you  don’t  use  the  diversity.” 

The  News  says  it  has  35  black  jour¬ 


nalists,  including  six  supervisors,  and 
that  a  special  effort  has  been  made  to 
recruit  minority  journalists.  Twenty- 
two  of  the  black  reporters,  for  exam¬ 
ple,  were  hired  in  the  last  18  months, 
the  paper  affirmed.  About  13%  of  the 
newsroom  staff  is  black,  according  to 
the  News. 

Blacks  withholding  their  bylines 
acknowledged  that  progress  in  a 
statement  released  when  they 
announced  the  strike. 

“The  decision  to  withhold  bylines 
was  intended  to  send  a  message  and 
not  intended  to  become  a  media 
event.  Black  staffers  acknowledge 
significant  progress  in  hiring  and 
promotions  of  minorities  at  the 
News,”  the  statement  read. 

One  reporter,  however,  drew  a  dis¬ 
tinction  between  executives  brought 
in  by  Gannett  and  those  who  remain 
from  the  old  Evening  News  Associa¬ 
tion.  “[Executive  editor  Robert  H.] 
Giles  and  the  people  brought  in  by 
Gannett  have  been  very  good.  The 
problem  is  with  the  old  regime  that’s 
here  from  ENA,”  the  reporter  said. 

For  his  part,  Giles  said  in  a  tele¬ 
phone  interview  that  the  “strike  is 
irrelevant.  It’s  not  an  issue  in  our 
newsroom  right  now.” 

As  for  any  difference  between 
executives  from  Gannett  and  those 
who  stayed  from  ENA,  he  responded, 
“I  don’t  know  anything  about  that.” 

In  comments  immediately  after  the 
byline  strike  was  announced,  Giles 
said  he  had  met  with  black  journalists 
and  assured  them  that  stories  are  not 
assigned  in  a  way  that  is  “biased  in 
the  racial  sense  .  .  .  but  such  assign¬ 
ments  are  made  in  a  hurry,  on  a  dead¬ 
line  basis,  and  editors  tend  to  rely  on 
reporters  they  know  have  done  it 
before.” 

The  News  has  a  standing  minority 
concerns  committee  that  meets  every 
second  Tuesday  to  discuss  a  wide 
range  of  issues.  Nonetheless,  the 
reporter  active  in  the  byline  strike 
said  it  was  necessary  to  express  the 
“frustration”  of  black  staffers: 

“As  long  as  they  are  treating  us  as 
invisible,  we  will  be  invisible  on  the 
page.” 


24 


EDITOR  &  PUBLISHER  for  November  21,  1987 


JOBS. 

WHERE  DO  1NEV  COME  FROM? 


Over  the  last  ten  years,  the 
United  States  has  created  more 
jobs  than  all  EEC  countries  com¬ 
bined.  Our  rate  of  employment  has 
continued  to  outpace  Japan’s.  And 
according  to  the  U.S.  Bureau  of 
Labor  Statistics,  the  quality  of  jobs 
we’re  creating  has  remained  high, 
with  about  a  third  in  the  manage¬ 
rial,  professional  category. 

UUtGE  COMPANIES 
LOSE  JOBS. 

It  takes  capital  to  create 
jobs.  But  in  today’s  markets,  capital 
formation  doesn’t  always  guarantee 
job  formation.  Since  1980,  compa¬ 
nies  rated  investment  grade  by 
Moody’s  and  Standard  &  Poor’s  have 
issued  over  80%  of  America’s  public 
corporate  debt.  Yet,  in  the  last 
three  years  employment  among 
these  investment  grade  companies 
has  declined  by  4%. 

Similarly,  from  1980 
through  1985,  America’s  total  indus¬ 
trial  employment  increased  by 
more  than  8%.  But  the  large  indus¬ 
trial  companies  have  reduced  their 
work  force  by  almost  12%. 

Where  are  America’s  new 
jobs  coming  from?  The  answer  can 
be  found  in  our  nation’s  medium¬ 
sized  and  smaller  growth  compa¬ 
nies.  These  businesses  may  lack  the 
size,  history,  or  capital  structure 
needed  to  qualify  for  investment 
grade  ratings.  Yet  they’re  putting 
their  capital  to  productive  use, 
creating  the  jobs  and  the  growth 
America  needs  to  remain  vital  and 
competitive. 


To  fund  their  growth,  over 
1,200  of  these  companies  have 
issued  debt  and  preferred  stock 
rated  less  than  investment  grade. 
These  securities  provide  the  issuers 
with  a  cost-effective  source  of  long¬ 
term  fixed-rate  funds.  High  yield 
debt  is  an  attractive  alternative  to 
expensive  equity  offerings,  and  it 
frees  companies  from  the  high 
costs,  variable  rates,  shorter  terms 
and  restrictive  covenants  of  bank 
loans  and  private  placements. 

HIGH  YIELD  ISSUERS  HAVE 
INCREASED  EMPLOYMENI 

In  the  last  three  years,  high 
yield  issuers  have  increased 
employment  by  24%  to  almost  5 
million.  During  the  same  period, 
they’ve  increased  their  revenues  by 
over  30%,  growing  nearly  three 
times  as  fast  as  investment  grade 
corporations. 

There  are  about  23,000 
companies  in  the  United  States 
with  sales  over  $25  million.  Yet 
fewer  than  800  are  rated  invest¬ 
ment  grade.  That  leaves  some 


22,000  companies,  or  about  95%  of 
American  businesses,  whose  only 
access  to  the  public  debt  markets  is 
through  high  yield  securities. 

HIGH  YIELD  BONDS 
AREirT"JIINK." 

Regardless  of  what  they  are 
called,  these  companies  are  any¬ 
thing  but  “junk.”  On  the  contrary, 
they’re  sustaining  America’s 
employment  and  revenue  growth  at 
a  time  when  investment  grade  cor¬ 
porations  are  lagging  behind.  And 
they  are  helping  to  keep  America 
globally  competitive. 

The  10,000  people  of  Drexel 
Burnham  are  proud  to  serve  these 
innovative  and  rapidly  growing 
companies.  As  the  leading  under¬ 
writer  and  market-maker  in  high 
yield  securities,  we’re  proud  to  be 
providing  the  capital  that’s  creating 
America’s  jobs. 

CONTINUING  THE  DIALOGUL 

This  has  been  a  part  of  our 
continuing  series  on  important, 
controversial  and  complex  issues 
that  challenge  American  competi¬ 
tiveness.  For  reprints  of  our  entire 
series,  write  Frederick  W.  McCarthy, 
Drexel  Burnham  Lambert,  60  Broad 
Street,  Room  1111,  New  York,  New 
York  10004. 


Drexel  Burnham 

Helping  People  Manage  Change. 


NEWSPEOPLE  IN  THE  NEWS 


Roy  H.  Davidson  will  transfer  to 
Palm  Beach  Newspapers  Inc.  in  early 
December  as  executive  vice  president 
and  general  manager,  and  William  B. 
Disbrow  will  succeed  Davidson  as 
vice  president-controller  of  Cox 
Newspapers,  a  division  of  Cox  Enter¬ 
prises  Inc. 

Davidson  will  be  responsible  for 
the  Palm  Beach  Post's  business  oper¬ 
ations,  including  advertising,  circula¬ 
tion,  production,  promotion  and 
administrative  departments. 

Initally  joining  the  Post  in  1980  as 
assistant  controller,  Davidson  was 
promoted  to  controller  the  same  year 
and  then  transferred  to  Atlanta  in 
1982  as  manager  of  financial  advertis¬ 
ing  for  Cox  Enterprises.  Following  a 
promotion  to  director  of  budget  man¬ 
agement,  he  became  vice  president- 
controller  last  year. 

Disbrow  joined  Cox  Enterprises  as 
a  staff  accountant  in  1982  from  senior 
auditor  in  the  Atlanta  office  of  Ernst 
&  Whinney,  national  CPA  firm,  and 
was  promoted  to  manager-financial 
analysis  and  systems  last  year. 

*  *  * 

Louis  A.  Weil  III,  president  of  the 
Detroit  News  since  it  joined  Gannett 
Co.  last  February,  has  assumed  the 
additional  role  of  publisher.  He  suc¬ 
ceeds  Maurice  Hickey,  who 
resigned  to  become  publisher  and 
chief  executive  officer  of  the  Denver 
Post. 

Weill,  a  veteran  Gannett  officer  and 
manager,  will  supervise  all  depart¬ 
ments  of  the  newspaper's  operations. 
*  *  * 

Chris  Dahlgren  has  joined  the 
Dallas  Times  Herald  as  circulation 
sales  manager  in  a  move  from  the  Fort 
Lauderdale  News/ Sun-Sentinel 
where  he  held  various  positions  with 
the  sales  and  marketing  and  single 
copy  and  home  delivery  divisions  for 
14  years. 


Bill  Furlow,  opinion  editor  and 
assistant  to  the  editor  at  the  Los 
Angeles  Times'  San  Diego  County 
edition,  has  been  named  to  the  new 
position  of  regional  promotion  and 
public  relations  manager. 

He  will  be  responsible  for  promo¬ 
tion  and  public  relations  for  the  daily 
Orange  County  and  San  Diego 
County  regional  editions,  headquar¬ 
tered  in  the  Orange  County  plant  at 
Costa  Mesa. 

Furlow  joined  the  Times  in  1980  as 
city  editor  in  the  San  Diego  office  and 
was  named  to  his  most  recent  position 
in  1984. 

Starting  his  career  as  a  reporter  at 
the  Houston  Post  and  subsequently 
working  at  the  Charlotte  News  and 
the  Cincinnati  Post,  he  later  held  sev¬ 
eral  posts,  including  Sunday  editor, 
with  the  San  Diego  Union  before 
moving  to  the  Times. 

*  *  * 

Richard  R.  Johnston  will  become 
publisher  of  the  Ottumwa  (lowaj 
Coi/ner  effective  Dec.  1. 

Johnston  started  his  career  with 
Lee  Enterprises  in  1975  in  the  adver¬ 
tising  department  of  the  Racine 


(Wis.)  Journal  Times.  He  was  adver¬ 
tising  manager  there  from  1981  to 
1985  and  then  publisher  of  the 
Kewanne  (Ill.)  Star  Courier.  He  is  a 
journalism  graduate  of  the  University 
of  Wisconsin. 

*  *  * 

Ted  Hutton,  formerly  an  assistant 
city  editor  in  Palm  Beach  County  for 
the  Fort  Lauderdale  News/Sun-Sen- 
tinel,  is  now  city  editor  for  the  county 
with  responsibility  for  the  day-to-day 
news  gathering  operation. 

Prior  to  joining  the  News/Sentinel 
in  1981  as  a  copy  editor,  Hutton  was  a 
reporter  and  editor  for  three  years  at 
the  Kent  (Ohio)  Record-Courier.  He 
holds  a  master’s  degree  from  the 
Medill  School  of  Journalism  at  North¬ 
western  University. 

*  *  * 

Randall  Hammett,  a  13-year  vet¬ 
eran  with  the  Chicago  Tribune's 
advertising  staff,  has  been  named 
manager  of  the  paper's  Sunday 
Magazine/TV  Week. 

First  working  in  classified  adver¬ 
tising,  he  later  served  eight  years  in 
the  New  York  office  before  returning 
to  the  home  office  in  1986  as  classifi¬ 
cation  director/travel/transportation. 
*  *  * 

Jane  DuBose  joined  the  Nashville 
Banner  as  assistant  business  editor 
from  business  editor  of  the  Knoxville 
News-Sentinel.  She  had  worked  since 
1981  as  a  general  assignment  reporter 
and  on  the  neighborhood  edition. 

*  *  * 

At  USA  Today  International, 
Denis  Beran  was  promoted  to  vice 
president/marketing  from  vice  presi¬ 
dent/advertising,  and  Barbara 
Krasne  was  promoted  to  director/ 
operations  and  finance/New  York. 
She  had  been  financial  manager  since 
January  when  she  joined  the  com¬ 
pany. 


John  A.  Park,  Jr.  &  Son 

Expertise  and  reliability 
for  owners  selling 

(919)  782-3131 

daily  newspapers.  box  17127 

'  Raleigh,  N.C.  27619 

40  Years  Nation-Wide,  Personal  Service 
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News  editor  and  correspondent 
appointments  announced  by  the 
Associated  Press  include: 

Marc  Rapport,  to  news  editor  for 
South  Carolina,  based  in  Columbia. 
Joining  AP  in  Detroit  in  1983,  he 
served  there  most  recently  as  day 
supervisor.  He  previously  was  with 
the  Dover-New  Philadelphia  (Ohio) 
Times-Reporter. 

Rose  Ann  Robertson  is  now  the 
Nebraska  news  editor,  based  in 
Omaha.  She  has  been  a  national  edi¬ 
tor  at  New  York  headquarters  since 
1985. 

Kristi  Umbreit,  newswoman  in 
the  Knoxville  bureau,  has  been  pro¬ 
moted  to  correspondent  in  charge  of 
bureau.  She  began  her  career  with  the 
Memphis  Press-Scimitar  and  joined 
AP  in  1984. 

*  *  * 

Merrill  PANiTT,who  has  headed 
the  editorial  staff  of  TV  Guide  since 
the  magazine’s  establishment  in  1953 
by  Walter  Annenberg,  is  retiring  at 
the  end  of  the  year  and  will  be  a  con¬ 
sultant  to  the  magazine  and  continue 
as  special  consultant  to  The  Annen¬ 
berg  School  of  Communications. 

Panitt  also  will  continue  to  write  the 
magazine’s  reviews  under  his  Don 
Merrill  pseudonym. 

Panitt  joined  Triangle  Publications 
Inc.  in  1946  after  service  in  World 
War  II  and  did  special  articles  for  the 
Philadelphia  Inquirer  which  Triangle 
then  owned.  He  became  administra¬ 
tive  assistant  to  Annenberg,  and 
when  Triangle  launched  TV  Guide, 
was  named  managing  editor,  and  suc¬ 
cessively  editor  and  editorial  direc¬ 
tor. 

:le  *  ^ 

Recent  promotions  and  staff  addi¬ 
tions  at  the  Roanoke  Times  &  World- 
News,  include: 

Rich  Martin,  assistant  managing 
editor,  to  deputy  manaring  editor  for 
reporting  and  writing. 

Roger  Holtman,  news  editor,  to 
assistant  managing  editor  for  layout 
and  design  with  responsibility  for 
supervising  the  p.m.  edition  and  copy 
desk. 

Jane  See  White,  to  deputy  city 
editor.  A  former  reporter  with  the 
Times  &  World-News,  the  Kansas 
City  Star  and  the  Associated  Press, 
she  returned  to  the  newspaper  from 
Medical  Economics  magazine. 

Kris  Banvard,  reporter  and 
backup  city  editor  at  the  Sacramento 
Union,  to  assistant  city  editor/a. m. 
editions. 

Betty  Strother,  assistant  city 
editor/a.m.  editions,  to  night  editor, 
succedding  SiG  Splichal,  who 
resigned  in  September  to  pursue  a 
doctoral  degree. 


James  Fremgen  has  been 
appointed  assistant  copy  desk  chief  at 
the  Santa  Rosa  (Calif.)  Press  Demo¬ 
crat  where  he  has  worked  as  a  copy 
editor  for  three  and  one-half  years. 
He  previously  was  a  copy  editor  at  the 
Washington  Post. 

Also,  Bill  Tyken  was  appointed 
controller  of  the  Press  Democrat  in 
charge  of  all  financial  activities.  He 
joined  the  company  four  years  ago  as 
accounting  manager. 

Ed  Turner,  most  recently  with  the 
audit  department  of  The  New  York 
Times  Company,  has  been  named 
accounting  manager. 

*  *  * 

Tim  Collum  has  been  named  clas¬ 
sified  advertising  manager  of  the 
Rocky  Mountain  News,  Denver, 
effective  Dec.  1.  He  replaces  Roland 
A.  Wedig,  who  is  on  special  assign¬ 
ment  to  the  advertising  director. 

Collum,  with  the  News  since  1977, 
in  classified,  retail  and  territory  sales 
positions,  most  recently  has  been 
assistant  manager  of  classified. 

*  *  * 

Newly  elected  officers  of  the 
Southern  and  Western  Regions  of  the 
International  Newspaper  Marketing 
Association  during  recent  annual  con¬ 
ferences  are: 

Southern  Region — President, 
Mark  Mulholland,  marketing 
director  of  the  Roanoke  Times  & 
World-News;  first  vice  president. 
Page  Haines,  promotion  manager  of 
the  Houston  Chronicle;  second  vice 
president,  Amy  Pack,  promotion 
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director  of  Florida  Today,  Mel¬ 
bourne;  and  secretary-treasurer, 
Chris  Schroder,  promotion  man¬ 
ager  of  the  Charlotte  Observer. 

Western  Region — President,  Mary 
Harris,  circulation  manager/admin¬ 
istration,  the  Arizona  Republid Phoe¬ 
nix  Gazette;  president-elect,  Jill 
Campbell,  corporate  relations  coor¬ 
dinator  of  the  Columbian,  Van¬ 
couver,  Wash.;  vice  president,  John 
Green,  marketing  director  of  the 
Reno  Gazette-Journal;  secretary- 
treasurer,  Steve  Hubbard,  market¬ 
ing  servcice  manager,  the  Oregonian, 
Portland. 

*  *  * 

Music  critic  and  author  Alan  Rich 
joined  the  Los  Angeles  Herald 
E.xaminer  after  four  years  as  a  general 
editor  for  Newsweek  magazine. 

Prior  to  the  magazine,  he  was  music 
critic  and  arts  editor  for  New  West 
magazine  and  spent  several  years  in 
radio. 

*  *  * 

James  C.  Flanigan,  former 
Washington,  D.C.,  correspondent  of 
the  Portland  Oregonian,  is  the  new 
press  officer  of  the  Peace  Corps. 

Before  moving  to  the  Washington, 
D.C.,  Newhouse  News  Service 
bureau  in  1981,  he  was  with  the  Ore¬ 
gon  Journal,  Portland,  and  earlier 
with  newspapers  in  Salem,  Ore.,  and 
Burley,  Idaho,  and  a  reporter  for 
United  Press  International  in  Seattle 
and  Boise. 
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T/ie  Ne\i’  York  Times,  The  Wall 
Street  Journal,  USA  TODAY,  and 
Donrey  Media  Group  all  realize  the 
importance  of  independent  contractor 
bonding. 

(213)474-5594 

1754  WESTWOOD  BOULEVARD 
LOS  ANGELES,  CALIFORNIA  90024 

Ohginaior:  Newspaper  Independent 
Contractor  Bond.  Carrier  Accident  Insurance 


That’s  why  they  use  the  Weinberg 
Plan.  Call  for  details  about  Carrier 
and  Dealer  Bonding.  Ask  about 
carrier  insurance,  too. 
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’  ’  insurance  agency.  INC. 
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Promotions  and  new  assignments 
in  the  advertising  department  of  the 
New  York  Times  include: 

Sal  PiROPATO,  group  manager  for 
financial  advertising,  was  promoted 
to  advertising  manager  of  real  estate, 
restaurants  and  boats. 

Virginia  French,  group  manager 
for  travel,  was  promoted  to  advertis¬ 
ing  manager  for  The  New  York  Times 
Mufiazine,  reporting  to  Barbara  Lit- 
RELL,  who  becomes  marketing  direc¬ 
tor  for  the  magazine  on  Dec.  15. 

Frank  Klsnir,  group  manager  for 
corporate  advertising,  is  now  group 
manager  responsible  for  financial 


advertising.  Karen  List,  group  man¬ 
ager  for  education,  art  and  antiques, 
is  now  group  manager  for  corporate 
advertising. 

Also,  Alexis  Buryk,  group  man¬ 
ager  of  special  projects  and  free 
standing  inserts,  is  now  group  man¬ 
ager  of  travel  advertising,  and  Eileen 
G.  Lewis,  sales  representative  in 
package  goods  advertising,  was 
appointed  group  manager  of  special 
sections  and  inserts. 

*  *  * 

Guido  Gagliano,  former  vice 
president/general  manager  of  II  Pro- 
gresso  Publishing  Co.,  New  York, 
was  named  publisher  of  the  Fitch- 


hurg-Leominster  (Mass.)  Sentinel  <& 
Sun.  He  succeeds  Joseph  Dryden, 

who  retired  after  seven  years  as 

publisher. 

*  *  * 

Michael  D.  Kumawa  has  been 
named  circulation  director  of  the 
Lexington  (Ky.)  Herald-Leader.  He 
replaces  John  Walsh,  who  was 
appointed  circulation  director  of  the 
Philadelphia  Inquirer. 

*  *  * 

Kathleen  A.  Way,  public  services 
manager  for  the  Detroit  News,  has 
moved  to  circulation  and  marketing 
director  for  the  Dominion  Post,  Mor¬ 
gantown,  W.Va. 


OBITUARIES 


Evangeline  Atwood,  81,  author 
and  historian  and  the  wife  of  Anchor¬ 
age  Times  president  and  publisher, 
Robert  Atwood,  died  Nov.  5  of 
cancer. 

She  met  Atwood  when  he  was  a 
reporter  for  the  Illinois  State  Journal, 
Springfield.  Three  years  after  they 
were  married,  the  Atwoods  went  to 
Alaska  and  she  took  a  reporting  job  at 
the  Times,  then  owned  partly  by  her 
father,  and  her  husband  became  vice 
president  of  the  newspaper. 

*  *  * 

Bob  Cummings,  82,  dean  of 
Washington’s  capital  press  corps 
until  he  retired  two  years  ago,  died 
Nov.  4. 

During  his  62  years  in  journalism, 
Cummings,  who  began  his  career  with 
the  Seattle  Post-Intelligencer  m  1932, 
had  worked  for  three  wire  services,  a 
number  of  dailies  and  weeklies,  a 
radio  station,  had  a  syndicated  col¬ 
umn  and  wrote  and  published  a  politi¬ 
cal  newsletter  for  nearly  30  years. 

*  * 

Patrick  Doyle,  63,  a  New  York 
Daily  News  award-winning  police 
reporter  who  professed  to  have  cov¬ 
ered  more  than  20,000  violent  deaths 
during  his  37-year  career  with  the 
paper,  died  in  an  automobile  accident 
Nov.  5. 

He  was  driving  on  the  FDR  Drive 
while  working  as  a  stringer  covering 
local  news  for  WNBC-tv  when  his  car 
crossed  a  divider  and  hit  an  empty 
parked  bus.  The  medical  examiner’s 
office  said  Doyle  died  of  multiple  inju¬ 
ries. 

He  joined  the  tv  station  in  1983 
following  his  retirement  from  the 
newspaper  in  August  1982.  Doyle 
started  at  the  News  in  1945  after  war¬ 


time  service  in  the  Merchant  Marine 
and  became  a  police  reporter  cover¬ 
ing  major  stories  such  as  the  Son  of 
Sam  murders. 

*  *  * 

David  J.  Marshall,  88,  foreign 
editor  of  the  old  New  York  Sun  from 
1925  until  1948  and  a  former  journal¬ 
ism  professor  at  Fordham  University, 
died  Nov.  3  at  his  daughter’s  home  in 
County  Galway,  Ireland. 

*  *  * 

Lloyd  Norman,  73,  retired  defense 
correspondent  for  Newsweek  maga¬ 
zine  and  a  former  reporter  for  the 
Chicago  Tribune,  died  Nov.  12  after  a 
heart  attack  in  Tampa  where  he  was 
visiting  one  of  his  sons.  He  joined 
Newsweek  in  1958  and  retired  20 
years  later. 

Norman,  who  won  numerous  hon¬ 
ors  during  his  career,  started  in  jour¬ 
nalism  with  the  City  News  Bureau  in 
Chicago  after  graduating  from  North¬ 
western  University  and  taking  gradu¬ 
ate  work  at  the  University  of  Chicago. 
He  joined  the  Tribune  in  1938  as  a 
financial  reporter  and  then  went  to 
Washington  for  the  newspaper. 

He  began  covering  World  War  II 
agencies  and  military  and  related  mat¬ 
ters  were  his  focus  during  more  than 
35  years.  He  served  two  years  in  the 
Navy  during  the  war  with  duty  in  the 
Atlantic  and  Pacific  and  returned  to 
Washington  where  he  covered  estab¬ 
lishment  of  the  Defense  Department 
and  reorganization  of  the  armed 
forces,  defense  aspects  of  the  postwar 
era,  major  confrontations  and  the  war 
in  Vietnam.  In  1964-67  he  was  News¬ 
week  bureau  manager  in  Saigon. 

♦  *  * 

John  Paget,  73,  a  manager  of  the 
Harrisburg,  Pa.,  bureau  of  the  former 


International  News  Service,  died 
Nov.  2  at  the  Blue  Ridge  Haven  East 
nursing  home  in  Harrisburg. 

After  INS  and  United  Press  merged 
into  United  Press  International,  Paget 
served  as  public  relations  director  of 
the  Pennsylvania  Republican  State 
Committee  and  as  supervisor  of  the 
state  Capitol  newsroom. 

*  *  * 

Mabel  W.  Runl,  101,  former 
owner  and  publisher  of  the  Medford 
(Ore.)  Mail  Tribune,  died  Nov.  3.  She 
took  over  as  publisher  following  the 
death  of  her  husband,  Robert  W.,  and 
held  the  post  until  1973  when  she  sold 
the  paper  to  Ottaway  Newspapers. 

She  founded  the  Runl  Symposium 
and  Runl  Fellowship  at  the  University 
of  Oregon  School  of  Journalism  in 
1967  and  in  1975  established  the  Rob¬ 
ert  Runl  Learning  Fellowship  at 
Southern  Oregon  State  College. 

*  *  * 

Mary  D.  Shane,  39,  sportswriter 
for  the  Worcester  (Mass.)  Telegram- 
Gazette  newspapers,  suffered  a  fatal 
heart  attack  on  Nov.  3. 

Shane  began  sports  reporting  in  the 
broadcast  field  after  six  years  as  a 
high  school  teacher.  She  switched  to 
newspaper  reporting  in  1981  and 
joined  the  Telegram  three  years  later 
as  the  paper’s  first  full-time  female 
sportswriter. 

*  *  * 

Paul  E.  Warren,  59,  manager  of 
the  San  Jose  Mercury  News  adver¬ 
tising  art  department  for  21  years, 
died  Oct.  23  in  Hollister,  Calif,  of 
cancer. 

He  was  a  U.S.  Air  Force  veteran 
and  had  been  with  Pacific  Telephone 
Co.  for  nine  years  before  moving  to 
the  newspaper  in  1959. 
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“The  newspapers  that  make  this 
system  possible  are  a  more  attractive  buy 
for  advertisers.  If  I  had  to  hemdle  them  one 
on  one,  I  can’t  imzigine  what  size  staff  I’d 
have  to  have.  Now  ACB  sends  us  one 


‘'One  call  to  ACB 
puts  me  in  toueh  with 
1, 700  newspapers'! 


“We  don’t  use  them  all,  of 
course,  but  we  use  a  lot  of  them. 

I  could  call  them  one  at  a  time. 

But  I  don’t.  When  I  need  missing  or 
extra  tearsheets,  I  call  ACB.  That  one  call 


BOB  HOUGHTLIN 

Vice  President,  Media  Director 
LEO  BURNETT  CO.,  INC. 


gets  me  all  the  tearsheets  I  need. 


bundle,  usually  once  a  day.  We’ve  even 


‘When  there’s  an  account  change,  it 


hired  ACB  to  check  the  tearsheets  and 


works  the  same  way.  We  tell  ACB  of 
the  change,  and  they  mark  their 
records.  It’s  that  simple.  Sure  beats 
calling  several  hundred  papers. 


verify  that  the  advertising  meets  the 
requirements  of  our  insertion  orders. 
One  call  to  reach  1,700  papers?  I’d  say 
that’s  two  minutes  well  spent.” 


THE  ADVERTISING  CHECKING  BUREAU,INC 

NEW  YORK,  NV  CHICAGO,  IL  COLUMBUS,  OH  MEMPHIS,  TN  SANTA  ROSA,  CA  ORLANDO,  FL  TEMPE,  AZ 

212-685-7300  312-648-0500  614-861-6000  901-526-3281  707-576-3900  305-898-7680  602-438-2320 


UPl  set  to  name  Al  Rossiter  Jr.  editor 

Owner  Vazquez  hints  of  layoffs 


By  George  Garneau 

United  Press  International  has 
been  negotiating  to  create  a  new  man¬ 
agement  team  from  within  its  ranks 
following  the  resignation  of  three  top 
news  editors. 

Two  weeks  after  UPI  said  it  would 
name  new  editors  “shortly,”  no 
appointments  had  been  announced. 
The  sudden  resignation  Nov.  3  of  Ben 
Cason  and  Barry  Sussman,  who 
joined  UPI  in  January  from  the 
Washington  Post,  and  of  Kim  Willen- 
son,  former  Newsweek  correspon¬ 
dent,  were  to  take  effect  Nov.  20. 

The  departure  of  the  respected  edi¬ 
tors,  who  claimed  that  they  could  not 
guarantee  the  integrity  of  the  news  if 
planned  layoffs  of  several  hundred 
employees  took  effect,  shook  the 
news  industry’s  already  flagging  con¬ 
fidence  in  the  troubled  news  service. 

Sources  at  UPI  said,  however,  that 
Al  Rossiter  Jr.,  UPI  science  editor,  is 

UPI  signs  all  four 
CBS  O&O  tv  units 

United  Press  International  has 
signed  the  four  owned-and-operated 
CBS  television  stations  to  new  three- 
year  contracts,  said  Jim  Hood,  UPI 
vice  president  for  broadcast. 

The  agreement  covers  WCBS-TV 
in  New  York  City,  KCBS-TV  in  Los 
Angeles,  WBBM-TV  in  Chicago  and 
WCAU-TV  in  Philadelphia. 
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being  considered  to  replace  Cason  as 
executive  editor.  Bill  Ferguson,  edi¬ 
tor  of  UPI  broadcast  news  opera¬ 
tions,  is  in  line  to  replace  Sussman  as 
managing  editor  of  national  news. 
Michael  Freedman,  director  of  UPI’s 
radio  network,  is  slated  to  replace 
Ferguson  as  head  of  broadcast  news. 

A  replacement  is  still  being  sought 
for  Willenson  as  managing  editor  for 
foreign  news  since  the  vice  president 
and  general  manager  of  Asian  opera¬ 
tions,  Michael  Keats,  has  apparently 
declined  the  job. 

The  announcement  of  new  manag¬ 
ers  was  being  delayed  until  all  were 
settled  and  because,  according  to  one 
executive,  “the  overall  direction  of 
the  comapany”  has  to  be  agreed  upon 
“as  it  should  have  been  10  months 
ago.” 

Meanwhile,  Mario  Vazquez  Rana, 
the  Mexican  publisher  who  spent  $41 
million  to  buy  95%  of  UPI  from  bank¬ 
ruptcy,  has  given  the  closest  official 
confirmaton  of  major  layoffs. 

In  a  message  to  employees  earlier 
this  month,  Vazquez  said  UPI  was 
still  losing  “a  lot  of  money”  and  an 
“assessment  and  reshaping  may 
make  for  a  smaller  and  tighter  com- 

Metro  Sunday 
to  hold 

closed  meeting 

Metropolitan  Sunday  Newspapers, 
Inc.,  which  acts  as  national  sales  rep¬ 
resentative  for  locally  edited  Sunday 
newspaper  magazines,  will  break 
with  long-standing  precedent  and 
hold  its  next  annual  meeting  in  pri¬ 
vate. 

MSN  is  owned  by  the  newspapers  it 
represents. 

MSN  president  Sterling  Dimmitt 
said  stockholders  will  gather  in  the 
second  week  of  December  to  “dis¬ 
cuss  how  to  organize  and  finance”  the 
company. 

MSN  has  been  buffeted  by  financial 
troubles  in  recent  years  and  in  1986 
embarked  on  a  “drastic”  cost-cutting 
program  that  included  cutting  the 
work  force  from  66  employees  to  56 
people. 


JAMESMARTIN 
Si  ASSOCIATES 


pany”  but  would  not  mean  “meat-axe 
layoffs.” 

He  said  operations  that  were  losing 
clients  and  money  “must  be  phased 
out  or  significantly  reduced  in  size” 
and  “successful  areas  must  be 
strengthened.” 

Al  Bruce,  a  spokesman  for  the  Wire 
Service  Guild,  which  continues  to 
seek  a  contract  despite  management’s 
imposition  of  new  terms,  said  day-to- 
day  operations  had  not  changed. 

Murdoch  may  back 
elimination  of 
cross-owner  rules 

Rupert  Murdoch  may  file  com¬ 
ments  in  support  of  a  Washington, 
D.C.,  foundation’s  petition  seeking 
the  elimination  of  federal  cross-own¬ 
ership  rules  barring  the  ownership  of 
a  newspaper  and  broadcast  property 
in  the  same  market. 

As  a  result  of  his  1986  acquisitions 
of  WNYW-tv  in  New  York  and  UHF 
Channel  25  in  Boston,  Murdoch  must 
sell  his  New  York  Post  and  Boston 
Herald  in  order  to  comply  with  the 
Federal  Communication  Commis¬ 
sion’s  cross-ownership  regulations. 
The  FCC  has  given  Murdoch  until  the 
end  of  March  to  sell  the  Post  and  until 
June  30  to  sell  the  Herald. 

The  Freedom  of  Expression 
Foundation  filed  its  petition  with  the 
Federal  Communications  Commis¬ 
sion  on  Nov.  6  (E&P,  Nov.  14,  p.  9). 
It  argues  that  eliminating  the  rules 
would  help  financially  troubled  news¬ 
papers  to  survive  by  allowing  them  to 
benefit  from  “the  economics  of  oper¬ 
ation  [that]  a  co-located  newspaper/ 
broadcast  combination  would  have.” 

Howard  Rubenstein,  who  heads 
the  public  relations  firm  that  acts  as 
Murdoch’s  spokesman,  said  he 
“might”  file  in  support  of  the  FEF 
petition,  but  has  not  yet  reached  a 
decision.  The  deadline  for  such  a  fil¬ 
ing  is  Dec.  6. 

Murdoch  in  the  meantime  is  taking 
steps  to  comply  with  the  FCC  rules 
and  is  “talking  to  potential  buyers,” 
Rubenstein  said,  adding  that  Mur¬ 
doch  “wants  to  reserve  all  his 
options.” 
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For  Economic  Justice 


•t  When  I  first  went  to  work  in  a  retail  grocery 
store,  many  companies  had  separate  wage  scales 
for  women  and  men  doing  the  same  job. 

Like  many  unions,  the  United  Food  and 

Commercial 


Workers  Union  began  incorporating  clauses 
forbidding  discrimination  based  on  sex  in  its 
contracts  with  employers  long  before  the  union 
was  successful  in  its  campaign  for  laws  requiring 
equal  pay. 

Despite  laws  that  ban  workplace  discrimination 
on  the  basis  of  sex,  there  is  a  substan- 
^tf^^tial  earnings  gap  reflected  in  men’s 
and  women’s  paychecks.  Women 
workers,  on  average,  receive 
71  cents  for  every  dollar  men 
earn  for  their  labor.  While  the 
gap  has  been  closing  in 
recent  years,  equal  pay  has 
not  been  achieved. 

/  Our  union,  which  has 

the  most  female  members 
of  any  union  in  the 
AFL-CIO,  is  helping 
women  workers  close 
the  wage  gap  faster  than 
^  society  as  a  whole. 

•  In  1986,  female  members 

of  the  UFCW  earned  87.6 
percent  of  the  average 
hourly  earnings  of  men. 

The  remaining  gap  will 
continue  to  diminish  as 
women  work  longer  and 
achieve  the  higher  wage  rates 
which  are  based  on  seniority. 
While  others  talk  about  ^ual 
pay,  our  contracts  deliver  it 
where  it  counts,  in  the  paycheck. 


William  H.  Wynn 

Intematicmal  President 


The  United  Food  &  Commercial  Workers 
International  Union,  1.3  million  members 
strong,  making  a  difference  for  workers, 
community  and  country. 


United  Food  &  Commercial  Workers 
1776  K  Street  NW 
Washington,  D.C.  20006 


Military/media 

(Continued  from  page  15) 


the  public  through  the  media. 

Kind  of  a  necessary  evil,  the  press 
was  viewed  more  favorably  by  public 
affairs  officers  (PAOs),  who  are 
aware  of  the  need  for  public  support, 
than  by  commanders,  who  view  the 
media  as  an  intrusion  potentially 
threatening  their  lives  and  careers. 

“One  thing  that’s  beaten  into  our 
heads  is  operational  security,”  one 
officer  declared. 

Journalists  argued  that  the  military 
stood  to  benefit  from  informed  report¬ 
ers  and  urged  the  military  to  help  the 
media  get  its  message  out. 

“It’s  not  my  job  to  be  your  friend,” 
one  network  Pentagon  correspondent 
told  the  overwhelmingly  military 
audience.  “I  can  do  my  job  with  or 
without  you.” 

He  said  he  would  report  “honestly 
and  objectively”  either  way,  but  pre¬ 
ferred  military  cooperation. 

The  military  had  a  right  to  expect 
secrecy  when  it  bombed  Libya,  Bro- 
kaw  said,  but  the  exclusion  of  the 
press  from  the  invasion  of  Grenada 
was  “a  glaring  distortion  of  the  pro¬ 
cess.” 

He  said  the  American  people  have  a 
right  to  “an  independent  assess¬ 
ment”  of  military  operations,  which 
they  can’t  support  “on  blind  faith 
alone.” 

Media  representatives  fought  the 
perception  that  they  operated  without 
regard  for  the  consequences  of  their 
stories. 

Officers  repeatedly  questioned 
what  rules  guided  the  media  in  pursu¬ 
ing  the  news  and  grilled  journalists 
about  the  need  for  guidelines  on 


national  security  and  ethical  stan¬ 
dards. 

Clearly  wary  of  the  media’s  stan¬ 
dards,  officers  asked  whether  there 
was  a  code  of  ethics  in  the  news  busi¬ 
ness.  There  is  not,  though  some  orga¬ 
nizations  have  them. 

“If  I  screw  up,  I  get  fired,”  the 
NBC  correspondent  said,  adding 
that,  once  limits  are  allowed  on  press 
freedom,  control  of  information  inevi¬ 
tably  tightens,  resulting  in  a  no- 
longer-free  press. 


sending  and  were  held  on  the  ship. 

“That’s  no  way  to  run  a  press  oper¬ 
ation,”  the  reporter  commented  from 
a  panel. 

“But  it  may  be  the  way  to  run  a 
military  operation,”  an  officer  inter¬ 
jected  from  the  audience. 

The  pool  system  developed  from 
the  Sidle  Panel’s  recommendations 
after  Grenada  was  first  tested  for  real 
in  the  Persian  Gulf  in  July.  A  Navy 
commander  covered  by  that  pool  said 
he  “knew  nothing”  about  it  before  it 


“It’s  no  longer  possible  to  run  a  military  operation 
without  running  a  press  operation,”  asserted  a  naval 
officer  speaking  on  a  panei.  “From  now  on,  for  the 
rest  of  your  careers,  you’re  going  to  have  to 
accommodate  the  needs  of  the  media.” 


“There  is  no  scheme  that  works 
better,”  said  a  newspaper’s  Pentagon 
reporter,  fighting  the  notion  that  there 
was  nothing  wrong  with  the  free  press 
that  a  little  regulation  wouldn’t  cure. 
He  urged  the  military  to  “hold  news 
organizations’  feet  to  the  fire  when 
they  screw  up.” 

Officers  questioned  whether  com¬ 
mercialism  or  politics  influenced 
media  decisions.  Both  suggestions 
were  denied. 

If  there  is  a  “liberal  conspiracy” 
quipped  a  newspaper  reporter,  noting 
the  two-term  conservative  Republi¬ 
can  president,  it  is  most  ineffective. 

The  depth  of  post- Vietnam  media- 
military  relations  might  have  come  in 
Grenada  in  1983,  when  the  press  was 
left  behind.  Reporters  on  the  scene  on 
their  own  when  U.S.  soldiers  arrived 
were  offered  a  Navy  ship  from  which 
to  send  stories,  a  reporter  explained, 
but  were  in  fact  prohibited  from 


was  sent  to  his  ship.  He  said  theater 
commanders  were  “between  a  rock 
and  a  hard  place”  —  lives  and 
careers  at  risk  —  when  dealing  with 
the  press  on  military  missions. 

Ordered  to  ensure  press  reports 
were  correct  and  unclassified,  he  said 
it  was  difficult  to  explain  the  mission 
to  reporters  and  not  divulge  classified 
information. 

“Peop'.;  who  make  policy  rarely 
get  egg  on  their  faces,”  one  officer 
said.  “They  wash  their  hands  of 
execution  of  the  policy.  Your  butts 
are  always  on  the  line.” 

The  pool  was  criticized  by  journal¬ 
ists  because  the  commander  reviewed 
stories  in  which  he  was  the  source. 
Officers  debated  whether  the  theater 
commander,  responsible  for  lives 
under  his  command,  should  clear 
copy  or  whether  news  should  be 
cleared  from  the  Pentagon;  both  sce¬ 
narios  occurred  in  the  Gulf. 


Cooperating 

(Continued  from  page  15) 


hurting  this  nation,”  declared  the  cor¬ 
respondent. 

lYessed  by  officers  on  what  rules 
NBC  used  to  determine  what  news 
threatened  national  security,  he 
invoked  “common  sense.” 

One  military  spokesman  stated  that 
NBC’s  disclosure  in  advance  of  the 
mission  “definitely  would  have  jeo¬ 
pardized  American  lives.”  He  said  “a 
fair  number  of  times”  media  rep¬ 
resentatives  are  swayed  by  govern¬ 
ment  arguments  to  withhold  material. 

A  Navy  officer  termed  press  cover¬ 
age  of  military  operations  “almost 


universally  benign”  and  pointed  out 
the  absence  of  any  breach  of  military 
operations’  security  by  the  media.  He 
said  reporters  often  acquire  classified 
information  and  do  not  disclose  it. 


“We  are  not  in  the 
business  of  hurting  this 
nation,”  declared  the 
correspondent. 


Contrary  to  the  notion  that  the 
media  recklessly  divulge  information 
without  regard  to  consequences,  the 
NBC  disclosures  illustrate  that  the 
media  have  responded  favorably 
when  valid  national  security  ques¬ 
tions  are  raised. 


For  example,  the  Washington  Post 
held  stories  about  the  Jonathan  Pol¬ 
lard  spy  case  at  the  request  of  Casey, 
who  threatened  prosecution  if  the 
Post  revealed  intelligence  secrets. 
The  paper  ran  the  stories  but  cut  sen¬ 
sitive  intelligence  information. 

The  textbook  case  involved  Presi¬ 
dent  John  F.  Kennedy’s  request  that 
newspapers  withhold  stories  in 
advance  of  the  1961  Bay  of  Pigs  inva¬ 
sion,  which  turned  out  to  be  a  fiasco, 
leading  editors  thereafter  to  question 
more  skeptically  government  claims 
to  national  security. 

The  NBC  correspondent  said  leaks 
on  military  operations  occur  “with 
great  frequency,”  but  most  were  “not 
damaging.”  He  asked:  “What  have 
the  media  done  in  the  last  10  years  to 
get  someone  killed?” 
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The  naval  commander  said  war¬ 
ships  in  the  Gulf  were  “continually 
beleaguered”  by  press  boats  and 
helicopters  —  any  of  which  might 
have  carried  explosives. 

A  newspaper  reporter  who  was  part 
of  the  first  pool  called  it  valuable  and 
successful  but  noted  problems,  previ¬ 
ously  reported  by  E&P,  including 
censorship,  which  reporters  said  the 
Navy  applied  unevenly  in  reviewing 
copy. 

journalists  also  criticized  the  Pen¬ 
tagon’s  control  over  when  the  pool 
was  activated  and  stopped.  It  covered 
about  about  half  the  tanker  escorts. 

A  Pentagon  reporter  who  was  not  in 
the  pool  concluded  it  has  not  worked 
well  and  doubted  whether  it  would  be 
activated  for  a  major  operation.  He 
blamed  the  current  system  for 
excluding  newspaper  reporters  since 

the  first  pool  in  July. 

One  reporter  praised  the  Navy  for 
providing  broad  access,  but  said  later 
pools  enjoyed  less  access  and  were 
herded  together,  raising  the  specter  of 
a  “propaganda  pool.” 

A  former  Pentagon  spokesman 
noted  that  the  military  press  pool  was 
designed  as  “a  stopgap,  emergency” 
measure  and  not  a  permanent  means 
of  coverage. 

Noting  the  military  tendency  to 
blame  the  press  for  carrying  the  mes¬ 
sage,  he  said,  “We  still  want  to  cut  off 
the  head  of  the  messenger.” 

There  was  a  consensus  that  as  the 
defense  buildup  of  the  Reagan  years 
ends,  the  military  will  have  to  join  the 
public  debate  over  the  defense 
spending  —  and  that  means  dealing 
with  the  press. 

A  network  newsman  said  the  mili- 

tary  may  face  billions  of  dollars  in 
budget  cuts  this  year  and  next  unless 
it  joined  the  dialogue  in  the  press. 
Journalists  and  the  former  Pentagon 
spokesman  urged  the  military  to  be 
more  responsive  to  the  media. 

The  former  Pentagon  spokesman 
said  all  managers  have  to  communi¬ 
cate  about  their  jobs  to  generate  sup¬ 
port  but,  “We  have  not  been  doing  it 
very  well.” 

He  said  the  Army  and  Air  Force 
lagged  behind  the  Navy  in  media  rela¬ 
tions.  He  also  criticized  the  media  for 
alienating  the  public  and  suggested 
they  explain  themselves  better  to 
keep  public  support. 

“The  public  is  not  demanding  that 
news  organizations  be  allowed  on 
American  ships  in  the  Gulf,”  he 
observed. 

Conviction 

(Continued  from  page  12) 

insider-trading  regulations  to  a 
reporter  troubled  several  media  rep¬ 
resentatives. 

Ironically,  the  Supreme  Court  deci¬ 
sion  Nov.  16  came  three  days  after  the 
Journal  itself  —  which  the  court  said 
was  victimized  by  fraud  and  deceit  — 
decried  in  an  editorial  the  misappro¬ 
priation  theory  as  “a  terrible  idea” 
that  causes  “extraordinary  uncer¬ 
tainty  about  who  is  covered  for  what 
behavior.” 

Richard  Winfield,  a  New  York 
media  attorney  who  worked  on  briefs 
supporting  Winans’  exclusion  from 
insider-trading  regulations,  said  the 
decision  carries  “pretty  tough  impli¬ 
cations”  for  news  organizations. 

It  amounts  to  an  “expansion”  of 
what  is  an  insider  “far  beyond  what 
Congress  intended,”  Winfield  com¬ 
mented.  “There  was  no  confidential 
information  entrusted  to  the  Wall 
Street  Journal.” 

Winfield  said  it  was  troubling  that 
four  justices  essentially  agreed  to 
include  a  news  organization’s  ethics 
code  into  the  federal  criminal  code 
and  allowed  a  newspaper’s  publica¬ 
tion  schedule  to  become  embroiled  in 
securities  law. 

The  Reporters  Committee  for  Free¬ 
dom  of  the  Press  and  other  organiza¬ 
tions  filed  friend-of-the-court  briefs  to 
try  and  exclude  Winans  from  insider 
trading  laws,  claiming  he  was  not  an 
insider. 

“Traders  are  regulated  by  the 
SEC,”  Reporters  Committee  execu¬ 
tive  Jane  Kirtley  asserted,  “There  are 
no  SEC  rules  on  reporters.” 

She  said  the  SEC  used  the  Journal’s 
ethics  code  to  “bootstrap”  its  argu¬ 
ment  that  Winans  violated  securities 
law. 

In  a  dissenting,  opinion  Judge 
Roger  J.  Miner  of  the  2nd  U.S.  Circuit 
said  that  in  upholding  the  convictions. 

the  majority  extended  the  sweep  of 
securities  laws  “beyond  all  reason¬ 
able  bounds”  by  applying  them  to  the 
Journal. 

He  said  securities  laws  were 
“never  intended  to  protect  the  repu¬ 
tation  or  enforce  the  ethical  standards 
of  a  financial  newspaper.” 

Winans’  attorney,  Don  Buchwald, 
said  the  decision  poses  questions 
about  news  leaks,  sources  and  whis¬ 
tleblowers,  in  government  and  pri¬ 
vate  industry,  whose  employers  claim 
“property  rights”  to  information. 
“Do  they  risk  liability  of  prosecu¬ 
tion?” 

Buchwald  said  if  legal  lines  are  not 
properly  drawn,  the  precedent  could 
lead  to  a  chilling  effect  on  news 
sources. 

National  mentor 
program  launched 
for  minorities 

A  new  program  designed  to  match 
minority  high  school  students  inter¬ 
ested  in  journalism  careers  with  pro¬ 
fessional  reporters  and  editors  who 
will  be  their  mentors  has  been 
launched  in  seven  U.S.  cities. 

The  National  Youth  Correspon¬ 
dent  Program  is  a  joint  project  of  the 
Youth  Communication/Youth  News 
Service,  Dow  Jones  Newspaper  Fund 
and  the  Task  Force  on  Minorities  in 
the  Newspaper  Business. 

The  mentoring  program  is  operat¬ 
ing  in  Chicago,  Los  Angeles,  Milwau¬ 
kee,  New  York,  Richmond,  Va.,  Wil¬ 
mington,  Del.,  and  Washington,  D.C. 

For  more  informational,  contact 
Terri  Dickerson-Jones,  staff  director. 
Task  Force  on  Minorities  in  the 
Newspaper  Business,  Box  17407 
Dulles  Airport,  Washington,  D.C., 
20041;  (703)  648-1253. 

and  timing  of  27  columns  over  four 
months  to  Peter  Brant,  a  former  Kid¬ 
der  Peabody  broker  who  admitted 
guilt  in  a  plea  bargain  and  testified 
against  his  co-conspirators. 

Winans,  who  netted  $31,000  from 
the  scheme,  was  sentenced  to  18 
months  and  $5,000  fine.  He  later 
wrote  a  book  about  the  case,  “Shar¬ 
ing  Secrets.”  Free  on  his  own  recog¬ 
nizance,  he  will  face  prison,  but  his 
attorney  plans  to  appeal  the  sentence. 

The  court’s  affirmation  by  default 
of  the  so-called  misappropriation 
theory  of  securities  law  was  widely 
viewed  as  a  vindication  of  techniques 
used  to  prosecute  insider-trading 
cases.  The  ambiguous  tie  vote  limited 
the  decision’s  precedent  to  the  Court 
of  Appeals  for  the  2nd  Circuit,  but 
that  encompasses  the  center  of  stock 
market  activity  in  New  York. 

The  justices  upheld  the  lower  court 
finding  that  Winans  “knowingly 
breached  a  duty  of  confidentiality  by 
misappropriating”  prepublication 
information  he  gained  while  working 
for  the  Journal,  whose  policy  holds 
such  information  confidential. 

That  violation  constituted  “fraud 
and  deceit”  on  the  Journal,  the  court 
said,  rejecting  arguments  that  the 
violation  of  the  Journal’s  policies  did 
not  constitute  violation  of  securities 
laws. 

The  decision  upheld  by  default  the 
legal  theory  of  “misappropriation,” 
holding  it  is  illegal  to  trade  stocks 
based  on  ill-gotten  information. 

While  there  appeared  to  be  little 
disagreement  on  the  wire  and  mail 
fraud  convictions,  the  application  of 
Securities  and  Exchange  Commission 
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Print  pitch 

(Continued  from  page  II) 
chairman. 

He  pointed  out  the  various  moves 
newspapers  are  making  to  become 
more  appealing  to  readers  and  adver¬ 
tisers,  including  improving  produc¬ 
tion  facilities,  launching  Op-Ed 
pages,  “town  hall  meetings”  and 
other  strategies  to  create  more  effec¬ 
tiveness  and  credibility. 

In  1987,  Capen  noted,  U.S.  news¬ 
papers  will  spend  $1.25  billion  to 
improve  production  facilities  and 
mailroom  operations  in  an  effort  to 
help  advertisers. 

He  conceded,  however,  that  news¬ 
papers  must  do  an  even  better  job  of 
“listening  to  readers.” 

“For  too  long  newspapers  have 
been  perceived  as  removed  and 
arrogant  —  difficult  to  communicate 
with,”  Capen  related.  “If  we  are  seen 
that  way  our  effectiveness  and  credi¬ 
bility  are  hurt,  as  is  our  ability  to 
reach  out  and  serve  the  needs  of  the 
community  and  advertisers.” 

The  panelist  also  asserted  that 
newspapers  must  further  assist  adver¬ 
tisers  reach  non-subscribers.  With 
this  in  mind,  he  noted,  over  700  news¬ 
papers  offer  some  form  of  TMC,  “vir¬ 
tually  giving  advertisers  what  they 
want  on  a  timely  basis  and  improving 
the  quality  of  the  non-subscriber 
material.” 

Richard  K.  Brack  Jr.,  president  and 
CEO  of  Time  Inc.  magazine  group, 
contended  the  power  of  print  adver¬ 
tising  was  demonstrated  in  the  after- 
math  of  the  recent  stock  market 
plunge  when  brokerage  houses  used 
ads  to  assure  worried  investors  the 
economy  was  basically  sound. 

“The  true  power  of  the  printed 
advertisement  is  the  power  of 
ideas  —  ideas  that  touch,”  he 
declared.”  Ads  can  calm  a  country, 
repeal  a  tax.  They  can  provide  ideas 
that  move,  that  persuade.” 

Brack  urged  that  the  print  media 
not  become  so  consumed  by  profits 
and  competition  that  they  forget  the 
“value  of  good  ideas.” 

Some  advertiser  speakers  at  the 
conference  appeared  already  con¬ 
vinced  by  the  power  of  print  advertis¬ 
ing. 

Charles  B.  Fruit,  vice  president  for 
media  and  sports  marketing  for 
Anheuser-Busch  Inc.,  said  that, 
although  his  company  continues  to 
put  most  of  its  ad  money  in  tv  and 
radio,  its  expenditures  for  newspaper 
advertising  since  1984  have  increased 
twice  as  much  as  those  of  any  other 
medium. 


He  noted  that  newspapers,  maga¬ 
zines  and  trade  publications  are 
“critical  communications  tools  for 
us.  Simply  put,  we  could  not  success¬ 
fully  execute  our  total  marketing 
strategy  without  print 
advertising  .  .  .  We  rely  on  print 
because  it  is  versatile,  selective, 
accommodating  to  detail  and  effi¬ 
cient.” 

Noting  Anheuser-Busch’s  sponsor¬ 
ship  of  sports  broadcasting.  Fruit 
termed  print  a  powerful  sports  adver¬ 
tising  medium  because,  unlike  tv 
commercials,  it  can  be  created  and 
modified  in  very  little  time. 

Print  advertising  also  got  a  boost 
from  Bernard  F.  Brennan,  president 
and  CEO  of  Montgomery  Ward  & 
Co.,  who  said  that  in  the  company’s 
shift  to  specialized  retail  selling,  both 
electronic  and  print  ads  will  be 
employed  to  inform  consumers  about 
the  firm’s  new  electronics,  jewelry 
and  auto  specialty  stores. 

More  encouragement  for  print 
advertising  came  from  Charlotte 
Beers,  chairman  and  CEO  of  the 
Tatham-Laird  &  Kudner  ad  agency  in 
Chicago  and  chairman  of  the  Ameri¬ 
can  Association  of  Advertising  Agen¬ 
cies  Inc. 

She  said  her  agency  has  had  great 
success  with  a  “passive  medium” 
(print)  because  good  ideas  can  be 
“captured  with  passion”  to  sell  a 
product. 

“Print  is  alive  and  well  and  a  great 
weapon  for  the  austere  days  ahead,” 
Beers  observed.  “Take  your  story  to 
the  agencies,  to  the  clients.” 

She  suggested  that,  when  possible, 
newspapers  band  together  to  “show¬ 
case  the  high  energy  of  print.  Ask  the 
ABC  to  develop  success  stories  with 
tangible  sales  results  for  print.  Con¬ 
sider  asking  your  association  to 
develop  a  reliable  way  of  measuring 
print  recall.  Many  clients  think  there 
is  none.” 

Ad  expenditures 
up  8%  in  August 

The  Newspaper  Advertising 
Bureau  recently  estimated  that  adver¬ 
tising  expenditures  in  newspapers 
rose  8%  in  August,  to  $2.49  billion. 

Retail  expenditures  went  up  3.2% 
to  $1.23  billion,  while  classified  went 
up  by  15.5%  to  $993  million.  National 
expenditures  rose  5.4%  to  $272  mil¬ 
lion. 

For  first  the  eight  months  of  1987, 
overall  ad  spending  in  newspapers 
was  up  9.8%  to  $18.95  billion,  with 
retail  up  7.2%,  classified  up  15.7% 
and  national  up  4.0%. 


Cox  to  host  Dems 
at  convention  party 

Cox  Enterprises  Inc.,  and  its  flag¬ 
ship  newspapers,  the  Atlanta  Journal 
and  Constitution,  will  jointly  host  a 
reception  to  “kick  off”  the  Democra¬ 
tic  National  Convention  in  Atlanta 
next  July. 

The  reception,  “A  Special  Edition 
of  Southern  Hospitality,”  will  be  held 
Sunday  July  17  at  the  Woodruff  Arts 
Center  in  Atlanta.  More  than  4,000 
Democratic  officeholders,  party  offi¬ 
cials,  state  delegation  chairs,  media 
executives  and  business  and  commu¬ 
nity  leaders  are  expected  to  attend. 

Detroit  Free  Press 
raises  $100,000 
to  fight  MS 

Close  to  $  100,000  was  raised  for  the 
Multiple  Sclerosis  Society  with  the 
running  of  its  lOth  running  of  the 
Detroit  Free  Press  Marathon. 

Contributions  came  from  people 
who  pledged  one  dollar  for  each  mile 
run  by  their  designated  runners. 

In  all,  3,165  runners  particpated  in 
the  26.2-mile  race. 

Closing  of  three 
Malaysia  dailies 
protested  by  FIEJ 

The  International  Federation  of 
Newspaper  Publishers,  known  by  its 
French  initials,  FIEJ,  has  condemned 
the  closing  of  three  daily  newspapers 
by  the  Malaysian  government. 

The  government  cited  rising  ten¬ 
sions  between  Malays  and  ethnic 
Chinese  as  the  reasons  for  its  action. 

FIEJ  president  Sir  Gordon  Linacre 
sent  a  telegram  to  Malaysian  Prime 
Minister  Datuk  Seri  Mahatir 
Mohamed  stating:  “These  latest 
actions  only  increase  our  concern 
about  your  country’s  adherence  to 
basic  democratic  principles.” 

Linacre  noted  that  the  closing  of 
the  newspapers  came  soon  after  the 
Malaysian  government  amended  its 
official  secrets  act  to  give  the  govern¬ 
ment  sweeping  powers  to  classify 
information. 

Linacre  said  that  “stifling  informa¬ 
tion  by  closing  newspapers  can  only 
aggravate”  the  political  tensions  in 
the  country. 

The  closed  dailies  are  the  English- 
language  Star,  the  Chinese-language 
Sin  Chew  Jit  Poh  and  the  biweekly 
Malay  newspaper,  Watan. 
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" .  ,y(m  gotta  ac-centuate  the  positive!” 

If  memory  serves  us  correctly,  the  reference  of 
that  old  song  lyric  is  to  love.  But  we  are 
confident  it  applies  to  awards  programs  too. 

The  more  awareness  about  your  awards  the 
better  the  volume  of  response.  Concomitantly, 
it  follows  that  the  quality  of  the  winning 
entries  would  be  higher. 

Your  advertisement  in  the  E&P  Awards  and 
Fellowship  Section,  December  26th  will  well 
support  your  awards  or  fellowship  program. 

Act  now  to  accentuate  the  positive.  Order  your 
ad  in  for  Editor  &  Publisher’s  1988  Direc¬ 
tory  of  Journalism  Awards  and  Fellow¬ 
ships.  The  results  will  have  you  singing. 

Space  Closing:  December  9th 
Copy  Closing:  December  15th 

The  1988  Editor  &  Publisher 
Directory  of  Journalism  Awards  and  Fellowships. 

Call  your  advertising  representative  or  Donald  Parvin,  Advertising  Manager  at  212-675-4380. 

New  York  Chicago  Los  Angeles  San  Francisco  Toronto 

1 1  West  19th  Street  303  East  Ohio  Street  Suite  5(M),  37(K)  Wilshire  Blvd.  Suite  305,  433  California  St.  148  King  Road.  E. 

New  York,  NY  1001 1  Chicago,  IL  6061 1  Los  Angeles.  CA  9(K)1()  San  Francisco,  CA  94104  King,  Ontario  LfXl  IKO 

(212)675-4380  (312)645-0123  (213)  .382-6.346  (415)421-7950  (416)8,3.3-6200 
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NEWS/TECH 


Color  video  images  make  the  front  page 

USA  Today  runs  front-page  photos  from  the  World  Series  by  recording 
teievision  images  on  a  disk  and  transmitting  them  via  teiephone  iines 


By  Jim  Rosenberg 

A  color  video  image  found  its  way 
into  front-page  ink  last  month,  further 
closing  the  circle  of  technology 
applied  to  journalism. 

A  product  of  the  same  basic  tech¬ 
nology  that  works  for  tv  newscasting, 
front-page  photographs  from  the  sec¬ 
ond  game  of  the  World  Series,  played 
the  night  before,  appeared  in  the  first 
edition  of  the  Monday,  Oct.  19  USA 
Today. 

The  images  were  recorded  on  a  2" 
floppy  disk  by  a  Canon  still-video 
camera  and  transmitted  over  tele¬ 
phone  lines  to  the  newspaper's  head¬ 
quarters,  in  Arlington,  Va. 

According  to  Canon,  these  were 
“the  first  color  photographs  of  a  news 
event  ever  reproduced  in  any  U.S. 
publication”  using  the  Canon  equip¬ 
ment  instead  of  a  film  camera. 

Frank  Folwell,  USA  Today’s  assis¬ 
tant  director  of  photography,  said  his 
newspaper  chose  the  system  because 
of  the  ease  and  speed  of  image  trans¬ 
mission  and  readiness  for  reproduc¬ 
tion.  Without  it,  said  Folwell,  “we 
could  not  have  featured  photos  of  a 
night  game  in  the  first  edition.” 

The  system  replaces  the  chemically 
formed  image  of  conventional  pho¬ 
tography  with  easily  transmissible 
magnetic  image  data.  It  consists  of  an 
RC-701  camera,  capable  of  recording 
as  many  as  50  color  photographs  on  a 
still  video  floppy  disk,  and  the  RT-97 1 
transceiver,  which  can  send  color 
“photos”  in  three  minutes  and  black- 
and-white  images  in  half  that  time. 
Images  can  be  transmitted  to  another 
transceiver,  to  most  standard  wire 
service  receivers,  or  to  electronic 
darkroom  printing  equipment. 

The  Canon  transceiver  measures  8" 
X  17"  X  17",  weighs  55  lbs.  Already 
in  prototype,  a  smaller  transmit-only 
device  weighing  approximately  eight 
pounds  is  expected  to  reach  the  mar¬ 
ket  early  next  year.  A  still  video 
recorder  and  color  video  printer  are 
also  available  from  Canon. 

The  loan  of  Canon's  equipment  to 
the  paper  only  a  few  weeks  ago  coin¬ 
cided  with  the  World  Series,  provid¬ 
ing  an  “opportunity  to  test  under 


ideal  deadline  situations,”  said  Paul 
White,  director  of  photography  for 
USA  Today,  which  has  also  had 
cooperation  from  Sony  Corporation 
in  equipment  testing,  but  said  it  was 
limited  by  Sony’s  lack  of  interchange¬ 
able  lenses.  The  Canon  offers  such 
lens  options,  plus  adaptability  for  use 
with  its  numerous  FD  lenses. 


Electronic  photography  field  is  get¬ 
ting  crowded.  See  page  40. 


Geren  Mortensen,  Sony  national 
sales  manager,  still  regards  USA 
Today  as  his  company's  “principal 
test  site,”  noting  encouraging  results 
in  recent  image  enhancement  tests. 

Just  coming  onto  the  market,  Sony 
will  begin  shipping  its  cameras  next 
month  —  the  transmission  system  is 
not  yet  available. 


Folwell  noted  that  “both  [Canon 
and  Sony]  are  difficult  to  use,” 
explaining  that  they  are  larger  than 
familiar  35mm  cameras  —  Canon’s 
much  the  shape  of  a  conventional 
SLR  and  Sony’s  somewhat  boxier  — 
and  have  small  viewfinders  that  are 
hard  to  focus.  Sony  does  have  an 
automatic  focus,  but  this  can  prove 
ineffective  for  some  sports  and  other 
action  shots. 

The  Honolulu  Advertiser' s  A1 
Miller  has  been  involved  with 
Canon’s  still  video  camera  since  the 
newspaper  purchased  it  about  a  year 
ago.  Though  he  has  no  problem  with 
its  size  (only  “a  little  larger  than  an 
SLR  ...  a  little  bulkier”)  and  finds  it 
“extremely  easy  to  use,”  Miller  con¬ 
cedes  that  “it  didn’t  really  work  well 
for  us  at  all.” 

“1  hoped  we’d  get  a  little  more 
technical  support,”  commented 
Miller,  who  stressed  the  need  for  on¬ 
site  assistance  from  a  manufacturer’s 
technical  representative.  So  far,  the 


Advertiser  has  been  sending  disks  to 
Canon  and  working  by  phone  or  mail. 

Hoping  to  make  use  of  the  camera 
for  local  news  photography,  the 
paper  has  yet  to  shoot  under  deadline 
pressure.  The  Advertiser  works 
strictly  with  black  and  white,  and  had 
wanted  to  use  the  Canon  as  an  input  to 
its  Crosfield-Muirhead  electronic  pic¬ 
ture  desk,  which  handles  wire  service 
photos.  The  objection  was  image 
quality. 

The  Advertiser  was  getting  “about 
half  the  resolution  [they  needed]  for 
reproduction.”  Even  at  small  sizes, 
black  and  white  photos  with  320-350 
lines/inch  resolution  were  judged 
unsatisfactory.  Adherence  to  NTSC 
video  standards  permits  broadcast 
and  equipment  compatibility  for  the 
two-inch  disk  but  holds  back  resolu¬ 
tion  improvements. 


In  exploring  the  new  technology, 
USA  Today’s  White  noted  that  the 
paper  has  “been  talking  to  a  lot  of 
people,  searching  for  what  will  bene¬ 
fit  USA  Today.” 

Though  use  of  late-arriving  color 
photography  is  a  benefit,  electronic 
photography’s  reproduction  quality 
remains  inferior  to  film  photography. 

As  earlier  reported  by  E&P 
(“Filmless  news  photography,”  June 
27),  the  technology  is  not  yet  viewed 
as  competitive  with  conventional  film 
photography  in  terms  of  image  qual¬ 
ity.  But  it  does  not  necessarily  seek  to 
replace  film  photography  at  newspa¬ 
pers,  instead  creating  its  own  place  in 
timely  delivery  and  rapid  processing 
of  pictures. 

The  front-page  photographs,  how¬ 
ever,  demonstrate  that  still  video 
technology  does  offer  some  measure 
of  reproduction  quality. 

According  to  White,  “probably  the 
winter  Olympics  in  Calgary  will  be  the 
(Continued  on  page  40) 


Though  use  of  late-arriving  color  photography  is  a 
benefit,  electronic  photography’s  reproduction  quality 
remains  inferior  to  film  photography. 
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Ad  Inserts  In  Fles)  Color  Add  up 
lb  A  Lot  Motelhan  Peanuts. 


Let  Motter  Show  You 
Li  Blad  And  White 
How  Flexo  Color  Can 
Add  More  Green  To 
Your  Bottom  Line. 

Advertisers  know  that  color  pulls 
business.  And  you  can  pull  more  advertising 
business  when  you  can  offer  ad  inserts  and 
supplements  printed  in  flexo  color  as  dazz¬ 
ling  as  flexo  Sunday  comics. 

Motter’sCF-1 
Commercial  Flexo. 

The  only  truly  commercial  flexo 
press  available  today,  the  Motterflex  CF-1  is 
a  wide  web,  high-speed  four-color  press  that 
is  ideal  for  production  runs  of  25  thousand 
and  up.  With  a  two  unit  set-up,  the  web  is 
print^  in  four  colors  on  both  sides,  faster, 
with  more  consistent  quality  and  more  cost 
efficiency  than  with  any  other  press. 


Everybody  Wins 
WithACF-L 

Start  up  your  Motterflex  CF-1  and 
you’re  printing  top  quality  work  from  the 
word  “GO’)  so  your  newsprint  savings 
are  turned  into  profits,  not  start-up  waste. 
Another  benefit  is  that  flexo  inks  are  water 
soluble,  so  you  can  say  good-bye  to  expen¬ 
sive,  oil-based  inks  and  solvents.  And, 
there’s  no  toxic  waste  disposal  problems. 

Readers  can  get  every  detail  of 
your  advertiser’s  message  without  getting 
ink  ruboff  or  losing  the  sale  price  under  a 
muddle  of  offsetting  Flexo  is  clean! 

Motterflex  CF-1  General  Specifications 

e  Rated  Operating  Speed . 1750  FPM 

(60,000  IPH) 

•  Maximum  Web  Width . QV/z’ 

•  Cut-Off  Length . 21*  (2  pages  around) 

e  Plate  Cylinder . ..  42*  printing  circumference 

e  Impression  Cylinder . 42*  circumference 

e  Anilox  Cylinder . 10%*  diameter 


A  CF-1  Press  Is  A 
Printing  Profit  Grata'. 

Find  out  more  about  this  remark¬ 
able  press  from  the  people  who  have  more 
flexo  experience  than  anyone,  anywhere 
...Motter. 

Call  Tom  Thompson,  Commercial 
Sales  Manager  at  (717)  755-1071,  or  drop 
us  the  coupon.  Let  us  show  you  how  to  get 
more  color  into  your  advertising  business. 

r PR£Ss”o”  ^ 

I  P.O.  Box  1562,York,  PA  17405  | 

I  Motter,  Tell  Me  More.  ■ 


Name  I 

Titii  I 

Company 

Address  . 

city  State  Zip  ■ 

Telephone  EP  J 

AfOTTER 

PRINTING  PRESS  CO. 


P.O.  Box  1562,  York,  PA  17405 
(717)755-1071 

Designers  and  Manufacturers  Of 
Web- Fed  Printing  Equipment 


TECHNICAL  BRIEFS 


Income  increase 
for  Compugraphic 

Compugraphic  Corporation 
announced  third-quarter  revenues  of 
just  over  $92  million,  compared  with 
almost  $84.2  million  for  the  same 
quarter  in  1986. 

Quarterly  income  increased  from 
approximately  $1.5  million  last  year 
to  almost  $2.7  million  in  the  quarter 
ended  Oct.  3.,  raising  net  income  for 
the  first  nine  months  of  1987  to  more 
than  $7.5  million. 

Compugraphic  president  and  CEO, 
Carl  E.  Dantas,  attributed  higher 
revenues  to  “improved  total  order 
input,”  and  the  increased  operating 
profits  as  a  percentage  of  revenues  to 
“higher  profit  margins  on  recently 
introduced  products”  and  continuing 
expense  control  efforts. 

Xyvision  reports 
slight  income  hike 

Xyvision  Inc.  showed  second- 
quarter  revenues  for  fiscal  1988  up 
74%  over  the  same  period  a  year  ago. 

Revenues  jumped  from  $5.3  million 
to  $9.2  million,  with  net  income  up 
from  $524,000  to  $588,000  ($867,000 
after  extraordinary  credit). 

Six-month  revenues  for  the  Wake¬ 
field,  Mass. -based  publishing  sys¬ 
tems  designer-manufacturer  showed 
a  61%  increase  over  fiscal  1987. 

Profit  objectives  were  achieved 
despite  concern  expressed  by  Xyvi¬ 
sion  CEO  Laurence  Liebson  that  cus¬ 
tomers  might  wait  for  “major  new 
products”  that  became  available  only 
last  month. 

Euromoney  added 
to  Mead’s  NEXIS 

Mead  Data  Central  has  added  full 
editorial  content  from  London’s 
Euromoney,  which  covers  interna¬ 
tional  financial  markets,  to  its  NEXIS 
online  news  retrieval  service. 

The  new  file,  including  issues  since 
January  1985,  will  have  monthly 
updates,  generally  within  two  weeks 
of  publication.  Weekly  full-text 
updates  of  Advertising  Age  are  also 
now  available  from  NEXIS. 

Mead  Data  has  announced  Version 
1 .5  of  its  LEXIS  and  NEXIS  commu¬ 
nications  software.  The  improved 
version  offers  speed,  help  messages, 
simultaneous  downloading  to  printer 
and  disk,  a  “learn’’  function  allowing 


use  of  telecommunications  networks 
or  modems  not  now  supported  by 
Mead  Data  and  specification  of  pri¬ 
mary  and  alternate  telecommunica¬ 
tions  networks  —  benefiting  peak 
period  researchers.  Priced  at  $50, 
additional  copies  of  the  new  software 
are  $25. 

DTI  signs  licensing 
pact  with  Pongrass 

Digital  Technology  International 
has  licensed  Pongrass,  Australia  Pty. 
Ltd.  to  use  Display  Ad  Make  Up  Sys¬ 
tem  software  to  upgrade  the  Sydney- 
based  firm’s  capabilities  for  PCs. 

Pongrass  was  looking  for  a  product 
that  would  run  on  PCs  that  would  be 
“attractive  to  both  daily  newspapers 
and  shoppers.” 

“People  like  the  ease  of  PC  mainte¬ 
nance  and  the  good  price,”  said  Pon¬ 
grass  product  development  manager 
John  Armstrong,  who  noted  that  Pon¬ 
grass  “didn’t  have  a  dispaly  ad  prod¬ 
uct  at  all,  and  people  were  asking  for 
one.” 

Standard  Gravure 
to  print  Pittsburgh 
Press  Sunday  mag 

The  Pittsburgh  Press  has  con¬ 
tracted  with  Standard  Gravure,  of 
Louisville,  Ky.,  to  print  its  Sunday 
magazine  for  the  next  three  years, 
according  to  Press  vice  president  and 
general  manager  Jimmy  E.  Manis. 

For  the  same  period,  the  Memphis 
Commercial  Appeal  will  perform  pre¬ 
press  operations  for  the  rotogravure 
section. 

Sii  reports 
drop  in  income 

System  Integrators  Inc.  reported 
net  income  for  the  year  ended  Sept.  30 
at  over  $4.1  million  on  revenues  of 
$58.8  million  —  down  approximately 
$9.5  million  from  last  year’s 
revenues,  when  net  income  reached 
more  than  $9.75  million. 

Net  income  for  the  fourth  quarter 
dropped  to  $838,000  from  $3  million 
for  the  same  period  in  1986. 

SII  president  and  chief  operating 
officer  Alden  Edwards  cited  competi¬ 
tive  discounting,  a  greater  proportion 
of  lower-margin  systems  shipments,  a 
25%  increase  in  research  and  devel¬ 
opment  and  costs  of  expanding  inter¬ 
national  presence  as  contributing  to 


the  earnings  figures. 

At  the  same  time,  Sll  also 
announced  appointment  of  Charles  F. 
Harney  as  chief  financial  officer.  In 
addition  to  accounting  and  personnel, 
Harney  will  be  responsible  for  inves¬ 
tor  relations  and  data  processing  for 
the  computer-aided  publishing  sys¬ 
tems  manufacturer. 

Wall  Street  Journal 
opens  Okla.  plant 

The  Wall  Street  Journal  began 
printing  in  late  October  at  its  new 
Oklahoma  City  plant,  its  18th  U.S. 
facility. 

It  is  expected  to  print  50,000  of  the 
Journal’s  two  million  daily  copies, 
with  distribution  in  the  south-central 
region  formerly  handled  by  a  Dallas 
plant. 

A  staff  of  23  full-time  employees 
works  in  the  new  plant,  which  occu¬ 
pies  more  than  75,000  square  feet  on 
22'/2  acres. 

Bestinfo  names 
new  executives 

Bestinfo  announced  the  appoint¬ 
ment  of  Robert  Sullivan  to  the  post  of 
vice  president  of  sales. 

Sullivan  moved  to  the  Media,  Pa.- 
based  publishing  systems  developer 
from  Ridgefield  Financial  Group, 
where  he  was  vice  president  of  its 
national  sales  organization.  Sullivan 
had  also  been  national  sales  manager 
for  A.M.  International’s  Varityper 
division. 

Bestinfo  also  named  Harry  Zane  as 
director  of  marketing  support  and 
marketing  communications.  Zane  had 
been  with  Compugraphic  Corp., 
where  he  served  as  marketing  com¬ 
munications  manager.  A  former 
executive  editor  of  the  Boston  Jour¬ 
nal,  Zane  also  reported  for  the  Boston 
Herald  American  and  the  Trentonian 
of  Trenton,  N.J. 

Ten  papers  buy 
SCS  systems 

Software  Consulting  Services  has 
reported  purchase  of  its  Layout-SOOO 
page  dummying  software  by  10  more 
newspapers,  bringing  sales  for  the 
first  three  quarters  of  1987  to  more 
than  twice  1986  sales. 

Purchasers,  including  the  Washing¬ 
ton  Post,  will  use  Layout-SOOO  with 
Cybergraphics,  CDS,  Atex,  triple-I 
and  ADMARC  systems. 
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We’re  a  lot  more 
than  just  a  quality 
ink  company 


For  over  a  century,  we’ve  been  identifying 
your  needs  and  filling  them,  recognizing 
challenges  and  formulating  solutions,  searching 
out  questions  and  supplying  answers. 

How  have  we  achieved  consistently  high 
results  in  these  endeavors?  By  fully  applying 
our  experience  and  knowledge.  By  emphasizing 
creativity  and  inventiveness.  By  hard  work,  / 
concentration  and  attention  to  detail.  In  short, 
we  think  things  out. 

If  you  want  more  than  ink  from  your  ink  sup¬ 
plier,  call  J.M.  Huber  today,  at  (201)  906-1760. 


Container  Inks  •  Water  Flexo  •  corrugated 
•  pre-printed  liner  •  kraft  bags  •  milk  and 
beverage  cartons  •  flexible  packaging 

•  specialties 

•  News  Inks  •  Offset  •  Letterpress  •  Flexo 

•  Commercial  Inks  •  Heatset  Offset 

•  Coldset  Offset 
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NEWS/TECH 


Electronic  photographic  field  getting  crowded 


By  Jim  Rosenberg 

Publishers  and  manufacturers  alike 
are  observing  the  progress  of  elec¬ 
tronic  photography.  In  addition  to 
Canon  and  Sony,  more  than  a  half- 
dozen  companies  are  developing  still 
video  systems  or  equipment. 

Among  them,  Eastman  Kodak’s 
system,  with  only  a  prototype  cam¬ 
era,  is  regarded  by  one  competitor  as 
“a  very  nice  system”  that  “seems  to 
be  very  well  thought  out.”  First 
shown  in  June,  availability  is 
expected  soon. 

Kodak’s  Mike  Sullivan  echoed 
others  in  the  industry  who  lament  the 
constraints  of  NTSC  standards,  and 
looks  forward  to  development  of 
high-resolution  television  to  allow  a 
general  improvement  in  image  quality 
throughout  the  industry.  A  change  in 
standards  may  remedy  one  of  the  con¬ 
tributing  factors  to  poor  image  qual¬ 
ity. 

Minolta  has  announced  an  elec¬ 
tronic  back  to  its  successful  Maxxum 


automatic  SLR  camera,  which  per¬ 
mits  unadapted  use  of  its  many  exist¬ 
ing  lenses  on  a  camera  already  famil¬ 
iar  to  photographers.  Minolta  had 
been  awaiting  production  of  what  it 
felt  was  a  superior  microprocessing 
chip  before  producing  the  video  cam¬ 
era  back  now  available  in  Japan. 
Minolta  hopes  to  market  the  camera 
in  the  U.S.  in  early  1988. 

For  its  part,  Sony  continues  to 
explore  opportunities  parallel  to 
newspaper  publishing  with  possible 
utility  in  that  industry:  In-office  video 
real  estate  presentations  have  com¬ 
bined  with  advertising  shots  gener¬ 
ated  by  a  higher-resolution  black-and- 
white  printer;  trial  use  with  Crosfield 
equipment  is  under  way  at  two  popu¬ 
lar  monthly  magazines;  National 
Geographic  is  experimenting  with 
“other  elements  of  the  [Sony]  sys¬ 
tem”  (besides  the  camera).  Record¬ 
ing  onto  a  2"  video  disk  ROM  an 
infrared  source  in  an  air-locked  Egyp¬ 
tian  tomb,  investigators  hope  to 
employ  video  capabilities  in  their 


effort  to  .naintain  the  integrity  of  the 
structure  and  its  long-sealed  environ¬ 
ment. 


Color  images 

(Continued  from  page  36) 

next  time”  USA  Today  may  be  in  a 
position  to  exploit  still  video’s  capa¬ 
bilities.  Folwell  could  add  that  the 
“chances  are  very  good  we’ll  be  using 
[electronic  photography]  by  the 
political  conventions”  next  year. 

Regular  use  of  electronic  photogra¬ 
phy  at  the  newspaper  is  still  “some¬ 
time  down  the  road  .  .  .  five  or  10 
years,”  says  White. 

Discussions  already  under  way  at 
USA  Today  regarding  possible  future 
use  include  aspects  such  as  cost  and 
the  feasibility  of  a  digital  satellite 
feed.  Folwell  speculated  that  “if  the 
next  generation  gets  higher  resolu¬ 
tion,  we  may  get  a  move  into  it.” 

Although  Folwell  conceded  that 
“we  knew  what  we  were  going  to 
get  —  we  did  quite  a  few  tests,”  rela¬ 
tively  poor  image  quality  remains  a 
big  factor,  regardless  of  speed.  In 
large  part  this  is  a  matter  of  process¬ 
ing,  which  gives  the  reader  a  third- 
generation  print  of  a  video  image. 

Analog  storage  and  transmission 
accounts  for  much  of  the  problem, 
being  a  digital-analog  conversion. 
Digital  transmission  could  be  as  fast 
as  22  minutes  per  photo,  while  analog 
transmission  can  take  as  little  as  34 
minutes.  (USA  Today  had  better 
quality  when  transmitting  at  I'h  min¬ 
utes  per  image.)  Full-file,  uncom¬ 
pressed  digital  transmissions  utilizing 
greater  bandwidth  and  other  possible 
improvements  may  allow  transmis¬ 
sion  speed  and  image  quality  superior 
to  current  analog  results. 

Getting  the  still-video  image  into  a 
scanner  for  control  would  obviate  the 
current  need  for  printmaking  and 
eliminate  a  significant  degree  of  qual¬ 
ity  deterioration.  A  portable  scanner 
would  also  answer  the  need  for  digital 
transmission. 

Folwell  explained  that  passing 
image  information  from  the  trans¬ 
ceiver  to  a  scanner  is  essentially  a 
software  problem.  Solving  that,  he 
believes,  will  break  a  barrier  to 
(Continued  on  page  47) 
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U.S.  Supreme  Court 
blocks  Globe  trial 

A  U.S.  Supreme  Court  justice  has 
blocked  a  trial  of  former  Massa¬ 
chusetts  Gov.  Edward  J.  King’s  $3.6- 
million  libel  lawsuit  against  the  Bos¬ 
ton  Globe  and  one  of  its  columnists. 

Justice  William  J.  Brennan  ordered 
that  the  trial,  scheduled  to  begin  in 
January,  be  postponed  until  the  full 
Supreme  Court  considers  an  appeal 
aimed  at  killing  King's  suit. 

King  sued  over  various  articles  and 
editorial  cartoons  published  in  1981. 

The  Massachusetts  Supreme  Judi¬ 
cial  Court  threw  out  most  of  the  ex¬ 
governor’s  claims  but  cleared  the  way 
for  a  jury  trial  on  King’s  contention 
that  he  was  libeled  by  a  Nov.  8,  1981, 
column  written  by  David  Farrell  that 
criticized  King  for  treating  legislative 
and  judicial  figures  as  if  they  were  his 
employees. 

The  state  court  said  ajury  should  be 
allowed  to  decide  if  the  column 
amounted  to  actual  malice,  a  reckless 
disregard  for  the  truth. 

—  AP 

High  Court  to  rule 
on  newsrack  bans 

The  U.S.  Supreme  Court  is  being 
asked  to  decide  whether  letting  com¬ 
munities  ban  newspaper  boxes  from 
sidewalks  violates  the  First  Amend¬ 
ment. 

James  Garner,  an  attorney  for  the 
Cleveland  Plain  Dealer,  told  the  jus¬ 
tices  in  oral  arguments  Nov.  4  that 
giving  local  officials  “unfettered, 
complete  discretion”  to  issue  permits 
for  newsracks  poses  a  censorship 
threat. 

The  dispute  began  in  1982  when  the 
Plain  Dealer  was  denied  permission  to 
place  coin-operated  newsracks  in 
Lakewood,  Ohio,  a  community  of 
about  62,000  west  of  Cleveland. 

The  newspaper  subsequently  sued 
the  city,  challenging  the  constitution¬ 
ality  of  the  ordinance  relied  upon  by 
city  officials  to  ban  the  newsracks. 

A  federal  judge  ruled  that  the  ordi¬ 
nance,  as  amended,  was  valid.  But 
the  6th  U.S.  Circuit  Court  of  Appeals 
struck  down  key  parts  of  it,  ruling  that 
it  impermissibly  vested  the  mayor 
“with  unlimited  discretion  to  grant  or 
deny  a  permit  and  make  it  subject  to 
almost  any  conditions  he  may 
choose.” 

Lakewood  has  argued  that  the  First 
Amendment  does  not  guarantee  a 
right  to  appropriate  public  property  or 


John  McLaughlin  fuels  the  fire  while  respected  journalists  Jack  Germond,  Morton 
Kondracke,  and  Robert  Novak  provide  informative  and  often  explosive  opinions. 

Join  them  all  on  the  McLaughlin  Group.  It  just  might  be  the  freshest,  boldest, 
most  incisive  polibcal  show  on  the  air. 

Don't  miss  it.  The  people  who  run  this  country  never  do 

The  McLaughlin  Group 

Made  fxjssible  by  a  grant  from  GE. 


Check  local  listings  for 
station  and  time. 


bring  good  things  to  life. 


provide  an  exemption  from  generally 
applicable  laws.  It  says  some  discre¬ 
tion  in  the  ordinance  is  necessary. 

Henry  Fischer,  an  attorney  for 
Lakewood,  said  the  community  twice 
amended  the  ordinance  to  accommo¬ 
date  the  Plain  Dealer  and  that  the 
newspaper  could  have  had  its  news- 
racks  on  Lakewood  sidewalks  in  1984 
if  it  had  applied  for  permits  then. 

Fischer  said  a  clause  in  the  ordi¬ 
nance  giving  the  mayor  the  authority 
to  attach  conditions  to  the  permits  is 
designed  to  protect  the  property 
rights  of  the  city. 

The  court  is  expected  to  issue  a 
decision  in  the  case  by  next  July. 

—  AP 

Privacy  invaded  by 
paper,  court  ruies 

An  appeals  court  has  upheld  a  1986 
ruling  that  a  newspaper  invaded  the 
privacy  of  a  Merritt  Island,  Fla.,  cou¬ 
ple  by  publishing  confidential  infor¬ 
mation  about  a  child  abuse  case. 

Cape  Publications  Inc.,  publisher 
of  Florida  Today,  had  appealed  the 
decision  to  the  5th  District  Court  of 
Appeals  in  a  six-year-old  suk  by  Phil¬ 
lip  and  Barbara  Hitchner,  who  were 
acquitted  of  all  charges  in  a  child 
abuse  case. 


The  couple’s  suit  seeks  at  least  $1 
million  in  compensatory  and  punitive 
damages. 

In  the  appeal.  Cape  Publications 
lawyer  Jack  Kirschenbaum  argued 
that  Florida  Today  published  infor¬ 
mation  a  reporter  had  received  from 
the  Brevard-Seminole  State  Attor¬ 
ney’s  Office  without  realizing  the 
information  had  not  been  disclosed  in 
the  trial. 

Officials  “didn’t  say  that  it  was 
confidential  or  secret  and  (the 
reporter]  was  allowed  to  take  all  the 
notes  he  wanted,”  Kirschenbaum 
argued. 

But  the  three-judge  appeals  panel  in 
Daytona  Beach  upheld  a  prior  ruling, 
saying  the  information  at  issue, 
mostly  interviews  conducted  by  state 
Health  and  Rehabilitative  Services 
officials,  was  exempt  from  disclosure 
under  the  state’s  public  records  law. 

“Cape  Publications  .  .  .  alleges 
that  the  information  came  from  public 
record;  however,  the  stipulated  facts 
state  that  the  information  came  from 
documents  not  subject  to  public  rec¬ 
ord,”  the  ruling  said. 

Kirschenbaum  said  he  was  not  sure 
if  Cape  would  appeal.  If  there  is  no 
appeal  or  settlement,  a  jury  would 
decide  what  amount,  if  any,  the 
Hitchners  would  receive. 

—  AP 
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More  of  the  best  newspaper  ads  of  1987 

See  story  and  more  award-winning  ads  on  page  16. 


This  Volkswagen  ad  was  a  winner  in  the 
general,  black  and  white,  under  a  half¬ 
page  category. 


First  place  in  the  non-profit  organiza¬ 
tion  category  went  to  this  ad  for  the  Epis¬ 
copal  Ad  Project. 


Sells  printing  firm 

Times  Mirror  Co.  announced  it  will 
sell  Times  Mirror  Press,  its  Los 
Angeles-based  directory  printing 
company,  to  GTE  Directories  Corpo¬ 
ration. 

Details  of  the  sale  were  not  dis¬ 
closed. 

Completion  of  the  transaction, 
which  is  subject  to  the  signing  of  a 
definitive  agreement  and  regulatory 
approval,  is  scheduled  for  January 
1988. 
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Large  Pizza  for  a  Medium  Charge 


RockyRococo 


-£L 

mm 

Mm  ^ 

mst 

^11 

til 

W 

fi 

fWM 

¥  .  t 

A 

f 

A 

m' 

This  ad  for  Rocky  Rococo  was  a  winner 
in  the  retail,  black  and  white,  under  a  half 
page  category. 

Chicago  Tribune 
offers  revenue 
ad  rate  plan 

The  Chicago  Tribune  has  intro¬ 
duced  a  rate  plan  for  packaged  goods 
advertisers  that  is  based  on  amount  of 
revenue  spent  rather  than  on  the  num¬ 
ber  of  inches  run  in  the  newspaper. 

According  to  Tim  Stacy,  Tribune 
advertising  division  manager  respon¬ 
sible  for  packaged  goods  advertising, 
this  plan  differs  from  other  packaged 
goods  rate  plans  being  offered 
because  many  of  the  traditional 
restrictions  have  been  lifted.  There 
are  no  minimum-size  requirements, 
no  coupon  requirements,  no  fre¬ 
quency  restrictions  and  no  brand 
restrictions. 

Packaged  goods  advertisers  — 
including  manufacturers,  wholesal¬ 
ers  and  distributors  of  beer,  liquor, 
wine,  food,  tobacco,  pet  food  and 
supplies,  toiletries,  cosmetics,  medi¬ 
cal  supplies,  drugs  and  selected 
household  supplies  —  can  contract 
for  one  of  four  levels  of  revenue  they 
will  spend  in  the  newspaper  during 
the  term  of  the  contract  year.  As  the 
amount  spent  increases,  the  discount 
increases  and  the  rate  decreases. 

Stacy  declined  to  detail  the  specif¬ 
ics  of  the  four  levels,  as  a  couple  may 
be  modified  before  the  new  Packaged 
Goods  Performance  Plan  goes  into 
effect  on  Jan.  1,  1988. 


Winner  in  the  general,  black  and 
white,  over  a  half-page  to  one-page 
category  was  this  Hertz  ad  featuring 
youthful  photos  of  all  the  Super  Bowl¬ 
winning  New  York  Giant  football  players. 

U.S.  biz  journal 
trades  supplements 
with  Soviet  paper 

The  second  annual  joint  supple¬ 
ment  on  trade  between  the  U.S.  and 
the  U.S.S.R.  will  be  published  by  the 
Journal  of  Commerce  and  the  Soviet 
Economic  Gazette. 

The  supplement  in  the  Knight-Rid- 
der-owned  Journal  of  Commerce  was 
published  Nov.  6  to  coincide  with  the 
70th  anniversary  of  the  Russian  Rev¬ 
olution.  With  contributions  from  the 
Soviet  ambassador  to  the  United 
States,  Yuri  Dubinin,  and  U.S.S.R. 
trade  representative  Oleg  Kohezni- 
kov,  it  focused  on  industries  the 
Soviet  Union  feels  are  ripe  for  joint 
ventures,  including  aerospace,  elec¬ 
tronic/high  technology,  biochemistry 
and  genetic  engineering  industries 
and  agriculture. 

The  supplement  in  the  Soviet  Eco¬ 
nomic  Gazette,  to  be  published  Dec. 
19,  will  cover  areas  in  U.S.  industries 
that  are  suitable  for  increased  trade 
and  other  ventures  with  the  Soviet 
Union,  including  chemicals,  machin¬ 
ery  manufacturing  and  agriculture. 

Among  the  contributors  are  Clay¬ 
ton  Yeutter,  U.S.  trade  representa¬ 
tive,  and  top  managers  from  Du  Pont, 
Ingersoll-Rand  and  Archer  Daniels 
Midland. 


Censure 

(Continued  from  page  9) 


noted  Sanford. 

“Because  SPJ,SDX  is  the  largest 
American  organization  of  journalists 
and  affords  a  certain  status  to  its 
members,  expulsion  from  member¬ 
ship  could  be  deemed  by  a  court  to 
constitute  a  taking  of  property  for 
purposes  of  a  constitutional,  due  pro¬ 
cess  analysis. 

“Less  clear-cut  examples  of 
unethical  behavior  may  pit  the  public 
policy  favoring  the  free  expression  of 
First  Amendment  freedoms  against 
expulsion  of  a  journalist  from  the  one 
organization  that  offers  prestige 
within  the  press  corps.  Thus,  the  soci¬ 
ety  could  find  itself  in  the  philosophi¬ 
cally  awkward  position  of  having  to 
defend  a  lawsuit  against  an  adversary 
asserting  a  First  Amendment  posi¬ 
tion,”  Sanford  wrote. 

Many  delegates  agreed  with  this 
analysis. 

“This  is  a  First  Amendment 
issue,”  Jackson  (Tenn.)  Sun  editor 
Frank  Sutherland  said.  “If  I  choose  to 
be  different  from  the  [  (SPJ,SDX] 
code,  I  do  not  want  my  reporters  to  be 
punished  in  some  way  because  [our 
code]  is  different.” 

Ironically,  the  decision  to  eliminate 
the  censure  language  resulted  from 
efforts  by  some  delegates  at  the  1986 
convention  to  strengthen  the  code 
enforcement.  A  resolution  directed 
the  board  to  come  up  with  procedures 
to  deal  with  ethical  complaints. 

The  major  board  recommendation, 
however,  was  to  eliminate  the  cen¬ 
sure  clause.  The  board,  meeting  last 
spring,  recommended  an  extensive 
ethics  education  program  that  the 
national  organization  and  local  chap¬ 
ters  can  implement. 

Censure  proponent  Bukro  said  the 
board’s  action  amounted  to  a  prefer¬ 
ence  for  talk  over  action. 

“This  board  has  told  us  to  keep 
talking  ethics  as  long  as  we  don’t  take 
any  action.  I  think  these  buttons  are 
pretty  funny.  They  say,  'Let’s  talk 
ethics.’  That’s  what  they  want  us  to 
do  —  talk,”  Bukro  said. 

In  a  speech  to  the  convention, 
Bukro  dismissed  many  of  the  legal 
concerns.  He  said,  for  example,  that 
the  Public  Relations  Society  of 
America  has  several  times  censured 
members  —  and  even  expelled 
members  —  without  being  sued. 

“Our  lawyer  says  to  stick  to  hypo¬ 
thetical  cases  —  tell  that  to  Gary 
Hart  and  Douglas  Ginsburg.  Our 
lawyer  tells  us  to  avoid  con¬ 
troversy  —  strange  advice  to  a  pro¬ 
fession  that  thrives  on  it.  Good  jour¬ 


nalists  should  point  out  bad  journal¬ 
ism,”  Bukro  declared. 

Other  journalists  argued  that  drop¬ 
ping  the  censure  section  amounts  to 
telling  the  public  that  Sigma  Delta  Chi 
does  not  care  deeply  about  ethics. 

“Deletion  of  the  actively  censure 
clause  would  constitute  a  breaking  of 
faith,”  Cleveland  Plain  Dealer 
reporter  David  Talbott  said.  “A 
breaking  of  faith  with  journalists  who 
daily  work  on  an  ethical  basis  .  .  .  but 
see  reporters  who  do  not.” 

“At  a  time  when  respect  for  jour¬ 
nalism  is  descending  at  a  rapid  rate, 
this  is  not  the  time  for  the  society  to 
run  its  back  on  its  ability  to  keep  its 
own  house  in  order,”  said  Lee  Bailey, 
also  of  the  Cleveland  chapter.  “If  we 
can’t  criticize  ourselves,  we  are  lay¬ 
ing  ourselves  open  for  criticism  from 
others.” 

One  delegate,  John  Duncan,  a 
lawyer  and  publisher  of  a  Chicago- 
area  newsletter,  said  case  law  on 
enforcing  ethics  codes  is  far  from 
clear. 

"There  is  some  disagreement  in  the 
legal  profession  that  a  society  like 
ours  is  subject  to  the  due  process 
clause.  That  requires  state  action  of 
some  kind,”  Duncan  said. 

The  delegate  also  noted  that  as  a 
non-profit  organization  chartered  in 


Illinois,  directors  would  not  be  per¬ 
sonally  liable  for  lawsuits. 

However,  Jim  Grinstead,  publisher 
of  the  Pleasant  Hills  (Mo.)  Times, 
said  the  argument  over  ethics  had 
“distracted  us  from  our  goal  of  pro¬ 
moting  ethics  and  into  an  unwinnable 
debate.” 


Dallas  daily  offers 
new  TMC  program 

The  Dallas  Morning  News  has  be¬ 
gun  a  total  market  coverage  through  a 
new  weekly  mailed  advertising  prod¬ 
uct,  The  Neighborhood  Shopper. 

The  advertiser  pre-print  package  is 
mailed  weekly  to  non-subscribers  in 
the  greater  Dallas  metro  area  and  is 
inserted  into  Wednesday  editions  of 
the  Morning  News. 

The  Neighborhood  Shopper  allows 
advertisers  to  target  their  pre-print 
distribution  to  virtually  all  of  the 
homes  in  their  key  marketing  areas. 
With  newspaper  zone  and  zip  code 
flexibility,  the  combined  coverage  of 
the  shopper  provides  neighborhood 
saturation,  the  Morning  News  said. 

Advertisers  can  target  their  inserts 
to  small  segments  of  Dallas  County 
and  surrounding  areas. 


He  s  DR.  CRYPTON. 

Mastermind  behind  DR.  CRYPTON’S  CHALLENGE.' 

Called  "the  smartest  person  in 
the  world"  by  Chicago 
Magazine,  Dr.  Crypton 
challenges  readers  week¬ 
ly  with  his  mindtwisting, 
puzzling  mystery  columns. 
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He  receives  over  250,000  letters  a  year 

A  very  busy  James  Dulley  has  found  that  readers  are  responding 
strongly  to  his  self-syndicated  ‘Cut  Your  Utility  Bills’  column 


By  David  Astor 

Among  advice  columnists,  those 
receiving  the  most  reader  mail  include 
Ann  Landers,  Abigail  Van  Buren,  and 
James  Dulley. 

James  Dulley?  Not  exactly  a  house¬ 
hold  name  like  the  other  two.  But  he 
does  talk  about  households  —  or, 
rather,  how  the  people  in  them  can 
save  money  on  heating,  cooling,  and 
more.  And  these  residents  send  Dul¬ 
ley  over  250,000  letters  a  year. 

The  self-syndicated  “Cut  Your 
Utility  Bills”  columnist  tries  to 
answer  at  least  100  of  these  letters 
himself  each  week,  but  he  has  had  to 
hire  a  staff  of  five  to  help  him  with  the 
rest.  Still,  Dulley  has  a  grueling  work¬ 
week  that  often  stretches  past  100 
hours. 

Not  that  Dulley  is  complaining.  He 
appreciates  having  over  200  newspa¬ 
per  clients  —  an  unusually  high  total 
for  self-syndication  —  and  is  proud  of 
the  way  he  built  the  column  from 
scratch  in  1982. 

The  weekly  “Cut  Your  Utility 
Bills”  made  its  debut  in  the  Cincin- 


James  Dulley 

nati  Post  that  year,  and  entered  self¬ 
syndication  when  the  Indianapolis 
Star  signed  on  in  1984.  Dulley  then 
struggled  for  a  period  before  subscrib¬ 
ers  began  pouring  in.  About  100  news¬ 
papers  have  joined  up  in  the  past  year 
alone. 

Dulley  uses  several  tactics  to  con- 


Buchanan  is  doing  coiumn  again 


Patrick  J.  Buchanan  became  a  Trib¬ 
une  Media  Services  columnist  again  on 
November  16. 

His  twice-weekly  “Dividing  Line” 
feature  will  “provide  an  inside  look  at 
the  workings  of  government  and  a 
behind-the-scenes  perspective  on 
policy-making  in  Washington,” 
according  to  TMS. 

Buchanan  had  left  TMS  in  1985  to 
join  the  Reagan  administration, 
where  he  served  as  communications 
director  and  assistant  to  the  president 
until  this  March.  He  was  also  special 
assistant  to  the  president  in  the  Nixon 
and  Ford  administrations  from  1969 
to  1974. 

The  former  St.  Louis  Globe-Demo¬ 
crat  editorial  writer  then  began  his 
syndicated  column  in  1975,  and  the 
conservative  feature  appeared  in 
about  125  papers  as  of  1985. 

Buchanan  has  also  authored  two 
books  (with  a  third  coming)  and  writ¬ 


ten  for  publications  such  as  American 
Spectator,  Conservative  Digest, 
National  Review,  Rolling  Stone, 
Skeptic,  and  The  Nation.  He  has  a 
B.A.  from  Georgetown  University 
and  an  M.A.  from  the  Columbia 
School  of  Journalism. 


Pat  Buchanan 


vince  sometimes-skeptical  editors  to 
buy  his  unglamorously  titled  feature. 
One  persuasive  approach  is  offering 
not  to  charge  if  his  question-and- 
answer  column  doesn’t  pull  more 
reader  mail  than  any  other  syndicated 
feature  in  the  paper.  So  far,  he  said, 
“Cut  Your  Utility  Bills”  has  attracted 
too  much  mail  for  any  paper  to  take 
advantage  of  this  get-it-free  guaran¬ 
tee. 

Dulley  has  also  stirred  editor  inter¬ 
est  by  sending  potential  subscribers 
copies  of  glowing  letters  from  present 
clients.  Some  examples  of  these  testi¬ 
monials:  “The  response  to  your  col¬ 
umn  is  the  greatest  we  have  ever 
had,”  wrote  the  Bangor  (Maine) 
Daily  News.  “We  are  very  impressed 
with  the  volume  of  mail,”  said  the 
Chicago  Sun-Times,  one  of  Dulley’s 
many  major  metro  clients.  “Thou¬ 
sands  of  letters  have  come  in,” 
reported  the  Cleveland  Plain  Dealer. 
“The  reader  response  is  unlike  any 
I’m  aware  of  in  the  past,”  commented 
the  Columbia  (S.C.)  State. 

Also:  “Your  utility  column  has 
caught  on  like  wildfire,”  declared  the 
Jackson  (Miss.)  Clarion-Ledger.  “I 
believe  we  are  getting  more  response 
to  your  column  than  any  other  feature 
that  we  carry  in  our  paper,”  wrote  the 
Mesa  (Ariz.)  Tribune.  “The  reader 
response  has  been  overwhelming,” 
stated  the  Sacramento  Bee.  “You 
were  correct  in  saying  the  column 
would  draw  more  letters  than  any 
other  feature  in  the  newspaper,”  said 
the  Topeka  (Kan.)  Capital-Journal. 
“I  have  never  seen  any 
column  .  .  .  pull  letters  the  way 
yours  does,”  wrote  the  Trenton 
(N.J.)  Times. 

And  an  editor  at  the  Salt  Lake  City 
(Utah)  Deseret  News  observed:  “I 
must  admit  it  makes  me  very  nervous 
to  think  about  explaining  to  angry 
readers  if  you  [Dulley]  went  out  and 
got  hit  by  a  car  or  something.” 

As  the  above-named  publications 
illustrate,  “Cut  Your  Utility  Bills”  is 
of  interest  to  papers  based  in  cold, 
warm,  and  in-between  climates.  This 
is  partly  because  Dulley  customizes 
the  column  for  various  regions  of  the 
country  (he  even  does  special  fea¬ 
tures  for  individual  papers  such  as  the 
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Detroit  News)  and  partly  because 
Dulley  addresses  a  variety  of  topics. 

Among  the  subjects  discussed  in 
the  500-plus-word  column  —  which 
features  one  long  answer  and  one 
short  one  —  are  air  conditioning 
units,  furnaces  (including  the  new 
high-efficiency  models),  fireplaces, 
energy-efficient  light  bulbs,  solar  win¬ 
dow  heaters,  water  conservation. 


geodesic  dome  homes,  and  refrigera¬ 
tors. 

“A  small  auxiliary  door  will  save 
quite  a  lot  of  electricity  over  the  life  of 
your  refrigerator,”  Dulley  wrote  in 
one  column.  “It  saves  energy 
because  you  only  need  to  open  the 
small  door  to  get  out  frequently  eaten 
foods.  Therefore,  less  cold  air  is  lost 
than  if  /ou  opened  the  regular  large 


Chapman  moves  from  TMS  to  CS 


Libertarian  commentator  Stephen 
Chapman  is  switching  his  column 


Stephen  Chapman 


from  Tribune  Media  Services  to  Cre¬ 
ators  Syndicate. 

“Creators  is  an  imaginative  new 
venture  in  syndication,”  said  Chap¬ 
man  in  a  letter  to  newspaper  editors. 
He  added:  “Creators  has  a  great 
future,  and  I’m  pleased  to  be  part  of 
it.” 

The  syndicate,  founded  about  10 
months  ago  by  Richard  S.  New- 
combe,  has  attracted  Ann  Landers 
and  a  number  of  other  major  creators 
with  its  stated  policy  of  offering  talent 
ownership  rights  to  their  features  and 
shorter  contracts. 

Chapman,  who  appears  in  almost 
80  newspapers,  will  remain  on  the 
staff  of  the  Chicago  Tribune.  The  col¬ 
umnist  (profiled  in  E&P,  June  21, 
1986)  is  a  Texas  native  and  Harvard 
graduate  who  worked  for  The  New 
Republic  magazine  before  coming  to 
the  Tribune. 


Food  columnist  is  now  with  King 


t 


Jeanne  Jones 


“Cook  It  Light”  food  columnist 
Jeanne  Jones  is  now  with  King  Fea¬ 
tures  Syndicate. 

The  former  Copley  News  Service 
writer  is  doing  two  columns  a  week 
for  King,  which  will  also  distribute 
the  feature  internationally  as  of  the 
first  of  the  year.  And  color  photos  will 
be  sent  out  with  weekend  columns. 

Jones  —  who  specializes  in  food 
that  is  healthy  and  also  tastes  good  — 
is  the  author  of  17  books,  and  has 
served  as  a  consultant  to  restaurants, 
hotels,  hospitals,  spas,  and  other 
institutions.  The  columnist  (profiled 
in  E&P,  December  7,  1985)  also  lec¬ 
tures  and  appears  on  television  and 
radio. 


Post  crossword  puzzle  is  syndicated 


The  weekly  Washington  Post 
Magazine  crossword  puzzle  is  being 
syndicated  by  Davy  Associates  of 
Dana  Point,  Calif. 

The  puzzle,  available  via  wire 


delivery,  was  developed  about  two 
years  ago.  As  many  as  25%  of  the 
Post’s  Sunday  readers  work  on  it, 
according  to  magazine  managing  edi¬ 
tor  Steve  Petranek. 


door. 

“Based  on  a  typical  16-cubic-foot 
refrigerator,  opened  an  average  27 
times  a  day,  about  1 ,000  Btu  of  energy 
are  wasted  each  day.  The  small  auxili¬ 
ary  door  would  cut  this  loss  and  save 
several  cents  per  day.  That  could  add 
up  to  more  than  $100  saved  over  the 
life  of  the  refrigerator.” 

The  above  excerpt  exemplifies  two 
reasons  why  Dulley  feels  his  column 
has  caught  on.  One  is  the  fact  that 
Dulley  tries  to  offer  detailed  informa¬ 
tion  in  a  language  average  readers  can 
understand.  “I  try  to  write  as  I  talk,” 
he  stated.  “Sometimes  I  even  talk 
into  a  tape  recorder  and  use  that  for 
my  answer.” 

And  the  other  —  and  prime  —  rea¬ 
son  for  the  column’s  success  is  that 
readers  following  its  advice  can  save 
several  hundred  dollars  a  year. 

Some  (but  by  no  means  all)  of  this 
advice  is  of  a  do-it-yourself  nature, 
with  Dulley  first  building  and  testing 
things  himself  before  they  go  into  the 
illustrated  column. 

Readers  can  also  get  cost-cutting 
information  by  sending  away  for  any 
of  Dulley’s  340  or  so  “Utility  Bills 
Update”  packets  offered  through  the 
column. 

Dulley  gets  the  information  for 
(Continued  on  page  46) 


GRAB 

YOUR  READER 
BY  HIS  VCR 


Plug  right  into  the  video  generation 
with  our  package,  featuring  Paul 
Taublieb's  video  reviews  on  infotain¬ 
ment  and  new  movies,  plus  his 
short  reviews,  Vidbits,  both  with 
art.  And  introducing  Jerry  Roberts' 
Video  Retrospectives,  reviews  of 
videos  by  an  actor  or  director. 

When  it  comes  to  increasing  read¬ 
ership,  there  really  are  few  things 
better  than  beta. 

Call  toll-free  800-445-4555  for  a 
free  sample  from  our  Movie  and 
Entertainment  packages.  Alaska, 
California,  Hawaii  and  Canada,  call 
collect  (619)  293-1818.  Get  the  pack¬ 
age  that  ties  up  readership  and 
revenues. 


COPUY 
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these  packets  and  his  column  answers 
by  doing  extensive  research  (calling 
experts  and  reading  various  materi¬ 
als)  and  drawing  on  his  own  experi¬ 
ence. 

The  38-year-old  writer  —  based  at 
Starcott  Media  Services,  2654  Jessup 
Rd.,  Cincinnati,  Ohio  45239  —  has  a 
BS  in  mechanical  engineering  and 
an  MBA  in  marketing/management 
from  the  University  of  Cincinnati, 
and  was  a  doctoral  candidate  in  man¬ 
agement/energy  at  Harvard  Univer¬ 
sity. 

Dulley  —  whose  hometown  “Cut 
Your  Utility  Bills”  client  is  now  the 
Cincinnati  Enquirer —  has  worked  as 
director  of  marketing  and  engineering 
for  a  manufacturer  of  sheet  metal 
products,  sold  real  estate,  designed 
toys,  taught  energy  seminars  for  the 
University  of  Cincinnati  and  the 
Army,  conducted  residential  and 
business  energy  audits,  served  on 
energy  committees,  and  written 
magazine  articles. 

And,  in  the  early  1970s,  Dulley 
drove  a  van  to  virtually  every  part  of 
the  U.S.  Some  people  back  then  told 
him  he  was  “a  bum,”  recalled  Dulley 
with  a  laugh,  but  the  trip  would  even¬ 
tually  help  him  in  his  efforts  to  cus¬ 
tomize  “Cut  Your  Utility  Bills”  for 
various  regions  of  the  country. 

In  addition  to  traveling,  Dulley  also 
enjoys  biking,  playing  tennis,  and 
reading  in  the  little  spare  time  he  has. 

As  for  the  future,  Dulley  said  he 
would  like  to  teach,  write  a  book  on 
cutting  utility  costs  —  and  continue 
his  weekly  column  as  long  as  possi¬ 
ble.  But  he’s  not  sure  if  he’ll  self-syn¬ 
dicate  indefinitely.  At  least  a  couple 
of  major  syndicates  have  expressed 
interest  in  picking  up  “Cut  Your  Util¬ 
ity  Bills,”  and  Dulley  observed  that 
signing  with  a  major  feature  distribu¬ 
tor  would  ease  his  crushing  workload 
somewhat. 

Mishap  is  paralleled 

Art  imitates  life  in  the  current  two- 
week  “Peanuts”  series  that  began 
November  16. 

In  the  strips.  Snoopy  has  a  skating 
accident  while  playing  hockey  and 
finds  himself  in  a  hospital  awaiting 
arthroscopic  surgery  on  his  knee.  It 
seems  the  same  thing  really  happened 
to  cartoonist  Charles  M.  Schulz,  who 
had  his  knee  operated  on  in  Septem¬ 
ber. 

“As  long  as  we  live  so  close 
together,  I  think  my  characters 
should  share  in  my  misery,”  said 
Schulz  with  a  laugh. 


I  talkeptothe  poctor, 

5NOOPV..YOU'RE60IN6TO 
HAVE  KNEE  SURSERY... 


Things  look  ruff  for  Snoopy. 


“Peanuts”  is  distributed  by  United 
Feature  Syndicate  to  over  2,000  news¬ 
papers  worldwide. 


Book  by  Gorbachev 

Five  excerpts  from  Mikhail  Gorba¬ 
chev’s  Perestroika:  New  Thinking  for 
Our  Country  and  the  World  (Bessie 
Books/Harper  &  Row)  will  be  distrib¬ 
uted  by  North  America  Syndicate  the 
week  of  November  29. 

This  will  be  just  prior  to  the  Soviet 
leader’s  arrival  in  the  U.S.  December 
7  for  summit  talks  with  President  Rea¬ 
gan. 

The  serialization  of  Gorbachev’s 
book  —  which  has  a  first  printing  of 
200,000  —  is  being  handled  out  of 
NAS’s  New  York  City  office. 


NEA  Christmas  strip 

Newspaper  Enterprise  Association’s 
annual  Christmas  comic  this  year  is  a 
17-part  series  by  “Drabble”  cartoon¬ 
ist  Kevin  Fagan  of  United  Feature 
Syndicate. 


SIR, I  TUINkt  I'O  A  VlERM 
6000  ELf  I  I  WAVE  ALU 
TME  PROPER  CREOEHTlALS 
AKOIWIVJEAVERS- 
GOOOATTnUOei 


“Elmore,  the  Too  Tall  Elf’  —  a 
“laugh-a-day  story  strip”  about  a  six- 
foot  elf  who  applies  for  a  job  at  San¬ 
ta’s  workshop  —  will  run  six  times  a 
week  from  December  7  through 
Christmas  Day. 

The  annual  Christmas  strip,  first 
offered  in  1937,  is  also  available  to 
non-NEA  clients. 


La  Prensa  has  Lurie 

Ranan  Lurie’s  political  and  busi¬ 
ness  cartoons  are  now  appearing  in 
La  Prensa,  the  Nicaraguan  opposi¬ 
tion  newspaper  that  the  Sandinista 
government  recently  allowed  to 
reopen. 

Lurie  said  his  cartoons  on  interna¬ 
tional  issues  tend  to  be  “fairly  con¬ 
servative,”  and  that  he  is  curious  to 
see  what  the  reaction  to  them  will  be 
in  Nicaragua. 

In  other  news,  Lurie  spoke  at  a 
November  9-15  convention  of  politi¬ 
cal  cartoonists  in  Ecuador.  Attending 
the  event  —  which  was  sponsored  by 
the  International  Center  for 
Advanced  Studies  in  Communica¬ 
tions  for  Latin  America  —  were  car¬ 
toonists  from  countries  such  as 
Argentina,  Chile,  Colombia,  Costa 
Rica,  Ecuador,  Mexico,  Nicaragua, 
and  Panama. 

Lurie,  who  is  with  Cartoonews 
International  of  New  York  City,  was 
recently  called  “the  most  widely  syn¬ 
dicated  political  cartoonist  in  the 
world”  for  the  ninth  consecutive  year 
by  the  Guinness  Book  of  World  Rec¬ 
ords. 

Gary  Larson  cameo 

“The  Far  Side”  cartoonist  Gary 
Larson  of  Universal  Press  Syndicate 
has  a  cameo  role  in  the  current  Made 
in  Heaven  film  starring  Timothy  Hut¬ 
ton  and  Kelly  McGillis. 

The  movie  is  directed  by  Alan 
Rudolph,  who  will  be  working  on  a 
“Far  Side”  film  starting  next  year. 

In  other  Larson  news,  the  “Far 
Side  of  Science”  show  appearing 
recently  at  the  Orlando  Science  Cen¬ 
ter  was  “on  a  per  month  attendance 
basis  ...  the  best  exhibit  we’ve  ever 
had,”  according  to  OSC’s  executive 
director. 

The  Orlando  Sentinel  sponsored 
the  show,  which  came  from  the 
Smithsonian  in  Washington,  D.C. 
There  were  also  related  events  — 
such  as  a  “Walk  on  the  Far  Side”  and 
a  cartoon  caption  contest  —  spon¬ 
sored  by  the  Sentinel  and  others. 
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munications  from  Pennsylvania  State 
University,  moved  into  journalism 
when  he  was  faculty  adviser  to  the 
student  paper  at  John  Bartram  High 
School  in  Philadelphia. 

He  taught  at  Bartram  from  1970  to 
1974,  then  shifted  to  Piper  High 
School  near  Pompano  Beach  to  teach 
journalism.  The  inspiration  for  the 
paper  came  in  1979  when  Foley  saw  a 
group  of  young  men  walking  down  the 
street  as  the  area  prepared  for  a  hurri¬ 
cane.  The  youngsters,  he  discovered, 
were  not  potential  looters  but  good 
Samaritans  anxious  to  help  senior  citi¬ 
zens  put  up  storm  shutters. 

Foley  thought  it  was  a  good  feature 
story  and  called  several  local  papers 
without  success.  He  complained  to 
his  wife  about  the  lack  of  a  local 
paper. 

By  March  5,  1980  —  the  day  a  tor¬ 
nado  hit  the  area  and  Pompano  Beach 
voted  to  create  five  voting  districts  — 
Foley  and  partner  Kramer  were 
ready  with  the  initial  issue  started  on  a 
$500  investment.  The  young  editor 
decided  to  take  a  $15,000  mortgage  on 
his  home,  later  quit  his  teaching  job, 
and  became  a  full-time  editor- 
publisher. 

“We’ve  never  put  out  an  issue  that 
wasn’t  profitable,”  he  stated.  Weekly 
issues  during  the  winter  season  run  to 
16  pages  and  drop  to  12  pages  during 
the  off-season.  The  paper  closes 
Tuesday  afternoon.  It  is  printed  in 
nearby  Boca  Raton  for  distribution 
that  evening  and  the  next  morning. 

The  head  of  a  j-forum  that  Foley 
subscribes  to  reviewed  the  paper  and 
and  told  him  its  editorial  vs.  advertis¬ 
ing  balance  was  too  heavily  weighted 
in  favor  of  advertising. 

“I’m  not  here  to  lose  money,”  the 
editor  explained. 

Foley  saw  an  Editor  &  Publisher  ad 
for  a  computer  service  designed  for 
small-town  editors.  It  sells  at  $6  an 
hour  and  Foley  noted  he  spends  $100 
to  $200  monthly  using  the  service.  “I 
find  talking  with  other  editors  invalu¬ 
able.” 

The  Ledger  joined  the  Associated 
Press  and  Foley  said  it  has  supplied 
the  paper  with  welcome  material 
directed  to  its  readership.  In  turn,  the 
AP  has  picked  up  some  Ledger  col¬ 
umnists  and  distributed  their  work  to 
other  papers. 

Foley  admits  he  is  somewhat  of  a 
“muckracking”  journalist. 

“My  hero  is  Hunter  Thompson.  I’m 
not  ashamed  to  be  called  a  ‘gonzo 
journalist.’  ” 


The  Pompano  (Flo.)  Ledger 

Creating  controversy  is  part  of 
Foley’s  editorial  lifestyle.  A  city 
attorney  threatened  him  with  a  libel 
suit.  The  case  was  settled  before  it 
went  to  trial. 

Columnist  Bob  Steinmetz  recently 
wrote  his  annual  column  on  the  man¬ 
ners  of  New  Yorkers,  calling  them 
lousy  drivers,  among  other  things. 
This  brought  a  response  from  New 
York  Mayor  Ed  Koch  defending  New 
Yorkers.  Foley  responded  editorially 
in  a  friendly  manner. 

Foley  was  once  an  active  member 
of  the  local  Chamber  of  Commerce, 
and  he  has  also  been  cited  by  the  local 
Rotary  Club. 

The  next  generation  of  Foleys  is  in 
the  editorial-business  wing.  A  teen¬ 
age  daughter  posts  the  Ledger’s  busi¬ 
ness  activities  on  her  computer. 


Former  mayor 
now  a  columnist 

Emma  Lou  Olson  served  five  terms 
as  mayor  of  Pompano  Beach,  and 
Ledger  editor  Ed  Foley  admits,  “I 
used  to  bash  her.” 

She  is  now  one  of  the  paper’s  most 
popular  columnists,  recalling  when 
the  community  was  the  bean  capital 
of  the  area  and  she  lived  in  the  old 
family  home  near  the  beach. 

“She  called  me  names,  she  bashed 
me,  accused  me  of  yellow  journalism. 
She  wasn’t  big  on  spending  money,” 
Foley  said  of  his  now-favorite  colum¬ 
nist. 


Color  Images 

(Continued  from  page  40) 


greater  acceptance  and  use  of  elec¬ 
tronic  photography,  which  currently 
lags  behind  the  practicality  of  elec¬ 
tronic  darkrooms. 

In  sorting  out  the  advantages  and 
disadvantages  of  the  technology  and 
the  equipment,  all  involved  agree  that 
its  time  is  near,  although  a  source  at 
Canon  allowed  that  the  “newspaper 
market  is  somewhat  tentative  in  its 
approach.” 

Not  so  at  the  Advertiser,  where 
“we  were  really  kind  of  anxious  to  get 
a  foot  in  the  door  early  on,”  according 
to  A1  Miller. 

National  Journal 
to  publish  12 
convention  dailies 

The  weekly  magazine  National 
Journal  intends  to  publish  a  daily  tab¬ 
loid  newspaper  at  both  the  1988 
Democratic  National  Convention  in 
Atlanta  and  the  1988  Republican 
National  Convention  in  New  Orleans. 

The  National  Journal  Convention 
Daily  was  first  published  in  1984  for 
the  two  political  conventions  in  San 
Francisco  and  Dallas. 

The  20,000  copies  of  the  dailies  are 
published  Sunday  through  Friday 
during  the  conventions  and  distrib¬ 
uted  free. 

UK  gets  grant  for 
newspaper  project 

The  University  of  Kentucky  was 
recently  awarded  a  $273,920  grant  by 
the  National  Endowment  for  the 
Humanities  to  fund  the  Kentucky 
Newspaper  Project. 

The  project,  which  is  part  of  the 
United  States  Newspaper  Program,  is 
responsible  for  locating,  inventory¬ 
ing,  cataloging  and  preserving  U.S. 
newspapers  held  on  a  permanent 
basis  in  Kentucky. 

The  grant  will  pay  for  microfilming 
and  allow  staff  to  continue  biblio¬ 
graphic  activities  which  first  began 
with  a  grant  in  1984. 

Under  the  first  grant,  the  project 
cataloged  more  than  2,200  newspaper 
titles  and  entered  more  than  4,600 
local  holding  records  onto  a  national 
computer  database.  Currently,  the 
project  staff  is  cataloging  and  inven¬ 
torying  the  information  in  the  remain¬ 
der  of  the  state’s  approximately  275 
newspaper  repositories. 
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Classified  Advertising 


ANNOUNCEMENTS 


FEATURES 

AVAILABLE 


_ ENERGY _ 

“ENERGY  EXCERPT."  Great  tor  how-to, 
auto  and  home  sections.  FREE  to  Cali¬ 
fornia  newspapers.  Illustrated,  camera- 
ready  energy  tips  in  attractive  1  and 
2-column  formats.  Produced  as  public 
service  by  California  Energy  Commis¬ 
sion.  Roy  Heatly/Associates,  2131 
Capitol  Avenue,  Sacramento,  CA 
95816.  (916)  442-5000. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


_ REAL  ESTATE _ 

INMAN  REAL  ESTATE 
NEWS  FEATURES 

Cartoon  graphic  service,  and  column 
(California  only).  Features  carried  by 
Miami  Herald,  Chicago  Sun-Times, 
New  York  Daily  News,  San  Francisco 
Examiner,  San  Diego  Union  and  many 
others.  Call  or  write  Bradley  Inman, 
5321  Manila  Ave.,  Oakland,  CA 
94618,  (415)  658-9252. 


_ HEALTH _ 

"SENIOR  CLINIC".  Only  syndicated 
specialist-written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  (Q&A).  Sixth  year,  30  newspap¬ 
ers.  "Warm,  witty  authoritative,  excel¬ 
lent  reader  response"  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  weeks' 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  973-2361. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd.,  Hardwick,  MA  01037; 
(413)  477-6009. 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
Appraisals*Consulting*Brokerage. 
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BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


Bruce  Wright-Media  Consultants 
27  years  publishing  experience 
(916)  988-8959-PO  Box  910 
Orangevale,  (Sacramento)  CA  95662 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGr& 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage»Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(6 1 4)  889-9747  (6 1 4)  889-2659 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


NEWSPAPER  BROKERS 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 

CONSULTATION  SERVICES 
Des'gn  &  Graphics,  Advertising, 
Circulation,  Editorial;  Appraisals. 
Start-up  Specialist 

Howard  S.  Barbanel  &  Associates 
PO  Box  370773  Miami,  FL  33137 
(305)  865-2765 


James  M.  Adkins,  Sr. 

JMA  Consultants 
Newspaper/Consultants 
All  Phases 

8102  Windwood  Way 
Parker,  CO  80134 
(303)  841-4087 


NEWSPAPERS  FOR  SALE 

3  MILLION  CASH 

Management  wants  to  stay  as  majority 
absentee  owners  retire.  Totally  domin¬ 
ant  shopper  in  geographically  protected 
western  and  always  growing  market.  An 
impressive  operation. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


EXCLUSIVE  KANSAS  county  seat  week¬ 
ly,  3  unit  press,  $350,000,  terms. 
KANSAS  WEEKLIES,  exclusive  in  2 
south  central  counties,  3  unit  press, 
real  estate,  $250,000,  terms. 

FLORIDA  SHOPPER,  west  coast,  fast 
growth  area.  Grossing  $600,000. 
Asking  $500,000  cash  and  terms. 
SOUTHWEST  MISSOURI  weekly  and 
shopper.  $90,000  includes  the  build¬ 
ing.  Terms. 

NORTHEAST  MISSOURI  three  weekly 
combination.  Central  printing  plant. 
Central  laser  typesetting.  Grossing 
$550,000.  With  buildings,  $600,000. 
Cash  and  terms. 

COLORADO  EXCLUSIVE  mountain 
weekly.  Remote  area  in  northern  part  of 
state.  Skiing  nearby.  $85,000,  attrac¬ 
tive  terms. 

WESTERN  COLORADO  weekly  in  area 
set  to  boom.  Great  area  for  outdoor 
sports,  including  skiing.  Grossing 
$120,000.  Without  real  estate. 
$110,000.  Profitable  operation. 
Terms. 

NORTHWESTERN  MONTANA  weekly. 
Near  Canadian  border.  No  printing. 
Priced  at  newspaper  gross  only, 
$110,000.  Terms. 

For  details  on  any  of  these  newspapers, 
please  contact: 

James  C.  Sterling 
BOLITHO-STERLING 
NEWSPAPER  SERVICE 
PO  Box  492,  Bolivar,  MO  65613 


NEWSPAPERS  FOR  SALE 


MONTHLY  TABLOID  for  seniors  in 
Southern  California.  12  to  36  pages  in 
two  years.  Tremendous  grovrth  poten¬ 
tial.  Has  county  support.  (Jnder 
$100,000.  Sellers  will  carry.  Details 
available.  Brenda  B.  Abbott,  Realtor 
Associate,  1924  Tradewinds  Lane, 
Newport  Beach,  CA  92660;  (714) 
646-5959. 


Small  central  Texas  weekly,  asking 
$70K.  Owner  financing. 

West  Texas  county  seat  weekly,  no 
competition.  $85K.  We  have  others, 
free  list.  ATN,  Inc.,  Bill  or  Ed  Berger, 
PO  Box  161  503,  Austin,  TX 
78716-1503,  (512)  476-3950. 

TIRED  OF  NEWS  BUREAUCRACIES? 
Wake  up  owning  established,  small- 
scale  reporting  business.  Ideal  for 
couples/partners  who  are  "California 
Dreaming."  Box  2514,  Editor  & 
Publisher. 


WESTERN  WASH,  weekly  $130,000 
price  includes  bldg,  and  plant;  1550 
circ.,  $25,000  down. 

SOUTHERN  CENTRAL  OREGON  week¬ 
lies;  $100m  price,  $25m  down;  good 
equipment  and  press.  Motivated  seller, 
profitable. 

WASHINGTON  county  seat  weekly, 
$500,000  price,  $125,000  down; 
6000  paid  circ.  Grovrth  area. 

OREGON  North  Central  weekly  county 
seat  $360,000  price;  $100,0(10  down. 
Good  profit,  beautiful  setting. 
WESTERN  OREGON  weekly  and  shop¬ 
per  $500,000  gross;  $415,000  price; 
$105,000  down. 

WESTERN  WASHINGTON  shopper 
$500,000  gross;  $600,000  price, 
tremendous  growth  area. 

WESTERN  WASHINGTON.  $240,000 
price,  $60m  down,  owner  moving. 
CENTRAL  WASHINGTON.  Gross 
$300,000,  price  $250m,  $62m  down. 
Includes  building  and  plant. 

FOURNIER  MEDIA  SERVICE 
PO  Box  5789 
Bend,  Oregon  97708 
Phone  (5091  786-4470 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 

Well-known  public  communications 
company  with  reputation  for  quality 
community  newspapers  seeks  small  to 
medium  sized  dailies,  weeklies  with 
potential  to  go  daily,  or  small  newspap¬ 
er  groups.  Company  is  well  financed, 
able  to  pay  cash,  experienced  in  acquis¬ 
itions,  and  interested  in  keeping 
management  in  place.  Confidentiality 
guaranteed.  Write  Box  2519,  Editor  & 
Publisher. 


_ INVESTORS _ 

COMMUNITY  EDITOR/PUBLISHER 
wants  prospective  partner  with  improv¬ 
able  operation  or  feasible  area  for  deve¬ 
lopment.  Pat  (714)  720-3881. 


EDITOR  &  PUBLISHER  for  November  21,  1987 


ANNOUNCEMENTS 


PUBLICATIONS  FOR  SALE 


EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area,  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  exess  of  $280,000. 
Send  inquiries  to  Box  2438,  Editor  & 
Publisher. 


MAGAZINES  FOR  SALE 


HOME  AND  GARDEN  publication,  very 
slick.  Growth  area  in  Florida. 
$550,000.  For  details  inquire  on  your 
letterhead  to: 

James  C.  Sterling 
BOLITHO-STERLING 
NEWSPAPER  SERVICE 
PO  Box  492,  Bolivar,  MO  65613 

COMPUTER  CONSULTANTS 


CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


WE  TALK  newspaper  production  AND 
computer  systems.  Let  ALPHA  help  you 
with  your  system  search,  selection  and/ 
or  Installation.  Call  ALPHA  computer 
consulting,  1-800-637-4663,  then  at 
the  tone  dial  25742  (ALPHA). 


INVESTMENTS 


28  COUNTY  SENIOR  publication.  Free 
and  subscription.  35,000.  Several 
major  city  markets,  upper  Minnesota. 
Staff  and  production  in  place. 
Tremendous  growth  with  right  capital. 
(218)  751-7897. 


GROWING  CITY  BUSINESS  MAGAZINE 
needs  capital  to  expand  in  high-tech 
white  collar  university  market.  Potential 
high  profit.  Inquiries  Mr.  Heath  (217) 
356-8110. 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

150  PLUS  Top  Circulation  Ideas  of 
1987!  Same  day  mailing  service.  Full 
money  back  guarantee!  Send  $15  to: 
Jack  Einreinhof,  136  Yorkshire  Circle, 
Lynchburg,  VA  24502-2757. 

BURKE  CIRCULATION  SERVICES  - 
Sales,  Distribution,  Promotion.  Short  or 
Long  term  basis. 

(516)  588-2735 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. _ 


Circul?*ion  Development,  Inc. 

Leader  in  Newspaper  Telemarketing 
Toll  Free  l-(800)  247-2338 

PROFESSIONALISM  AND  POSITIVE 
public  relations  in  boy  crew  and  tele¬ 
phone  sales.  In  house  or  outside  prog¬ 
rams.  Any  size  newspaper.  Permanent, 
temporary  or  periodic  service.  National¬ 
ly  recognized  in  youth  and  adult  sales 
motivation.  (314)  282-0974. 

PRESS  TIME  AVAILABLE 


PRESS  TIME  available.  Web  Black  and 
White  or  non-heatset  process  color. 
Deep  South,  modern  plant.  Competitive 
prices.  Ship  anywhere.  Contact  John 
Hancock  (205)  792-0099. 


INDUSTRY  SERVICES 


CONSULTANTS 


CHESHIRE  LABELS.  1  up  to  4  up. 
Family-owned  business  will  maintain 
mailing  list  and  generate  computerized 
labels.  Reasonable  rates.  Call  Joe  Shan¬ 
non,  Shannon’s  Data  Service,  (502) 
361-8250. 


NEWSPAPER  MARKETING 


EFFECTIVE,  AFFORDABLE  paper 
research,  marketing,  ad  sales  plans. 
$395-$!, 250.  250 -r  Clients-increase 
ad  sales-proven  results!!  Pulse 
Research  (503)  227-4660. 


SERVICE  &  REPAIR 


ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  1-800-338-9656. 


WEB  SPECIALIST-Press  Repair,  Relo- 
I  cation.  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

1  Hank  Bustos  (301)  521-5178 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


PLATEMAKING 


NuArc  Flip-top  mdl  FT62V4UPNS 
NuArc  Flip-top  mdl  FT52LNS 
ONE  Corporation 

(404)  458-9351  Telex  700563 


EQUIPMENT  &  SUPPLIES 


NEWSPRINT  FOR  SALE 


EQUIPMENT  &  SUPPLIES 


28-30  LB  NEWSPRINT  ROLLS  all  sizes  GOSS COMMUNITY-Sgreaseunits with 
BEHRENS  International  sidelay-and  community  folder,  15  hp 

485  E.  17th  St.,  Suite  400 

Costa  Mesa,  CA  92627-3265  GOSS  SUBURBAN  -  2  units  of  900 
Telephone:  (714)  646-5565  available  now 


24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


LONG  LIFE  PLASTIC  PALLETS 
Supplying  "Super  D"  40  x  48  Pallets  to 
Maiirooms,  Nationwide  Since  1972. 
PDQ  PLASTICS  INC.,  (201)  823-0270. 
PO  BOX  1001-EP,  Bayonne,  NJ 
07002. 


MUELLER  MARTINI  TYPE  227  insert 
feeder  machines.  5  into  1  capability 
complete  with  Type  231  compensating 
stackers  and  “U"  type  infeed.  Two  (2) 
only  serial  Nos.  932083  and  932085. 
In  operation  three  years.  $125,000 
U.S.  each.  Contact: 

R.D.  Lindsay 
London  Free  Press 
London,  Ontario  Canada 
_ (519)  679-1111 _ 

Muller  Compensating  Counter  Stacker 
type  270.  XInt  condition  40,000  .  Mull¬ 
er  apollo  14  c/c  Stacker  $5,000.  Don 
Hintz  (408)  272-0448. 

TWO  PACEPAK  MINISTACK  10-50 
counter-stackers.  Originally  purchased 
1980.  Both  in  good  working  order,  also 
includes  some  spare  parts.  $10,000 
each.  For  more  information  contact 
Burt  May  or  Doug  Davis,  The  Daytona 
Beach  News-Journal  (904)  252-1511. 

227  S  1985  Muller  newspaper  inserter. 
(818)  885-5995. 


PHOTOTYPESEUING 


A  Sacrifice  Sale,  Compugraphic  IV  (B) 
6-72  points;  first  year  not  used,  2nd 
year  1/2  day;  3rd,  4th,  5th  year  1/2  day 
Wednesday,  Thursday  and  Friday.  2 
Compukwik  processors.  20  New  type¬ 
faces,  40  slightly  used  typefaces;  2  new 
take-up  cassettes.  The  type  alone  is 
worth  this  package  price  $2,500.00. 
(919)  471-6333. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(2 1 5)  439- 1 942  Telex  846239 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  8400,  MCS-10,  Preview,  $17,000: 
CG  8600/45,  $17,000: 

CG  8668,  $20,000 
David  John  (216)  562-5000 


COMPUGRAPHIC  8600,  45  pica  with 
fonts.  $17,000  or  best  offer.  (813) 
484-2611,  Bob  Vedder. 


COMPUGRAPHIC  8400  Phototypeset¬ 
ter  with  8400  Ruling  Option  for 
$13,000.  Purchased  new  three  years 
ago  and  has  been  under  Compugraphic 
Maintenance  Agreement  since 
purchased.  Also  available  a  Selectline 
PermaDry  for  $1,750.00.  Three  years 
old  and  in  perfect  operating  condition. 
Contact  Shelton  Prince,  The  Selma 
Times-Journal,  PO  Box  611,  Selma,  AL 
36702-0611.  (205)  875-2110. 


NATIONAL  GRAPHIC  ARTS  EQUIP¬ 
MENT  BROKERS  CG,  VARITYPER, 
VGC,  LINOTYPE,  ITEK,  NU  ARC, 
AUTOLOGIC,  KODAK,  IBM,  LOG  E, 
DSA,  THE  DAVID  JOHN  COMPANY 
(216)  562-5000. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


PRESSES 


2-UNIT  COLOR  KING  web  offset  press 
doing  excellent  quality  legal  publication 
on  book  stock.  Can  be  seen  running. 
Available  in  30  days. 

WEB  PRESS  CORPORATION 
Midwest  Office  (816)  931-5291 
4200  Pennsylvania,  Ste.  210 
Kansas  City,  MO  64111 
Contact:  Terry  Morton 


3  UNIT  AND  FOLDER,  18,000  per  HR. 
22  3/4  X  36”,  delivery  and  install 
under  $50,000. 

6  UNIT  NEWS  KING.  2  folders,  6  roll 
position,  2  motor  drives,  run  as  6  unit 
press  or  2  and  4  unit.  Will  sell  as 
2  unit  or  4  unit. 

SUBURBAN  900  add  on  units,  1  unit 
Suburban  with  modified  community 
folder. 

KODAK  POLYMATIC  plate  processor, 
model  30  subtractive. 

BALDWIN  ALLIGNER,  2  year  old,  2 
Web. 

2  WEB  auto  pasters. 

(408)  289-1400  Telex  172644. 


GOSS  URBANITE  II,  only  2  years  old. 
21  1/2  ’’  cut-off,  60,000  pph. 

3  mono  units,  1  tricolor,  folder,  3 
pasters  plus  much  more.  Available 
immediately.  Offered  exclusively  by 
Inland  at  1-800-255-6746  or  (913) 
492-9050. 


COLOR  KING  -  K-J6  upper  former 

Call  Web  Specialties  Inc. 

(916)  635-1610 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  1/2”  (43"  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 

Goss  Urbanite  1,000  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago).  IL  60090 
(312)  459-9700  Telex  206766 


Goss  Metro,  4  units,  1  deck 

Urbanite,  4  units,  2  3-colors 
Urbanite  'lOOO’series  folder 
Suburban,  8  units.  Urbanite 
folder 

SC  4  units  (circ.),  1978 
SC,  3  units,  1972-75 
Upper  formers  for  Goss  folders 
ONE  Corporation 

(404)  458-9351  Telex  700563 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press. 

running  side  register,  folder  w/  20  H.P, 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  14  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER.  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


HARRIS 

Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  upper  former 

GOSS 

4  unit  community  SSC  21  1/2  " 

5  unit  community  SSC  21  1/2  " 

5  unit  community,  22  3/4  " 

MISCELLANEOUS 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A.  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers. 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 
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CLASSIFIED  ADVERTISING 
Order  Blank 

Name _ — 

Company _ _ 

Address _ 

City _ 

State _ Zip _ 

Phone _ _ 

Classification _ 

Authorized  Signature _ 

Copy - 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1 ,  1 987 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $3.50  per  line 


EQUIPMENT  &  SUPPLIES 


PRESSES 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22  3/4" 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K  &  F 
DiLitho  saddles 

Electric  compensators,  skip 
slitter 

HOE  COLORMATIC  -  22  3/4"  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 

MISC.  EQUIPMENT 

4  Goss  Mark  II  color  cylinders 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


Used  L50,  50  hp  motor  wanted  for 
V-15A  Harris  offset  press,  138 
amperes,  208  volts  any  condition, 
(317)  345-5133. 


PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or  remanu¬ 
factured.  Extended  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  V15A;  7  units,  1976 
Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 
Harris  JF4;  Folder 
Harris  VI 5A;  3  units,  1971 
Harris  V15A;  6  units,  1973 
King;  Color  King,  5  units,  KJ6  Folder, 
1970 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  154111/  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 


TURNKEY,  QUOTATION  AVAILABLE 
25  -  Nohab  Ampress  Units  1970-5 
6-128  Page  Folders 
6  -  13  Side  Color  Humps 
25  -  Angle  Bar  Assemblies 
25  -  42"  Fully  Automatic  Auto-pasters 
Modern  Electronic  Thristor  Drives 
70,000  CPH 

23  9/16"  Cut-off,  90°  Stagger 
Fitted  with  Magnetic  Shims 
Complete  Platemaking  system  available 
Complete  Mailroom  available 
All  Equipment  manufactured  1970-5 
Part  of  the  equipment  can  be  inspected 
on  edition 

Part  of  the  equipment  is  available 
immediately 

Box  2484,  Editor  &  Publisher 


EQUIPMENT  &  SUPPLIES 


_ PRESSES _ 

PRESS  EQUIPMENT 

1  News  King  floor  unit 
fully  reconditioned 

2  News  King  units  "as  is" 

1  KJ6  1/2  and  1/4  page  folder 

4  Color  King  units  with  KJ6  folder 

6  Unit  News  King  with  KJ6  folder 

2  Community  oil  lubricated  add-on 
units 

2  Unit  Community  oil  lubricated  with 
Community  folder 

7  Unit  SSC,  1983,  21  1/2",  4-high,  3 
floor  Community  units 

13  Unit/4-folder  (Community  SC  &  SSC 
1975/1985  consisting  of  floor  units; 
4-high;  stacked  units;  four  105 
Count-O-Veyors 

4  Unit  Goss  Suburban  with  Suburban 
folder 

4  Unit  Goss  Urbanite  II,  21  1/2"  cut¬ 
off,  3  pasters,  1985  vintage 
10  Unit  1000  Series  Urbanite;  6  floor 
position;  4  stacked;  upper  former;  skip 
slitter  1973/76 

1  Harris  V-15A,  unit  and  JF7  folder 
4  Unit  Harris  V-15A,  1970  vintage 
Community  splicers  manufactured  by 
AMAL;  Imprinter 

CALL  US  IF  YOU’RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)492-9050  Tlx  42362 


2-UNIT  COLOR  KING  web  offset  press 
doing  excellent  quality  legal  publication 
on  book  stock.  Can  be  seen  running. 
Available  in  30  days. 

WEB  PRESS  CORPORATION 
Midwest  Office  (816)  931-5291 
4200  Pennsylvania,  Ste.  210 
Kansas  City,  MO  64111 
Contact:  Terry  Morton 


HARRIS 

-N-845,  8  units,  1-RBC2. 

-N-845,  5  units,  1-RBC2,  1974 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units. 

-V-15  "Vanguard",  2  units  (add-on) 
GOSS 

-Metro,  4  units,  1  half  deck,  22  3/4 
-Metroiiner,  2  units,  halt  deck,  22 
-Goss  SSC  add  on  units  1980,  22  3/4 
-Urbanite  add-on  units  and  folders 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


_ PRESSROOM _ 

HARRIS  REEL  STANDS  (4).  10  years 
old.  Available  immediately.  Best  offer. 
Call  Clarence  Gicker  (215)  622-8800. 


COMPUTER  TERMINALS 

4-Harris  1420  terminals.  Good  for 
spare  parts  -  as  is  -  must  go.  Make  us  an 
offer.  Call  Mike  Cooper,  Daily  News, 
(507)  334-1853. 


NEWSPAPER  RACKS 

WANTED  NEWSPAPER  RACKS  for  free 
or  paid  circulation.  Call  Bob  (617) 
268-9570. 


1  week  —  $5.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue. 

Add  $6.00  per  insertion  lor  box  senrice. 
Count  as  an  additional  line  in  copy. 


2  weeks  —  $2  90  per  line,  per  issue. 

3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $2.30  per  line,  per  issue. 

Add  $3.50  per  insertion  lor  box  senrice 
Count  as  an  additional  line  in  copy. 


TO  AVOID  CONFUSION. . . 

Please  return  the  yellow  copy  of  your 
invoice  with  payment  and  refer  to  the 
invoice  number  in  all  correspondence 
about  your  Classified  Ad. 

Thank  you, 

EErP  Classified  Department 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE;  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch:  2  or  more  times-$75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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EQUIPMENT  &  SUPPLIES  HELP  WANTED  HELP  WANTED  HELP  WANTED 


MISCELLANEOUS 


Texas  Weekly  Bites  The  Dust! 
Complete  stat  camera/darkroom:  NuArc 
SB2024  camera,  P2500  processor, 
GAM  D1  densitometer,  $8500/total. 
Photo  darkroom:  Omega  ProLab  B66 
enlarger,  trays,  filters,  etc.  $500.  7  foot 
long  pasteup  table  with  40  page  slots,  2 
drawers  and  shelves.  Real  nice.  $500. 
6  TRS80  Model  12  Computers.  Work 
reat  with  IDC  typesetting  package. 
4000.  (Bank  says  all  prices  are 
firm...)  Call  R.J.  Rock.  (214) 
257-1057  or  (817)  792-3734. 


HELP 


WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR 
(tenure  track)  to  teach  Journalism  skills 
courses  in  writing,  editing,  and 
graphics/design.  Master’s  degree, 
professional  experience  and  demon¬ 
strated  teaching  competence  required 
for  tenure.  Salary-up  to  $25,000.  Nine 
of  summer  teaching.  Position  starting 
date  -  August  16,  1988.  Application 
deadline  -  January  15,  1988.  Submit 
letter  of  application,  vita,  and  addres¬ 
ses  of  at  least  three  references  to:  Dr. 
Don  B.  Morian,  Chairperson;  Dept,  of 
Communication;  University  of  Dayton, 
Dayton,  OH  45469. 


JOURNALISM/PUBLIC  RELATIONS 
Assistant  Professor  of  Communication- 
Journalism  (tenure-track)  to  teach  in 
broad-based  department  offering 
majors  in  mass  communication,  public 
relations,  and  speech  communication. 
Teach  courses  in  print  journalism  and 
public  relations  (e.g.,  newswriting  and 
reporting,  editing,  community  and 
press  relations,  introduction  to  PR, 
introduction  to  mass  media),  and  serve 
as  advisor  to  university-student  news¬ 
paper.  Minimum  Master's  degree  in 
journalism  or  the  terminal  degree  in  a 
related  field,  with  professional  experi¬ 
ence  in  journalism/PR.  College-level 
teaching  experience  is  highly  desirable. 
Salary:  $19,442-24,192.  Begin: 
September,  1988.  Submit  letter  of 
application,  vitae  and  names  and  phone 
numbers  of  three  references  by  January 
31,  1988,  to  Phil  Backlund,  Search 
Committee,  Department  of  Communi¬ 
cation,  Central  Washington  University, 
Ellensburg,  WA  98926.  An  AA/EEO/ 
TITLE  IX  institution. 


PUBLIC  RELATIONS  -  Communication. 
The  University  of  Wiscorsin-Whitewater 
seeks  applicants  for  a  tenure  track  posi¬ 
tion  beginning  August  21,  1988.  Prim¬ 
ary  focus  to  teach  introductory  and/or 
advanced  public  relations  and  from 
among  such  communication  courses  as 
interpersonal  and  organizational 
communication,  communication  theor¬ 
ies,  public  speaking,  mass  media. 
Ph.D.  preferred,  ABD  or  master's 
degree  considered;  assistant  professor/ 
instructor,  salary  open  and  competitive. 
Deadline:  January  29,  1988  or  until  the 
position  is  tilled.  Letter  of  application, 
resume,  three  letters  of  recommenda¬ 
tion,  and  all  undergraduate  and  gradu¬ 
ate  transcripts  to:  John  Cease,  Depart¬ 
ment  of  Communication,  University  of 
Wisconsin-Whitewater,  Whitewater,  Wl 
53190.  UW-Whitewater  is  an  Equal 
Opportunity  Employer  with  an  Affirma¬ 
tive  Action  Plan.  Women,  members  of 
minority  groups,  persons  with  disabili¬ 
ties  and  Vietnam-Era  Veterans  are 
encouraged  to  apply. 


ACADEMIC 


DEAN  OF  GRADUATE 
SCHOOL  OF  JOURNALISM 

The  University  of  California,  Berkeley, 
seeks  a  dean  for  its  Graduate  School  of 
Journalism.  The  School  offers  a 
Master’s  degree  program  that  aims  to 
prepare  students  for  the  highest  possi¬ 
ble  performance  in  the  professional 
practice  of  print  and  broadcast  journal¬ 
ism.  The  intentionally  small  program 
enrolls  mature  students  interested  in 
skilled,  disciplined  journalism  with 
intellectual  breadth,  rather  than 
communications  theory,  public  rela¬ 
tions  or  advertising. 

An  applicant  should  have  a  record  of 
personal  accomplishment  as  a  journal¬ 
ist  in  a  United  States  news  organization 
of  recognize  excellence,  and  of  commit¬ 
ment  to  the  highest  standards  of  jour¬ 
nalism.  Demonstrated  leadership  quali¬ 
ties  are  deemed  more  important  than 
advanced  academic  'degrees,  and  famil¬ 
iarity  with  both  broadcast  and  print 
journalism  is  considered  an  asset. 

The  appointment  will  be  to  a  tenured 
professorship.  In  addition  to  admini¬ 
strative  duties  and  leadership  of  the 
School’s  faculty  and  student  affairs,  the 
Dean  is  expected  to  remain  productive 
in  his  or  her  own  field. 

The  University  invites  applications  prior 
to  March  1,  1988.  The  position  is  avail¬ 
able  July  1,  1988. 

Apply  with  full  resume  and  names  of  at 
least  three  references  tO: 

Search  Committee,  Journalism 
Chancellor’s  Office 
University  of  California 
Berkeley,  CA  94720 

The  University  of  California  is  an  Equal 
Opportunity,  Affirmative  Action 
employer. 


You  can  get  much  farther 
with  a  kind  word  and  a  gun 
than  you  can  with  a  kind 
word  alone. 

Al  Capone 


ATWOOD  CHAIR  OF  JOURNALISM. 
The  University  of  Alaska  Anchorage 
maintains  a  pool  of  nominees  and  appl¬ 
icants  from  which  the  Atwood  Chair  of 
Journalism  is  filled.  New  nominations 
and  applications  are  sought  at  this  time 
for  the  1988-1989  academic  year. 
Applications  will  be  reviewed  beginning 
January  15,  1988. 

This  is  a  distinguished  Visiting  Profes¬ 
sorship  filled  annually  by  a  nationally 
recognized  journalist  or  journalism 
educator.  Previous  teaching  experience 
is  desirable  but  not  required.  Applic¬ 
ants  should  exhibit  ability  and  desire  to 
teach.  Salary  is  $65,000,  plus  benefits 
for  nine  months.  A  moving  allotment  is 
also  paid. 

Send  inquires,  nominations,  and  appli¬ 
cations  to  Dr.  Sylvia  Broady,  Chair, 
Search  Committee,  Department  of  Jour¬ 
nalism  and  Public  Communications, 
University  of  Alaska  Anchorage,  3211 
Providence  Drive,  Anchorage,  AK 
99508. 

To  ensure  consideration  for  the  88-89 
academic  year,  applications  should  be 
received  by  January  15,  1988.  Inquir¬ 
ies  for  future  years  are  welcomed  at  any 
time. 

UAA  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer  and 
Educational  Institution. 


_ ACADEMIC _ 

NEWSPAPER  PROFESSIONAL,  School 
of  Journalism  and  Mass  Communica¬ 
tion,  University  of  Colorado-Boulder  - 
The  school  seeks  an  experienced  news¬ 
paper  or  publishing  professional  with  a 
significant  record  in  reporting  and  edit¬ 
ing  and  evidence  of  high  professional 
standards.  Applicants  may  be,  for 
example,  senior  editors  or  reporters, 
newsroom  managers  or  executives,  or 
faculty  members  with  strong  news- 
editorial  experience,  but  they  must  be 
capable  of  taking  a  leading  role  in  deve¬ 
loping  and  teaching  in  the  reporting  and 
editing  program.  The  successful  candi¬ 
date  will  maintain  a  strong  presence  in 
the  profession,  develop  a  significant 
program  of  professional  creativity  and/ 
or  scholarship  and  teach  other  courses 
as  interest  and  expertise  suggest. 
Depending  on  qualifications,  appoint¬ 
ment  will  be  potentially  tenurable  at  the 
rank  of  senior  instructor  or  assistant  or 
associate  professor.  Salary  competitive. 
BA/BS  required;  MA/MS  or  other  gradu¬ 
ate  or  advanced  professional  training 
preferred.  Applications  and  nomina¬ 
tions  will  be  accepted  unitil  January  4, 
1988,  or  until  a  suitable  candidate  is 
found.  Send  nominations  and  letters  of 
applications,  including  a  vita  and 
names  of  three  references  tO:  Prof. 
Russell  E.  Shain,  School  of  Journalism 
and  Mass  Communication,  Campus  Box 
287,  University  of  Colorado,  Boulder, 
Colorado  80309.  The  University  of 
Colorado  at  Boulder  has  a  strong  institu¬ 
tional  commitment  to  the  principle  of 
diversity  in  all  areas.  In  that  spirit,  we 
are  particularly  interested  in  receiving 
applications  from  a  broad  spectrum  of 
people,  including  women,  members  of 
ethnic  minorities  and  disabled 
individuals. 


DOCTORAL  ASSISTANTSHIPS.  The 
University  of  Tennessee  seeks  outstand- 
ing  academics  and  professional 
journalists/PR  for  doctorial  study  in 
communications.  Coursework  emphas¬ 
izes  theory/research  core  with 
journalism/PR  concentration,  leading  to 
research  and  university  professorship 
positions.  Applicants  should  complete 
coursework  in  two  years.  Persons  with 
significant  media  experience  plus 
bachelor’s  degree  may  be  admitted 
directly  into  Ph.D.  program.  Teaching/ 
research  assistantships  available. 
Complete  application  for  fall  1988  due 
March  1.  GRE  required.  Also,  one-year 
M.S.  program  in  media  management  for 
qualified  applicants.  Contact  Dr.  H.H. 
Howard,  Communications,  University  of 
Tennessee,  Knoxville,  TN 
37996-0313. 


JOURNALISM:  Instructor/Assistant 
Professor;  tenure-track  position;  avail¬ 
able  September  1,  1988.  Teach  intro¬ 
ductory  journalism  (Print/Broadcast), 
reporting,  news  and  feature  writing. 
Maintain  media  contacts,  advise 
students.  Prefer  professional  newspap¬ 
er  and  college-level  teaching  experience 
and  ability  to  work  with  computer  lab 
equipment.  M.A.  required;  Ph.D. 
preferred.  Letter  of  application,  vita  and 
3  references  to  Ernest  Wyatt,  Landrum 
Box  8091,  Georgia  Southern  College, 
Statesboro,  GA  30460-8091.  Applica¬ 
tion  deadline  is  January  5,  1988.  AA/ 
EOE. 


ACADEMIC 


MANAGER,  STUDENT  PUBLICATIONS 
Under  general  supervision  of  the  Direc¬ 
tor,  University  (ienter  Facilities  and 
Service  Programs,  the  Manager  of 
Student  Publications  is  responsible  for 
the  overall  management  of  the  Office  of 
Student  Publications. 

Responsibilities: 

Advises  the  student  staff  members  of 
The  Daily  Cougar,  The  Houstonian  year¬ 
book  and  Directions  magazine;  provides 
guidance  and  training  to  student  staff 
concerning  editorial,  advertising  and 
production  skills;  supervises  budgetary 
functions  of  the  department  and  accepts 
final  responsibility  for  fiscal  affairs  in¬ 
cluding  budget  preparation,  allocation, 
and  control;  and  determines  in  conjunc¬ 
tion  with  the  Advertising  Coordinator 
attainable  advertising  goals  for  The  Daily 
Cougar,  Houstonian  yearbook  and  Direc¬ 
tions  magazine  on  an  annual,  quarterly, 
and  monthly  basis. 

Qualifications: 

Minimum  B.S.  degree  in  Journalism, 
Advertising,  or  marketing;  a  master  de¬ 
gree  or  higher  is  preferr^;  three  to  five 
years  of  related  journalistic  and  manage¬ 
ment  experience;  and  demonstrated  ex¬ 
perience  in  managing  budgets.  Salary 
range  $21,000-$30,(j00.  Mail  resume 
to  be  received  not  later  than  December 
15,  1987. 

University  of  Houston 
Personnel  Department 
4800  Calhoun 
Houston,  TX  77004 
An  Equal  Opportunity  Employer 
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THE  UNIVERSITY  OF  ALABAMA 
seeks  an  accomplished  professional 
magazine  editor  or  publisher  to  fill  a 
distinguished,  visiting  professorship 
and  lead  in  the  development  of  its  new 
magazine  sequence.  The  sequence, 
begun  last  year,  is  designed  to  provide 
appropriate  learning  for  students  plan¬ 
ning  to  work  in  consumer,  specialized 
trade  and  organizational  magazines. 
The  position  will  carry  a  senior  level, 
limits-term  appointment  and  is  ideal 
for  a  mid-career  editor  re-evaluating 
career  options  or  for  a  senior  individual 
considering  entering  education.  The 
University  seeks  an  individual  who  will 
be  comfortable  in  the  classroom,  who 
will  continue  to  provide  leadership  in 
apprising  faculty  and  students  of  the 
latest  developments  in  the  field. 

Candidates  are  asked  to  send  vita, 
including  cover  letter  and  names  of 
three  references  to  Dr.  Charles  Self, 
Magazine  Search  Committee,  Dept,  of 
Journalism,  School  of  Communications, 
Univ.  Of  Alabama,  Tuscaloosa,  AL 
35487-1482.  Screening  will  begin  in 
January,  1988. 

THE  UNIVERSITY  OF  ALABAMA  is  an 
Equal  Opportunity,  Affirmative  Action 
Employer, 


NEW  DEADLINE: 
Effective  January  1988 
E&P  Classifed  (line  ads  only) 
Tuesday,  12  noon  (EST) 
for  current  week’s  issue 
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HELP  WANTED 


CHAIR,  JOURNALISM  DEPARTMENT, 
North  Texas  State  University,  for  fall, 
1988.  Salary  competitive.  Department 
accredited  by  ACEJMC  in  seven  under¬ 
graduate  sequences  and  in  master’s 
programs.  Position  requires  PhD, 
demonstrated  teaching  excellence, 
established  reputation  in  scholarship, 
significant  professional  experience, 
experience  in  academic  administration. 
Application  deadline  Jan.  15,  1988, 
but  applications  considered  until  posi¬ 
tion  is  filled.  Send  letter  and  resume 
and  have  three  letters  of  recommenda¬ 
tion  sent  to  Journalism  Search  Commit¬ 
tee,  Box  5278,  NTSU,  Denton,  TX 
76203.  Equal  Opportunity/Affirmative 
Action  Employer. 


E&P  CLASSIFIED 

212  675-4380 

ADMINISTRATIVE 

ADVERTISING  MANAGER  for  16,800 
circulation  daily.  Responsible  for 
display  and  classified  departments. 
Reports  to  Advertising  Director.  Mini¬ 
mum  2-3  years  management  experi¬ 
ence  required.  Send  cover  letter  and 
resume  to  Personnel  Dept.,  Daily 
Reporter  Herald,  450  Cleveland  Ave.,  . 
Loveland,  CO  80537. 

VICE-PRESIDENT 
HUMAN  RESOURCES 

Suburban  Communications  Cor¬ 
poration.  one  of  the  nation's 
leading  community  newspaper 
organizations  (6  subsidiaries,  800 
employees)  is  seeking  candidates 
for  Vice-President  -  Human 
Resources,  a  key  corporate  staff 
position.  We  are  a  dynamic, 
growing  company  with  a  young 
history. 

The  ideal  candidate  will  have  5-7 
years  experience  in  labor  rela¬ 
tions.  ERISA,  employee  bene¬ 
fits,  wage  and  salary  administra¬ 
tion,  personnel  policies,  benefits 
administration,  training, 
counseling.  Title  N'll.  EEO.  and 
will  help  confirm  the  company's 
orientation  that  its  people  are  its 
most  valuable  asset. 

We  are  seeking  an  individual 
who  is  a  human  resource  spe¬ 
cialist  but  also  a  generalist  with 
strong  business  skills.  Strong 
communication  skills  -  written 
and  interpersonal  -  as  well  as 
problem  solving  and  decision 
making  abilities  are  required. 

We  offer  an  excellent  benefit 
package  with  compensation 
commensurate  with  experience. 
Reply  in  confidence,  including  a 
resume  and  salary  history  to: 

Corporate  Secretary 
Suburban  Communications 
Corporation 
PO  Box  2428 
Livonia.  MI  48151-9982 

No  telephone  calls  please. 

We  are  an  equal  opportunity 
employer. 


HELP  WANTED 


ADMINISTRATIVE 


ADMINISTRATIVE 


GENERAL  MANAGER 

This  dynamic,  fast  growing  company  in 
Northeast  Pennsylvania  is  looking  for  a 
strong  leader  of  a  freethinking  team. 
Degree  necessary,  MBA  preferred. 

We  are  a  private  company  publishing  a 
regional  daily  newspaper,  specialty 
weekly  and  monthly  publications,  and 
have  a  large  offset  commercial  printing 
division.  Tell  me  about  yourself  .  .  . 

Send  your  resume  in  confidence  to: 

Paul  R.  Eyerly  III,  President 

^  PRESS-ENTERPRISE 

^  P.O.  Box  747,  Bloomsburg,  PA  17815 


ART/PRODUCTION  MANAGER 
Major  chain  of  shopper  publications 
seeks  a  strong  leader  to  direct  its  art, 
production  and  typesetting  department. 
Must  have  the  ability  to  organize  and 
plan  for  efficient  work  flow  and  produc¬ 
tivity  while  directing  a  staff  of  30-1- 
professionals.  If  you  have  superior 
professional  and  organizational  skills 
and  seek  a  rewarding  challenge  in  a 
very  competitive  and  fast  paced  envi¬ 
ronment,  we  offer  an  attractive  salary, 
incentive,  company  paid  benefits  and 
an  excellent  work  environment.  Rush 
resume  and  salary  history  to  PO  Box 
447,  Great  Neck,  NY  11021. _ 

ADVERTISING-SALES  MANAGEMENT 
Opening  for  advertising  pro  with 
outstanding  sales  and  management 
record  to  take  charge  of  department. 
Excellent  salary  plus.  Top  position  for 
top  talent.  Write  2544,  Editor  & 
Publisher. _ 

The  man  who  is  too  old 

to  learn  was  probably 

always  too  old  to  learn. 

Henry  S.  Haskins 

Pro  with  heavy  newspaper  business 
experience  needed  for  top  position  with 
New  Jersey  shore  area  weekly 
paper(42,000  circulation).  Knowledge 
of  all  areas  of  newspaper  and  manage¬ 
ment  background  a  must.  Salary 
$35,000.  Box  2540,  Editor  &  Pub¬ 
lisher. 

GENERAL  MANAGER  with  record  of 
broad  newspaper  experience  for 
25,000  circulation  daily  in  Zone  2. 
Marketing  experience  a  must.  Send 
resume  and  salary  history  to  Box  2535, 
Editor  &  Publisher. 


_ ADVERTISING _ 

ADVERTISING  MANAGER  for  18,000 
daily  with  TMC  in  Zone  5.  Competitive 
market.  The  individual  we  seek  will 
have  3-5  years  sales  experience  and 
may  now  be  the  number  2  person  with  a 
larger  daily.  We’re  growing.  We  need  a 
solid  manager  who  can  train  and  lead 
our  present  sales  staff.  If  you’re  ready 
for  the  move  tell  us  about  yourself  by 
writing  Box  2521,  Editor  &  Publisher. 

ADVERTISING  DIRECTOR 
Resort-area  monthly  lifestyle  magazine 
in  Zone  2  needs  an  experienced, 
dynamic  leader  with  proven  people 
skills,  integrity,  ideas  and  the  energy  to 
implement  them  in  a  competitive  mark¬ 
et  with  tremendous  growth  potential. 
Please  send  resume  and  cover  letter  to 
Box  2541,  Editor  &  Publisher, 

ADVERTISING  SALES 
Leading  Spanish  language  daily  news¬ 
paper,  member  Fortune  500  communi¬ 
cations  firm,  seeks  experienced  retail 
salesperson.  Growth  potential  for  biling¬ 
ual,  New  York  savvy  individual,  who  is 
an  aggressive  self-starter  with  a  passion 
for  selling.  Salary  plus  commission  plus 
excellent  benefits  package.  Send 
resume  to:  Advertising  Director,  El 
Diario-La  Prensa,  143  Varick  St.,  New 
York,  NY  10013. 

ASSISTANT  MANAGER-  Growing  group 
of  Brooklyn,  New  York  weeklies  has  an 
outstanding  opportunity  for  experienced 
display  sales  pro  with  telemarketing 
experience  and  management  potential. 
6  month  salary  guarantee  plus  liberal 
commission.  Resume  and  salary 
requirements  to  Box  2505,  Editor  & 
Publisher. 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  MANAGER  -  27,000 
daily.  Zone  6;  must  be  experienced  and 
motivated.  Excellent  salary  and  benefits 
package.  Send  resume  including  refer¬ 
ences  to  Box  2534,  Editor  &  Publisher. 


CLASSIFIED  SALES  MANAGER 
Newly  created  opportunity  for  ambitious 
and  talented  person  with  in-depth 
knowledge  of  classifieds,  personal  sell¬ 
ing  skills  and  telemarketing.  Leader¬ 
ship,  training  and  creativity  skills 
essential.  Zone  1  group  of  small  daily 
and  16  weeklies.  Fine  salary  and  bene¬ 
fit  package.  Box  2506,  Editor  & 
Publisher. 


ASSISTANT  RETAIL  MANAGERS 
Recent  growth  in  our  Retail  Advertising 
Department  has  created  two  new  posi¬ 
tions  for  advertising  professionals.  As 
an  Assistant  Manager,  your  responsibili¬ 
ties  will  include  supervision  of  the  sales 
staff  in  the  areas  of  special  promotions 
and  sections,  zone  advertising,  tele¬ 
marketing,  and  major  accounts.  You 
will  report  to  the  Retail  Advertising 
Manager  and  assist  in  prospecting, 
monitoring  sales  calls,  receivable 
collections,  training,  evaluating  and 
hiring. 

Extensive  newspaper  advertising  sales 
experience  is  required.  Previous  mana¬ 
gerial  experience,  telephone  sales  and 
computer  knowledge  are  plusses  for 
these  positions. 

We  offer  an  excellent  compensation 
package  (based  on  incentives)  and  a 
comprehensive  benefits  package. 
Located  on  Long  Island  South;  we  offer 
a  fine  community  in  which  to  work  and 
live. 

Please  send  your  resume  to  Judith  C. 
Fraser,  Human  Resources  Director, 
New  Haven  Register,  40  Sargent  Drive, 
New  Haven,  CT  06511. 


ADVERTISING  SALES 
Versatile  salesperson  needed  for  grow¬ 
ing  ad  staff  at  busy  trade  journal 
publishing  house.  Looking  for  a  self- 
motivated  individual  on  the  way  up. 
Must  be  free  to  travel  and  comfortable 
with  direct  sales  calls  and/or  phone 
work.  Willing  to  train  exceptional  person 
with  a  good  track  record  of  sales  perfor¬ 
mance  and  gains.  Better  than  competi¬ 
tive  pay,  very  desirable  location  in  Zone 
6.  Send  resume  and  salary  history  to 
Box  2543,  Editor  &  Publisher. 


CLASSIFIED  AD  MANAGER 
We  are  a  large  upstate  New  York  daily 
and  Sunday  newspaper  seeking  a  quali¬ 
fied  candidate  to  head  up  our  classified 
advertising  department.  Excellent 
career  opportunity  as  we  are  part  of  a 
large  newspaper  group.  Our  classified 
department  is  on  the  move  with  lineage 
gains  and  an  increase  in  personnel. 
Base  salary  and  commission  plan.  Send 
resume  with  qualifications  to  Advertis¬ 
ing  Director,  Observer  Dispatch,  221 
Oriskany  Plaza,  Utica,  NY  13501. 


SALES  EXECUTIVE 
The  New  York  Times  News  Service 

We’re  looking  for  a  seasoned  professional  with  a  strong 
newspaper  industry  track  record  in  sales  and/or  editorial. 
Eastern/Midwest  travel.  Emphasis  on  client  liaison.  Send 
letter  &  resume  in  confidence  to  Pat  Ecke,  Vice  President, 
New  York  Times  News  Service,  130  Fifth  Ave.,  New'  York, 
NY  10011. 


CLASSIFIED  ADVERTISING  MANAGER 
A  super  opportunity  exists  for  the  right 
person  to  work  for  a  family-owned  news- 
wuic  A  paper  with  a  circulation  of  approximate- 
ly  100,000  located  in  Zone  4.  This 
Q  atrnno-  individual  must  possess  ability  to 
j-i  understand  all  phases  of  classified 

editorial.  advertising  and  direct  a  staff  of  23. 
on.  Send  Attractive  salary  with  excellent  bene- 
>resident  We’re  an  equal  opportunity  employ- 

Y  It’  ®''-  Send  resume  and  salary  history  to 
ew'  I  orK,  Personnel  Department,  Daytona  Beach 
News  Journal,  901  6th  St.,  Daytona 
Beach.  FI  32015. 
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CIRCULATION 


ADVERTISING  DIRECTOR  for  medium¬ 
sized  daily  programmed  to  double  circu¬ 
lation  in  5  years.  Zone  8  city  is  one  of 
this  country’s  fastest-growing,  high 
demographic  communities.  Require¬ 
ments:  experience  as  an  ad  director  of  a 
daily  newspaper  and  a  history  of  getting 
things  done.  W/e're  looking  for  hands- 
on  leadership  ability.  Fully  qualified 
candidates  call  Penny  at  (612) 
375-7052. 

INSIDE  SALES  MANAGER-  Unusual 
opportunity  of  someone  who  understand 
telephone  sales.  Your  will  help  us  reor¬ 
ganize  our  classified  section  and 
continue  staff  training.  If  you  like  to  set 
goals  and  be  given  the  freedom  and 
support  to  accomplishment  them,  we 
would  like  to  talk  with  you.  Over  30,000 
daily  40,000  Sunday  in  Texas.  Send 
resume  and  salary  requirements  to  Box 
2517,  Editor  &  Publisher. 

New  England  newspapers  need  repor¬ 
ters,  photographers,  advertising  and 
management  personnel.  Reach  them 
thru  the  New  England  Press  Associa¬ 
tion’s  low  cost  Placement  Sen/ice.  Write 
for  details  to  Nepa  Placement  Sen/ice 
360  Huntington  Ave.,  Suite  280  HN, 
Boston,  MA  02115. 


RETAIL 

ADVERTISING 

MANAGER 

Only  the  best  and  brightest  need  apply. 
We’re  looking  for  the  one  who  can 
recognize  opportunities  and  implement 
solutions. 

The  Morning  News  Tribune  is  currently 
seeking  a  motivator,  qualified  in  direct 
mail  and  competitive  sales  with 
management  experience.  Individual  will 
be  responsible  for  overall  retail  advertis¬ 
ing  operations.  A  Bachelor’s  degree  in 
advertising  or  related  area  and  progres¬ 
sively  responsible  advertising  experi¬ 
ence  required. 

Position  supenrises  2  retail  sales  mana¬ 
gers,  establishes  standard  of  perfor¬ 
mance  for  retail  salespersons,  designs 
marketing  strategies  and  prepares  and 
tracks  annual  lineage,  revenue  and 
expense  budget  tor  retail  advertising. 
We  offer  a  competitive  wage  and  benefit 
package  which  includes  company-paid 
medical,  dental,  retirement  plan  and 
matching  401(k)  plan  to  employees. 
Send  resume  or  call  Human  Resources, 
The  Morning  News  Tribune.  PO  Box 
11000,  Tacoma,  WA  98411;  (206) 
597-8575. 

Equal  Opportunity  Employer  --  Minori¬ 
ties  and  women  encouraged  to  apply. 

NATIONAL  ADVERTISING  MANAGER 

Independent  44,000  daily  25  miles 
south  of  San  Francisco  is  seeking  self 
starter  with  proven  leadership  skills. 
Light  on  paperwork,  heavy  on  field  calls 
with  corporate  and  agency  clients, 
possibly  some  major  retail  accounts. 
Retail  background  helpful.  Some  travel. 
Excellent  salary,  benefits  and  incen¬ 
tives,  including  company  car.  Starting 
about  1-15-88.  Send  resume  and  salary 
requirements  to  Executive  Search, 
Personnel  Dept.,  San  Mateo  Times,  PO 
Box  5400,  San  Mateo,  CA  94402.  No 
calls. 


RETAIL  ADVERTISING  SALES 
Experienced,  aggressive  retail  sales 
person  to  join  18,500  circulation  daily 
in  Southern  Oregon.  We  offer  competi¬ 
tive  compensation  and  benefits  plus 
unlimited  advancement  opportunities. 
Resume  and  salary  requirements  to 
Herald  and  News,  PO  Box  788, 
Klamath  Falls,  OR  97601.  Attention 
John  Benton. 


RETAIL  ADVERTISING  MANAGER 
We  are  seeking  an  experienced  dynamic 
retail  advertising  manager.  You  would 
supen/ise  and  motivate  a  staff  of  10 
outside  sales  people,  3  inside  sales 
people  and  our  national  manager.  2-5 
years  sales  management  experience 
required  as  well  as  a  strong  sales  back¬ 
ground.  We  are  a  thriving  morning  daily 
in  Zone  2  with  43,000  daily  and 
60,000  Sunday  circulation.  Unlimited 
potential  to  grow  and  progress  here  and 
with  other  newspapers  in  our  group. 
Please  forward  a  resume.  Including 
salary  requirements  to  Box  2475, 
Editor  &  Publisher. 


ARTIGRAPHICS 

NEWS  PAGE  DESIGNER 
The  Herald,  a  56,000  daily  in  the  Pacif¬ 
ic  Northwest,  is  looking  for  an  exper¬ 
ienced  designer  to  do  page  one  and  set 
the  tone  for  graphics  and  design  on  our 
news  desk.  This  is  a  new  position  that  is 
tied  to  implementation  of  an  update  of 
the  Herald’s  design  that  includes 
increased  use  of  color  photos  and 
graphics.  Send  resume  and  clips  to 
Rich  Shulman,  Director  of  Photography 
and  Graphics,  The  Herald,  Box  930, 
Everett,  WA  98206. 


AGGRESSIVE  CIRCULATION  manager 
needed  for  solid  11,000  daily  in  a 
market  primed  for  growth.  New,  young 
publisher  needs  right  promotions 
person  to  round  out  management  team. 
Send  resume  to  Publisher,  PO  Box  860, 
Hobbs,  NM  88241. 


E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 


ASSISTANT  CIRCULATION  MANAGER 
30,000  daily  and  Sunday  Zone  4.  Seek¬ 
ing  assistant  circulation  manager  with 
potential  to  assume  additional  responsi¬ 
bility.  Ideal  candidate  will  be  circula¬ 
tion  manager  of  a  smaller  daily  with 
some  large  daily  district  manager  exper¬ 
ience.  Degree  preferred.  Strong  empha¬ 
sis  required  in  generating  sales  and 
sales  promotion  material.  Single  copy 
and  motor  route  delivery  experience 
helpful.  Progressive  family  owned  small 
group.  Good  salary  plus  MBO  bonus  and 
benefits.  Send  resume  to  Box  2526, 
Editor  &  Publisher. 


CIRCULATION  SALES  MANAGER 
Zone  4  100,000  plus  daily  needs  an 
enthusiastic  creative  individual  to  lead 
our  already  successful  sales  team. 
Experienced  in  telephone,  crew  and 
carrier  sales  required.  Send  resume 
with  salary  history  and  promo  samples 
to:  Douglas  Sumrell,  Circulation  Direc¬ 
tor,  Evening  Post  Publishing  Co.,  PO 
Box  758,  Charleston,  SC  29403. 


ADVERTISING 

MANAGEMENT 

OPENINGS 


CAM  to  60,000 

For  large  Metro  daily  located  in  the 
eastern  United  States.  Degree 
preferred  with  minimum  of  five 
years  applicable  experience. 
Report  to  ad  director.  Supervise 
staff  of  50. 

CAM  to  35,000 

For  large  group  of  weeklies  located 
in  the  Mid-Atlantic  states.  Highly 
competitive  marketplace.  Must 
have  strong  background  in  sales, 
training  and  motivation.  Position 
reports  to  general  manager. 

CAM  to  35,000 

For  combination  daily  and  weekly 
group  located  in  the  New  England 
states.  Will  be  responsible  for 
establishing  phone  room  to  take 
care  of  multiple  publications.  Prior 
experience  in  multiple  office  admi¬ 
nistration  would  be  most  helpful. 

CAM  to  35,000 

For  50,000  daily  located  in  the 
northeastern  quadrant  of  the  United 
States.  Property  is  part  of  major 
newspaper  group  and  will  supervise 
a  staff  of  20.  Ideal  candidate  will  be 
exceptionally  strong  in  the  real 
estate  and  automotive  areas. 

CAM  to  30,000 

For  a  combination  25,(X)0  daily  ano 
several  weeklies  located  in  the 
southeastern  United  States.  Report 
to  the  general  manager  and  prior 
experience  with  weeklies  is  highly 
desirable. 

CAM  to  30,00C 

For  large  group  of  weeklies  in  a 
highly  competitive  Metro  area  or 
the  East  Coast.  Report  to  the  gener¬ 
al  manager  and  position  is  open 
because  of  an  upcoming  retirement 
Strong  telephone  backgrounc 
required. 

CAM  to  30,000 

For  40,000  daily  located  in  the 
southern  United  States.  Report  to 
the  ad  director.  Supervise  staff  o’’ 
10.  In  addition  to  supervising 
department  there  will  be  several 
major  classified  accounts  to  be 
handled  on  a  personal  basis. 

CAM  to  25,000 

For  10,000  daily  located  in  the 
southern  United  States.  Position 
would  report  to  the  ad  director  and 
supervise  a  staff  of  five.  Will  person¬ 
ally  handle  some  real  estate  and 
automotive  accounts. 


All  positions  fee  paid. 

For  further  information 
please  contact 

Patrick  J.  Quinn,  Jr. 

GORDON  WAHLS  COMPANY 

610  East  Baltimore  Pike 
Post  Office  Box  905 
Media,  PA  19063 
(215)  565-0800 


The  Chicago  Tribune 
Wants  Good  Circuiators 

The  Chicago  Tribune  has  converted  its  method  of  distri¬ 
bution  to  an  Independent  Delivery  Agent  system  in  the 
Chicago  Primary  Market.  We’re  looking  for  qualified  and 
experienced  circulators  to  help  us  manage  the  new  sys¬ 
tem.  These  positions  are  an  opportunity  for  you  to  join 
one  of  the  best  circulation  teams  in  the  industry  and 
could  be  a  springboard  for  an  exciting  new  career! 

DIVISION  MANAGERS:  These  individuals  will  be  re¬ 
sponsible  for  a  specific  geographic  area  and  will  be  the 
liaison  between  the  publisher  and  independent  delivery 
agent.  Qualified  candidates  will  have  experience  in  both 
home  delivery  and  single  copy.  Leadership  ability  and  a 
proven  track  record  in  all  areas  of  circulation  manage¬ 
ment,  including  experience  with  adult  delivery,  are  im¬ 
portant. 

FIELD  SERVICE  TEAM/TRAINERS:  These  people  must 
have  the  ability  to  work  with  and  train  others.  A  working 
knowledge  of  circulation  is  a  must.  Circulators  with  field 
experience  will  be  given  priority. 

Interested  individuals  should  send  their  resumes  and 
salary  history,  in  strict  confidence,  to: 

Jim  Sollenberger 
The  Chicago  Tribune  Company 
Employee  Relations  (HH) 

777  W.  Chicago  Avenue 
Chicago,  IL  60610 


(fhicap  (Tribune 


A  great  city  desenvs  a  great  neu-xyaiMT. 
EOEm/f 
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HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
Well-organized,  take-charge  manager 
needed  for  progressive  7-day  newspaper 
of  25,000  in  Southwestern  Ohio. 
Competitive  salary  and  benefits  and 
great  career  opportunity.  Send  resume 
to  Robert  W.  Murphy,  Publisher, 
Middletown  Journal,  52  S.  Broad  St., 
Middletown,  OH  45044. 


CUSTOMER  SERVICE  MANAGER 
Growing  Zone  4  daily  and  Sunday  is 
seeking  an  experienced  professional  to 
manage  our  customer  service  depart¬ 
ment.  Qualified  applicants  must  have 
thorough  knowledge  of  computerized 
systems,  and  currently  or  recently 
served  in  a  customer  service  managerial 
position.  We  offer  salary  commensurate 
with  experience  and  complete  fringe 
benefits  package.  Please  send  resume, 
references  and  salary  requirements  to 
Box  2483,  Editor  &  Publisher. 


EXCELLENT  SALES  OPPORTUNITY 
Circulation  Manager  with  strong  sales 
ability  needed  for  7100  daily  in  highly 
competitive  market.  Publisher  seeks 
someone  who  wants  a  challenge  and  the 
chance  to  grow  in  an  excellent  small 
town.  Good  salary  and  benefits.  401-K 
pension  program.  Send  resume  to 
Publisher,  Wabash  Plain  Dealer,  123 
W.  Canal  St.,  Wabash,  IN  46992. 


SALES  AND  MARKETING  MANAGER 
Growing  Zone  4  metro  daily  and  Sunday 
is  seeking  an  experienced  professional 
to  manage  our  sales  department.  Quali¬ 
fied  applicants  must  have  5  plus  years 
of  circulation  management  experience, 
preferably  complemented  with  a  busi¬ 
ness  degree  and  a  proven  track  record  in 
sales  development  through  telemarket¬ 
ing  sales  crews  and  direct  mail.  We 
offer  a  unique  opportunity  to  advance 
your  career  goals  in  an  aggressive 
results  oriented  circulation  department. 
Excellent  salary,  complete  fringe  bene¬ 
fits  package  and  more.  Please  send 
resume,  references  and  salary  require¬ 
ments  to  Box  2482,  Editor  &  Publisher. 


_ CAMERA _ 

CAMERA  MAN,  stripping,  platemaking 
and  general  camera  work  for  a  web 
commercial  printer.  Excellent  fully  paid 
benefits  and  pension.  Salary  commen¬ 
surate  with  experience.  Call  (215) 
365-1155. 


_ EDITORIAL _ 

A  NEWSLETTER  needs  top  news  and 
analysis  skills:  Heavy  phones,  light 
travel,  tight  writing,  nonsmoker.  Prefer 
knowledge  of  entertainment  or  consum¬ 
er  electronics.  Publisher,  Box  85486, 
Los  Angeles,  CA  90072. 


HELP  WANTED 


_ EDITORIAL _ 

An  aggressive  Zone  2,  seven-day  news¬ 
paper  set  in  one  of  the  nations’s  most 
scenic  spots  is  seeking  talent  tor  the 
following  positions: 

ASSISTANT  SPORTS  EDITOR:  Candi¬ 
date  must  have  at  least  three  years  writ¬ 
ing  sports  for  a  daily.  This  position 
requires  a  dedicated,  ambitious  self¬ 
starter.  Strong  writing  skills  and  leader¬ 
ship  qualities  are  musts. 

BUSINESS  WRITER:  One  year  of  daily 
reporting  experience  a  must.  Business 
writing  experience  is  a  plus  but  not 
mandatory.  If  you  have  strong  writing 
skills  and  an  interest  in  the  topic,  the 
job  is  yours. 

GENERAL  ASSIGNMENT  REPORTER: 
The  right  combination  of  talent,  experi¬ 
ence  and  aggressiveness  earns  this 
position.  Daily  reporting  experience  not 
required  but  experience  with  a  college 
paper  and/or  an  internship  are  big 
pluses.  Send  resume  and  references. 
Box  2531,  Editor  &  Publisher. 

ARE  YOU  an  assistant  city  editor  who'd 
like  to  show  what  you  can  do?  If  you 
have  demonstrable  skills  in  deadline 
performance  and  if  you  can  spot  relev¬ 
ant  and  interesting  stories,  there's  a 
progressive  mid-sized  daily  in  Zone  6 
looking  for  a  new  member  of  its 
management  team.  Write  Box  2507, 
Editor  &  Publisher. 


ASSISTANT  MANAGING  EDITOR  inter¬ 
ested  in  someday  running  own  show 
sought  for  expansion  of  small,  highly- 
regarded  national  progressive  magazine 
based  in  Midwest.  Successful  applicant 
will  show  strong  reporting  background 
in  human  issues  and  excellent  writing 
skills.  Technical  side  can  be  learned 
but  you  should  be  familiar  with  manage¬ 
ment,  production;  show  record  of 
achieving  excellence.  Send  resume,  5 
recent  work  samples  and  salary  history/ 
requirements  to  Box  2513,  Editor  & 
Publisher. 


REPORTER  top  notch,  fast  growing  city 
business  paper  in  Southwest  has  imme¬ 
diate  opening.  Business  reporting  or 
daily  newspaper  experience  required. 
Reply  to  Box  2549,  Editor  &  Publisher. 


ASSISTANT  SPORTS  EDITOR 
Must  be  able  to  write  accurate  and 
intelligent,  exciting  stories  and  assist  in 
layout  and  editing  of  section.  Donald 
Mahler,  Valley  News,  Box  877,  White 
River  Junction,  VT  05001. 


Read  E&P 
every  week! 


Management/Marketing  Search  Team  to  Help  You: 

We  are  often  consulted  by  our  clients  to  find 
professional  people  to  fill  key  management/mar¬ 
keting  positions  in  general  management,  adver¬ 
tising,  circulation,  promotion  and  research. 

If  you  would  like  to  be  considered  and  inter¬ 
viewed  by  us  and/or  our  clients,  please  send  us 
your  current  resume,  salary  requirements,  and 
other  pertinent  data.  Complete  confidentiality 
with  no  resume  sent  without  prior  discussion. 

•  Send  your  resume  to  either  address  below  • 


Richard  L.  Hare, 
President 
Hare  Associates 
62  Black  Walnut  Drive 
Rochester,  NY  1461S 
716-621-6873 


Ronald  C.  Anderson, 
President 

RCAnderson  Associates,  Inc. 
P.O.  Drawer  160 
Pittsford,  NY  14534 
716-248-5385 


Classified 


. . .  where  newspaper 
people  meet  and 
strike  a  match! 

Find  your  editor,  advertising  manager, 
artist,  sales  representative,  circulation 
manager,  public  relations  or  production 
person  with  an  ad  in  Editor  &  Publisher. 
We  reach  the  working  journalists  you 
want  to  reach,  every  week  ...  1 1 3,000 
strong. 


It's  your 

people-to-people 
meeting  place  .  .  . 


All  mail  and  calls  go  to: 

Editor  &  Publisher 
1 1  West  1 9  Street 
New  York,  N.Y.  10011 
212  675-4380 
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HELP  WANTED 
EDITORIAL 


ASSISTANT  SPORTS  EDITOR  for 
aggressive  AM  daily  in  the  central 
Jersey  area.  Need  an  experienced  pro 
who  will  handle  slot  and  produce  a  well- 
edited,  good-looking  section  against  a 
tight  deadline.  Position  also  involves 
long  range  planning  and  story  develop¬ 
ment.  Write:  Jim  Gauger,  Executive 
Sports  Editor,  The  Times  of  Trenton, 
Box  847,  500  Perry  St.,  Trenton,  NJ 
08605. 


COPY  EDITORS 

Looking  for  candidates  with  1-5  years 
experience  for  news  desk  and  features 
desk  work.  Experience  and  expertise  in 
editing  copy,  writing  headlines  and 
laying  out  pages.  Paginating  experience 
helpful.  Positions  offer  unlimited  ability 
to  grow  and  advance  at  a  thriving  7-day 
morning  newspaper.  Send  resumes  to 
Personnel  Director,  CE,  Poughkeepsie 
Journal,  PO  Box  1231,  Poughkeepsie, 
NY  12602. 


COPY  EDITOR 

The  Times-Picayune  of  New  Orleans  is 
seeking  a  copy  editor.  Candidates 
should  have  at  least  two  years  of  copy 
desk  experience.  They  should  be  able  to 
demonstrate  a  strong  command  of  the 
English  language  and  the  ability  to  write 
bright,  accurate  headlines. 

All  copy  desk  positions  require  evening 
work.  Send  resume  to: 

The  Personnel  Manager; 

Attn:  Copy  Desk  Position; 

The  Times-Picayune; 

3800  Howard  Avenue; 

New  Orleans,  LA  70140 

An  Equal  Opportunity  Employer,  M/F 


COPY  EDITOR 

70,000  circulation  suburban  Philadel¬ 
phia  newspaper  needs  a  desk  person 
with  at  least  2  years  of  experience. 
Candidates  must  be  able  to  edit  copy 
accurately,  design  pages  with  pizzazz 
and  write  headlines  with  gusto.  Send 
resume  and  salary  expectations  to  Box 
2527,  Editor  &  Publisher. 


COPY  EDITOR  -  Mid-Atlantic  east  coast 
daily  with  100,000  circulation  has 
openings  for  copy  editors  with  back¬ 
ground  in  news,  lifestyles,  sports  and 
page  design.  Minimum  two  years  exper¬ 
ience  on  daily  newspaper.  Send  resume 
and  work  samples  to  Box  2538,  Editor 
&  Publisher. 


COPY  EDITORS  for  an  international 
weekly  newspaper  specializing  in  the 
coverage  of  India.  Edit,  rewrite,  layout 
and  headline.  The  multi-edition, 
expanding  newspaper  has  its  editorial 
headquarters  in  New  York.  Previous 
experience  on  the  copy  desk  of  a  weekly 
or  daijy  newspaper  or  magazine  and 
with  ATEX  or  other  system  is  essential. 
The  newspaper  is  committed  to  high 
editorial  standards.  Send  cover  letter 
and  resume  to  Publisher,  India  Abroad, 
43  W.  24th  St.,  New  York,  NY  10010. 


EAST  COAST  CORRESPONDENT 
WANTED  for  India-West  Weekly  News¬ 
paper  to  cover  events  of  interest  to 
Indian-Americans,  especially  in 
Washington/New  York.  Contact  Bina 
Murarka,  India-West,  5901  Christie 
Ave,  #  301  , Emeryville,  CA  94608, 
Tel:  (415)  652:0265. 


EDITOR  for  medium-sized  daily  prog¬ 
rammed  to  double  circulation  in  5 
years.  Zone  8  city  is  one  of  this  coun¬ 
try's  fastest-growing,  high  demographic 
communities.  Requirements:  experi¬ 
ence  as  editor  of  a  daily  newspaper, 
skilled  to  lead  a  staff  through  a  major 
product  restructuring,  a  history  of 
getting  things  done  and  editorial  writing 
skills.  Fully  qualified  candidates  call 
Penny  at  (612)  375-7052. 


HELP  WANTED 


EDITORIAL 


EDITORIAL  WRITER 

Midwest  PM,  circulation  140,000,  is 
looking  for  an  experienced  editorial 
writer,  preferably  also  skilled  in  editing 
and  page  layout.  This  is  a  two-person 
staff,  so  versatility  is  a  must.  The  paper 
is  a  Zone  5  regional  daily,  located  in  a 
growing,  prosperous  community.  Send 
resume  and  work  samples  tO:  Box 
2511,  Editor  &  Publisher. 


EDITOR  needed  to  direct  staff  of  3  on 
an  award-winning  weekly  in  Zone  5. 
Experience  in  features,  editorial,  news 
and  layout.  Photo  and  darkroom  experi¬ 
ence  helpful  but  will  train.  Salary 
commensurate  with  experience.  We  are 
looking  for  an  aggressive  self-motivator 
who  wants  to  get  the  job  done.  Send 
resume  and  samples  to  Box  2515, 
Editor  &  Publisher. 


EDITOR  &  REPORTERS 
Outstanding  opportunities  with 
publisher  committed  to  editorial  excel¬ 
lence.  These  are  expansion  positions 
with  group  of  4  quality  broadsheet 
weeklies  covering  full  range  of  stories  in 
fast-paced  New  York  City  borough. 
Send  cover  letter,  resume,  clips  tO:  Ed 
Weintrob,  Publisher,  Brooklyn  Paper 
Publications,  26  Court  Street,  Brook¬ 
lyn,  NY  11242. 


EDITOR:  The  Messenger,  a  20,000 
circulation,  seven-day  paper  in  Fort 
Dodge,  Iowa,  needs  someone  who  can 
manage  the  newsroom,  organize 
expanded  coverage  of  a  10  county 
region  and  project  a  positive  image  in 
the  community.  If  you  have  the  experi¬ 
ence  and  the  temperament,  if  you  are 
looking  for  a  challenge,  send  your 
resume  to  Thomas  C.  Briley,  general 
manager.  The  Messenger,  PO  Box  659, 
Fort  Dodge,  lA  50501. 

ENTHUSIASTIC  PUBLIC  affairs  repor¬ 
ter  and  sports  writer  needed  for  twice- 
weekly  south  central  Ohio  newspaper. 
Send  resume,  samples  immediately  to 
Box  2530,  Editor  &  Publisher. 


EXPERIENCED  all-around  journalist  to 
back  up  editor-publisher  at  growing 
Southern  Nevada  small  town  weekly. 
(702)  384-2078. 


EXPERIENCED  BUSINESS  WRITER 
wanted.  The  person  we  are  looking  for 
has  the  potential  to  move  into  the  busi¬ 
ness  editor’s  slot  within  a  year.  South¬ 
eastern  Georgia  coastal  location.  Excel¬ 
lent  salary  and  benefits.  Send  resume 
and  clips  to:  Wallace  Davis,  Executive 
Editor,  Savannnah  News-Press,  PO  Box 
1088,  Savannah,  GA  31402. 


FEATURES  EDITOR 
For  16,000,  6-day  daily  in  Southern 
Ohio.  Will  plan,  edit  and  layout  our  daily 
lifestyles  section  front.  (Jther  editing 
duties  involved.  Experience  in  layout  a 
must.  A  Gannett  paper  that  provides 
excellent  training.  Send  resume  and 
tear  sheets  to  Marvin  Jones,  Chillicothe 
Gazette,  50  W.  Main  St.,  Chillicothe, 
OH  45601. 


FINE  ARTS  EDITOR  to  direct  3-person 
staff  and  write  in  one  specialty  area  of 
Houston’s  dynamic  arts  scene.  Must  be 
knowledgeable  and  experienced  in 
criticism  and  news.  Fine  arts  coverage 
ranges  from  world  premiers  at  the 
Wortham  Theater  Center  to  warehouse 
arts  community.  Stories  appear  in  daily 
arts  and  people  section.  Weekend 
Preview  Zest  magazine  and  on  page 
one.  Please  send  resume  and  samples 
of  your  work  to  Susan  Bischoff,  Assis¬ 
tant  Managing  Editor,  Houston  Chroni¬ 
cle,  PO  Box  4260,  Houston,  TX  77210. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/vr.  Now  Hiring.  Call  (805) 
687-600(3.  Ext.  R-4261  for  current 
federal  list.  (Fee  required) 


HAVE  AN  IMPACT! 

Small  SW  Virginia  daily  and  university 
town  needs  reporter  versatile  in  news, 
features,  layout.  Advance  within  nation¬ 
al  group.  Call  Gayle  (703)  639-2436. 

Journalism  professional  with  minimum 
3  years  experience  needed  to  work  with 
a  team  of  veterans  producing  a  weekly 
newspaper  and  monthly  newsletters  for 
a  major  trade  association  in  Washing¬ 
ton,  DC.  Reporting,  writing,  editing  plus 
some  page  make-up  experience.  Famil¬ 
iarity  with  PCs/VDTs  helpful.  Send 
resume,  salary  requirements,  3  news 
clips  and  a  sample  page  layout-  all  in 
confidence-to:  Box  2510,  Editor  & 
Publisher. 


COPY  EDITORS 

The  NEW  YORK  TIMES  is  seeking 
skilled  copy  editors  whose  passion  for 
language  and  accuracy  is  coupled  with 
demonstrated  wide-vision  news  judg¬ 
ment.  We  require  5  years  of  experience 
on  major  metropolitan  dailies  that  still 
value  painstaking  desk  work.  We  look 
for  broad  interests,  a  zest  for  partner¬ 
ship  with  reporters  and  potential  for 
advancement  in  the  newsroom. 

Send  your  resume  and  a  letter  outlining 
your  professional  goals  to: 

William  G.  Connolly,  Senior  Editor 
The  New  York  Times 
229  W.  43rd  Street 
New  York,  NY  10036 

An  equal  opportunity  employer. 
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LAYOUT/COPY  EDITORS 
We  are  looking  for  one  experienced  copy 
editor  with  a  flair  for  layout  and  head¬ 
line  writing;  anxious  to  work  with  repor¬ 
ters  in  making  good  stories  better.  Also 
entry-level  position  open  on  copy  desk 
for  person  with  2-3  years  reporting 
experience  and  interested  in  a  new 
challenge  on  30,000  PM  paper.  Send 
resume,  samples  of  work  to  Donald  P. 
Davis,  Exec.  News  Editor,  Pottsville 
Republican,  111  Mahantongo  St., 
Pottsville,  PA  17901. 


LEGAL  AFFAIRS  REPORTER.  The 
Recorder,  a  daily  legal  newspaper  in 
San  Francisco,  seeks  a  confident, 
experienced  reporter  who  can  write  styl¬ 
ishly  about  complex  legal  matters, 
judges,  court  decisions  and  law  firms. 
Our  offices  are  located  a  few  blocks 
from  San  Francisco’s  Civic  Center  and 
the  most  important  courts  in  the  West. 
The  Recorder  is  owned  by  The  American 
Lawyer  Newspapers  (3roup,  a  fast¬ 
growing  company  that  has  acquired  and 
upgraded  legal  newspapers  around  the 
nation.  If  living  in  Northern  California 
appeals  to  you,  send  a  resume  and  7 
clips  to  Avram  Goldstein,  Editor,  The 
Recorder,  99  S.  Van  Ness  Ave.,  San 
Francisco,  CA  94103. 


MANAGING  EDITOR  needed  for  weekly 
law  publication.  1-2  years  experience 
necessary,  along  with  thorough  know¬ 
ledge  of  b/w  newspaper  production 
procedures.  Duties  include  scheduling, 
trafficking,  some  paste-up  and  editing. 
Send  resume  to  Executive  Editor, 
Connecticut  Law  Tribune,  62  South- 
field  Ave.,  Stamford,  CT  06902. 


MANAGING  EDITOR 
Trader  Publications,  an  expanding  and 
award-winning  group  of  community 
newspapers  based  in  Northern  West¬ 
chester,  is  looking  for  a  person  with 
layout  and  supervisory  experience  and  a 
strong  news  features  background.  3-5 
years  experience  preferred.  Must  be 
available  in  January.  Salary  mid  to  high 
20s.  Send  resume  to  Celeste  Calzitto, 
Executive  Editor,  Trader  Publications, 
272  N.  Bedford  Rd.,  Mount  Kisco,  NY 
10549.  Please  no  phone  calls. 


16  mos.  ago  we  had  1 
weekly.  Now  we  have  5. 
Next  year  we  plan  10  in  Los 
Angeles  and  Orange  coun¬ 
ties.  After  that,  we  go  daily. 
Want  to  be  part  of  this?  We 
need  city  editor/reporter 
combos  to  grab  this  career 
opportunity.  If  you've  got 
patience  to  grow  with  us  and 
can  put  out  a  paper  the  week 
we  hire  you,  you're  part  of 
our  team.  Want  sober,  hard¬ 
working  journalists  with 
solid  city  b^t  experience  and 
camera  savvy.  Resume  and 
keeper  clips  to  Robert  Cop- 
perstone,  managing  editor. 
News  Tribune  Newspapers, 
7805  Somerset,  ParamounL 
Cal.  90723 
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HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR  for  23,000  circu¬ 
lation,  7-day  morning  Florida  newspap¬ 
er.  Experience  in  equal  sized  or  larger 
newspaper.  Non-smoker.  Send  resume 
to  the  Veto  Beach  Press  Journal.  PO  Box 
1268,  Vero  Beach,  FL  32961-1268. 
No  phone  calls  please. 


MANAGING  EDITOR  for  4,500  paid 
circulation  rural  weekly  and  print  shop 
in  Virginia’s  Switzerland.  Need  exper¬ 
ienced  reporting,  editing,  photos, 
layout,  staff  supervision.  Send  resume, 
salary  history,  layout  and  writing 
samples  to  Publisher,  Recorder,  Box 
10,  Monterey,  VA  24465. 

MANAGING  EDITOR-Rhode  Island 
Monthly-A  new  state  wide  glossy 
magazine-is  looking  for  a  managing 
editor.  Join  a  team  of  professionals  in 
publishing  a  great  magazine.  You  will 
be  responsible  for  working  with  free¬ 
lancers,  editing  copy,  writing  headlines, 
developing  story  concepts,  as  well  as 
writing  and  reporting.  If  your're  looking 
for  a  quality,  creative  environment ,  write 
to  Dan  Kaplan,  Editor,  Rhode  Island 
Monthly,  60  Branch  Ave.,  Providence. 
Rl  02904. 


MANAGING  EDITOR 
Rapidly  growing  weekly  newspaper  in 
western  Mass,  seeks  experienced 
professional  to  help  with  copy  editing, 
story  assignments,  writing  and  produc¬ 
tion  coordination.  Competitive  salary 
and  benefits  in  lovely  university  town. 
Send  letter,  resume  and  salary  require¬ 
ments  to:  NickGrabbe,  Editor;  Amherst 
Bulletin;  109  Main  St;  Amherst,  Mass. 
01002. 


HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR  for  startup  region¬ 
al  monthly  focusing  on  international 
business.  State  experience  in  business 
publishing  and  salary  requirements. 
Publication  located  in  Westchester/So. 
Ct.  region.  Write  Editor,  Northeast  Int'l 
Business,  350  Theodore  Fremd  Ave., 
Rye,  NY  10580. _ 

MANAGING  EDITOR  for  growing  Arizo¬ 
na  daily.  Strong  background  in  news 
writing,  editing,  working  with  pictures 
required.  Strong  local  news  and 
features  necessary.  Good  salary,  bene¬ 
fits.  Career  opportunity.  Send  clips, 
resume,  references  and  salary  require¬ 
ments  to  Box  2542,  Editor  &  Publisher. 


NEWS  EDITOR 

Dallas  Times  Herald  seeks  news  editor 
and  deputy  news  editor  candidates  for 
immediate  opening.  Must  have  5-plus 
years  of  daily  experience;  knowledge  of 
process  and  mechanical  color;  and 
supervisory  experience..  Superior  know¬ 
ledge  of  all  desk  duties  required  (wire 
and  copy  editing,  layout);  reporting  or 
city  desk  experience  a  plus.  Send  letter, 
resume,  tearsheets  to  Nelson  Lampe, 
Executive  News  Editor,  Dallas  Times 
Herald,  1101  Pacific  Ave.,  Dallas,  TX 
75202. 


NEWS  EDITOR,  for  11,000,  6-day 
afternoon  daily  in  NW  Ohio  college 
town,  to  edit  AP  and  local  copy,  layout 
pages  and  assign  stories.  Writing/ 
editing  skills  must  be  top-notch.  Appl¬ 
icants  preferred  from  Ohio,  Indiana  and 
Michigan.  Send  letter  and  resume  to: 
John  Kauffman,  Managing  Editor,  320 
Nelson  St.,  Tiffin,  OH  44883. 


HELP  WANTED 


EDITORIAL 


FEATURE  WRITER 
The  Miami  News  is  looking  for  a 
talented  writer  and  reporter.  3-5  years 
experience  on  a  daily  paper  preferable, 
including  city  side.  Send  resume  and 
10  best  clips  by  overnight  mail,  show¬ 
ing  writing  ability  ranging  from  short 
trend  pieces  to  humor,  profiles  and  in- 
depth  projects.  Send  tO;  Daisey  Harris, 
Lifestyle  Editor,  The  Miami  News,  1 
Herald  Plaza,  Suite  660,  Miami,  FL 
33132. 


NIGHT  WIRE  EDITOR 
Experienced.  Needed  for  growing  south 
border  daily  (20,000).  Only  hard¬ 
working  professionals  need  apply.  Non- 
smoker.  If  you  can  hustle  on  deadline, 
keep  errors  from  slipping  by  and  have 
real  talent  for  electronic  layout  and  use 
of  color,  send  resume  and  references  to 
Box  2525,  Editor  &  Publisher. 


PAGE  DESIGNER/COPY  EDITOR/ 
PHOTO  EDITOR  -  Looking  for  unique 
combinaton  of  skills  for  designing  news¬ 
paper  pages  using  full-color  photo¬ 
graphs,  graphics  and  a  lots  of  imagina¬ 
tion.  We  use  color  every  day  on  several 
pages  and  will  double  this  when  new 
press  unit  is  installed.  Contact  Don 
Brown,  Editor,  Santa  Maria  Times,  P.O. 
Box  400,  Santa  Maria,  CA  93456. 


PUBLISHER  OF  small  weekly  in 
English-speaking  Caribbean  needs  an 
assistant  who  can  do  it  all— relieve 
publisher  in  writing,  editing,  make-up 
and  even  running  business  side.  Possi¬ 
bility  of  equity  in  business  for  right 
person.  Send  resume  and  salary 
requirements  to  Box  2536,  Editor  & 
Publisher, 


REPORTERS  40,000  Connecticut  AM 
seeks  experienced,  enthusiastic  repor¬ 
ters  who  can  handle  features  and  hard 
news  on  suburban  assignments.  Applic¬ 
ants  must  be  able  to  originate  fresh 
story  ideas,  pursue  news  beyond  offi¬ 
cial  hand  outs  and  write  for  real  people. 
We  want  professionals  who  can  work 
with  editors  and  on  team  projects. 
Salary  $18, 000-126,000.  Send  clips, 
resume  and  references  to  State  News 
Desk,  Waterbury  Republican,  Box 
2090,  Waterbury,  CT  06722.  No  phone 
calls  please.  Applicants  from  Zones  1 
and  2  preferred. 


REPORTER  The  Miami  News  is  looking 
for  a  talented  writer  and  reporter  with  at 
least  3-5  years  experience  on  a  daily 
paper  preferred.  Send  resume  and  best 
clips  by  overnight  mail  tO;  Paul  Kaplan, 
City  Editor,  The  Miami  News,  1  Herald 
Plaza,  Suite  660,  Miami,  FL  33132. 


REPORTER 

San  Francisco  area.  We're  growing.  We 
need  experienced  reporter  willing  and 
able  to  learn  to  report  news  on  business. 
Start  as  a  reporter,  great  potential  to 
advance  to  editor  and  beyond.  You  must 
be  a  self-starter  capable  of  discovering 
stories,  following  leads  and  researching 
the  facts.  All  by  telephone.  To  apply  for 
this  unique  opportunity,  rush  your 
resume  to;  Personnel  Dept.  E,  Critten¬ 
den  News  Service,  Inc.,  Box  1150, 
Novato,  CA  94948. 


SPORTS  COPY  EDITOR  for  125,000  all 
day  paper  who  can  evaluate  stories  for 
proper  play,  edit  to  meet  tough  stan¬ 
dards  of  clarity,  conciseness  and 
completeness.  Produce  lively  layouts 
with  up  to  minute  updating;  college 
degree  preferred;  2  years  sports  writing 
and  or  sports  desk  experience.  Send 
resume,  two  page  autobiography,  work 
samples  to  Bill  Bern,  Sports  Editor, 
Roanoke  Times  &  World-News,  PO  Box 
2491,  Roanoke,  VA  24010.  An  equal 
opportunity  employer. 


HELP  WANTED 


EDITORIAL 


REPORTER  wanted  for  small  daily  in 
Washington,  DC  area.  Entry-level.  Send 
resume  to  Box  2539,  Editor  & 
Publisher. 


SPORTS  EDITOR  needed  to  direct  four- 
person  staff  in  sports  coverage  in  lively 
university  city  for  20,000-circulation 
Idaho  State  Journal,  5-day  PM  and 
Sunday.  Must  be  sharp  and  fast,  exper¬ 
ienced  writer  with  desk  skills.  Located 
in  great  outdoors  area,  low  cost  of 
living.  Salary  $20,000  plus.  Westerner 
preferred.  Send  resume,  clips  and  refer¬ 
ences  to  Managing  Editor,  Idaho  State 
Journal,  Box  431,  Pocatello,  Idaho 
83201. 


THE  SACRAMENTO  UNION  is  seeking 
experienced  and  versatile  copy  editors. 
Advancement  is  possible  for  the  right 
candidates.  We  seek  the  ability  to  write 
bright  headlines  and  to  work  quickly 
and  accurately.  Send  resumes  to 
Personnel  Dept.,  Sacramento  Union, 
301  Capitol  Mall,  Sacramento,  CA 
95812. 


TRADE  PUBLICATION  serving  the  fresh 
fruit,  vegetable  and  floral  industries 
looking  for  an  experienced  business 
writer  to  work  from  own  home.  Publica¬ 
tion  focuses  on  the  buying  end  of  the 
produce  and  floral  market;  Supermark¬ 
ets,  Restaurants,  Hotels,  Institutions, 
Wholesalers.  Writer  will  be  paid  on  a 
freelance  basis  but  will  be  given  all  the 
work  necessary  to  earn  a  good  living. 
Candidate  must  be  available  to  work 
during  the  day.  Any  location  okay  ,  but 
helps  if  willing  to  travel  regionally 
(travel  expenses  covered).  Candidate 
must  take  own  photographs  and  abiJty 
to  transmit  copy  via  a  modem  is  a  plus. 
Good  opportunity  for  growth  with  a 
rapidly  expanding  organization.  Send 
resume  and  clips  tO;  Ken  Whiteacre, 
Multipress  International,  Inc.,  PO  Box 
6679,  New  York,  NY  10128. 


WANTED...  Experienced  metro  staff 
reporter.  Mail  replies  only  to  John  D. 
Gibson,  Editor,  Green  Bay  Press- 
Gazette,  PO  Box  19430,  Green  Bay,  Wl 
54307-9430.  An  Equal  Opportunity 
Employer. 


WE  CAN  HELP  YOU  SECURE  the  jour¬ 
nalism  position  you  want.  Free  Market¬ 
ing  Report.  Write:  Northwest  Marketing, 
Box  3658-J,  Lacey,  WA  98503. 


MAILROOM 


MAILROCM  FOREMAN-Zone  2,  large 
metropolitan  newspaper  seeking  an 
experienced  mailroom  supervisor. 
Experience  must  include  full  under¬ 
standing  of  all  mailroom  equipment  and 
procedures.  Ability  to  evaluate,  recom¬ 
mend  and  implement  changes  to 
improve  the  current  operation.  Know¬ 
ledge  of  Newstrac  II  tray  system, 
1472P  inserting  machine,  and  personal 
computer  spread  sheet  application 
desirable.  Excellent  opportunity  and 
challenge  for  the  right  individual.  Send 
resume  and  salary  requirements  to  Box 
2207,  Editor  &  Publisher. 


PRODUCTION  MANAGER 
National  Inserting  Systems  of  Allen¬ 
town,  PA  has  an  immediate  require¬ 
ment  for  a  Production  Manager.  This 
individual  should  have  general  news¬ 
paper  production  experience  as  well  as 
mailroom  inserting  systems  knowledge. 
Job  responsibilities  include  organiza¬ 
tion  skills,  human  resources  knowledge 
and  the  attainment  of  production  goals. 
Excellent  salary  and  benefits.  Please 
reply  to  Manager,  Human  Resources, 
NATIONAL  INSERTING  SYSTEMS, 
794  Roble  Rd.,  Allentown,  PA  18103. 


Editor  &  Publisher 


ASSOCIATE 

EDITOR 


Better  Homes  and  Gardens® 


WOOD,  Better  Homes  and  Gardens'  magazine  for 
the  hobbyist  woodworker,  seeks  professional  to  de¬ 
velop  and  write  articles  in  the  areas  of  product 
buymanship  and  shop-tested  techniques  and  be 
the  editorial  liaison  with  tool  manufacturers. 

The  successful  candidate  should  have  college  de¬ 
gree  and  minimum  3  years’  solid  writing/editing  ex¬ 
perience  with  magazines,  books,  newspapers  or 
trade  journals.  Must  also  have  working  knowledge 
of  woodworking  and/or  construction  techniques 
and  experience  with  major  hand  and  power  tools. 
Must  also  be  a  self-starter  and  possess  excellent 
public  relations  skills  including  telephone.  Some 
travel. 

Location:  Des  Moines,  Iowa. 

Send  resume,  writing  samples  and  cover  letter  with 
salary  history  and  requirements  in  confidence  to: 

Miss  Draper 
Corporate  Director 
Executive  Piacement 
Meredith  Corporation 

Box  712A,  Locust  at  17th 
Des  Moines,  lA  50336 
An  Equal  Opportunity  Employer. 


leredith 
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HELP  WANTED 


MARKETING 


MARKETING/TECHNICAL  support 
representative  with  strong  communica¬ 
tion  skills,  previous  marketing  experi¬ 
ence,  ability  to  work  independently  and 
ability  to  travel  needed  for  Zone  9. 
Responsibilities  include  marketing  of 
all  services,  providing  technical  support 
to  customers,  analyzing  market  poten¬ 
tial  of  new  products  and  maintaining 
documentation  and  open  communica¬ 
tion  lines  with  corporate  personnel. 
EOE  M/F.  Resume  to  Box  2533,  Editor 
&  Publisher. 


PRESSROOM 


FLORIDA  DAILY  NEWSPAPER  and 
commercial  printing  plant  needs  quality 
conscious  urbanite  pressman.  Please 
apply  to  Mike  Stewart  or  Jim  Patterson, 
Charlotte  Printing  Co.,  23170  Harbor- 
view  Rd.,  Charlotte  Harbor,  FL  33951; 
(813)  629-2511. 


PRESSMAN/SUPERVISOR  experience 
on  Goss  community  or  suburban  press. 
Ability  to  supervise.  Excellent  fully  paid 
benefits  and  pension.  Call  (215) 
365-1155. 


REGIONAL  COMMERCIAL  printer  in 
Zone  7  seeking  quality  conscious  web 
press  supervisor  with  a  minimum  of  2 
years  experience  in  web  supervision.  Air 
condition  facilities.  Ideal  working 
conditions.  Excellent  benefit  package. 
Please  send  resume  with  salary  history 
to  Box  2508,  Editor  &  Publisher. 


PRODUCTION 


COMPOSING  ROOM  MANAGER 
We  need  a  person  who  is  a  successful 
people  manager  and  confident  with 
computers  and  willing  to  use  his  or  her 
composing  room  skills.  This  is  a  day 
shift  opening  on  a  7-day,  independently 
owned  morning  publication.  We  have  a 
comprehensive  benefit  package  and  are 
located  in  a  beautiful  New  England 
mountain  setting.  Send  your  resume, 
including  salary  history  and  require¬ 
ments  and  references  to  Box  2492, 
Editor  &  Publisher. 


COMPOSING  ROOM  MANAGER  for 
growing  newspaper.  Business  back¬ 
ground.  Composing/make-up  experi¬ 
ence  and  people  skills.  Send  detailed 
resume  including  salary  requirements 
to  Personnel  Supervisor,  Wolfe  Publica¬ 
tions,  Inc.,  Drawer  C,  Fishers,  NY 
14453. 


DIRECTOR  OF  OPERATIONS 
Zone  4  Daily  (100,000-h)  seeks  an 
experienced  professional  to  assume  a 
new  position  within  our  company. 
Responsibilities  will  include  supervi¬ 
sion  of  press,  pre-press,  plant  mainte¬ 
nance,  data  processing  and  related 
departments. 

Qualified  applicants  should  have  prior 
newspaper  experience  with  heavy 
emphasis  in  production,  preferably 
complemented  with  a  thorough  know¬ 
ledge  of  computerized  systems. 
Successful  candidate  must  possess 
excellent  oral  and  written  communica¬ 
tion  skills.  College  degree  is  required. 

Competitive  salary  and  complete  fringe 
benefit  package.  Send  resume  to  Box 
2532,  Editor  &  Publisher. 


MAILROOM/PRESSROOM 
Immediate  openings  for  Mailroom 
Machine  Operators.  3-5  yrs.  experience 
in  set  up  operation,  and  maintenance  of 
Harris  1372  or  1472  inserters.  Also 
Offset  Press  Workers.  5  yrs.  experience 
on  GOSS  metro  offset  press.  All  posi¬ 
tions  require  night  and  weekend  work. 
Excellent  salary  and  benefits  including 
relocation  assistance.  Send  resume  to 
Employment  Manager,  THE  MIAMI 
HERALD,  1  Herald  Plaza,  Miami,  FL 
33132  or  call  (305)  376-2881  for  info. 
EOE. 


HELP  WANTED 


PRODUCTION 


Port  Arthur  News,  a  Cox  Enterprises 
Newspaper  on  the  Texas  coast  has  an 
immediate  opening  for  an  ASSISTANT 
PRESSROOM  MANAGER  with  Urbanite 
experience.  We  are  also  seeking  exper¬ 
ienced  shift  managers  in  pre-press, 
pressroom  and  mailroom  due  to  increas¬ 
ing  commercial  work.  For  possible 
employment  with  a  great  corporation  in 
an  area  famous  for  its  fishing  and  hunt¬ 
ing,  send  resume  including  references 
and  salary  history  to  Operations,  Port 
Arthur  News,  PO  Box  789,  Port  Arthur, 
TX  77640. 


PROJECT  MANAGERS 

GANNETT  CO.,  INC.  is  looking  for 
Construction  and  Design  Professionals 
to  fill  Project  Manager  positions  at  their 
Headquarters  in  the  Washington,  DC 
area. 

Requirements  are  minimum  5  years  of 
progressive  Project  Management  experi- 
ence  supporting  the  design/ 
construction  and  implementation  of 
process  equipment  for  the  Newspaper 
and/or  Broadcast  Industry. 

These  positions  will  be  with  specific 
emphasis  in  the  following  areas: 

•  Program  Development 

•  Cost  Control,  Estimating  & 
Scheduling 

•  Design,  Space  Planning  &  Layout 

•  Program  Management 
Extensive  domestic  travel  is  required. 

GANNETT  is  a  Fortune  200  nationwide 
news  information  company  that  offers 
challenging  career  opportunities  and  a 
wide  range  of  benefits. 

Please  send  your  resume  with  salary 
history  to: 

Richard  J.  Ruffino 
Senior  Project  Manager 
GANNETT  CO.,  INC. 

PO  Box  7858 
Washington,  DC  20044 
E.O.E. 


PUBUC  RELATIONS 


PR  FIRM  SEEKS  BUSINESS 
WRITER/EDITOR 

Major  international  PR  council  head¬ 
quartered  NYC  offers  unique  opportuni¬ 
ty  to  facile,  experienced  business 
writer/editor.  Qualified  person  would 
work  directly  with  client  and  media. 
Good  compensation  package.  Please 
send  resume  to  Box  2524,  Editor  & 
Publisher. 


PRESSMAN  needed  for  urbanite  press. 
Newspaper  insert  printing.  New  plant  in 
Maryland.  Call  (301)  273  7200. 


STRIPPINGS 


DAILY  NEWSPAPER  in  Charlotte  Coun¬ 
ty,  FL  has  an  opening  for  quality 
conscious  stripper,  platemaker,  camera 
person.  Please  contact  Ed  McIntosh, 
Charlotte  Printing  Co.,  23170  Harbor- 
view  Rd.,  Charlotte  Harbor,  FL  33951; 
(813)  629-2511. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

PUBLISHER/GENERAL  MANAGER 
Young  Age  40,  23  years  experience  in 
all  phases  of  newspaper  and  printing 
management.  I  am  presently  Vice  Presi¬ 
dent  Chief  Operating  Officer  of  a  large 
printing  and  publishing  company.  I 
have  taken  this  company  in  one  year 
from  a  two  hundred  thousand  dollar 
loss  to  a  one  hundred  thousand  dollar 
profit.  If  you  want  good  management, 
profit  and  quality  newspaper  write  Box 
2476,  Editor  &  Publisher. 


POSITIONS  WANTED 


ADMINISTRATIVE 


MARKETING  SERVICE  MANAGER 
Currently  managing  the  promotion 
department  of  a  48,000  AM  coordinat¬ 
ing  in-house  and  all  media  promotion, 
public  relations,  community  services 
and  market  research  presentations. 
Desires  equal  or  better  opportunity.  Ten 
years  experience  in  advertising  &  prom¬ 
otion.  Zones  2  and  3.  Call  Michael 
Guessford  at  (904)  629-0011  between 
9-5. 


ADVERTISING 


AD  DIRECTOR  -  Ambitious  young  mid¬ 
level  manager/account  executive  seek¬ 
ing  growth  in  career.  Proven  sales  and 
management  experience  involving  both 
Display  and  Classified  Departments. 
Background  of  Financial/Food/Retail 
and  Real  Estate  Account  sales  in 
competitive  markets  of  Detroit  &  South¬ 
ern  California.  Will  consider  relocation. 
Write  for  copy  of  resume  to:  Box  2518, 
Editor  &  Publisher. 


ARTIGRAPHICS 


ARE  YOU  LOOKING  for  an  illustrator 
with  Macintosh  skills?  Artist  with  10 -r 
years  experience  can  deliver  with 
award-winning  illustrations,  fresh 
designs  of  news/feature  pages  and  crea¬ 
tive  maps/charts  that  entertain  as  well 
as  inform.  Experienced  in  all  areas  of 
color  production.  I  seek  a  position 
which  challenges  my  abilities  in  an 
atmosphere  of  creative  growth.  Will 
relocate  for  the  right  position.  Call 
James  at  (201)  231-9492. 


CIRCULATION 


EXPERIENCED  CIRCULATOR:  Service 
oriented,  promotion  minded.  Seeking 
position  with  daily  or  weekly.  Box  2512, 
Editor  &  Publisher. 


COMPUTER  TECHNOLOGY 


“I  will  work  for  nothing,  forever,  after 
you  pay  what  we'll  call  an  employment 
fee  of  $2,495.  I'll  file  your  stories  from 
your  front-end  systems  and  then 
retrieve  them  and/or  conduct 
research...  all  automatically  in  seconds! 
I'll  improve  your  bottom  line  and 
product  or  return  your  fee.  You  can  cost- 
justify  me  in  a  hurry!  That's  how  fast 
progressive  journalists  should  write  for 
the  facts  in  care  of:  Kim  Sexton,  Stauf¬ 
fer  Gold,  P.O.  Box  458,  Independence, 
MO  64051.  I'm  from  Missouri  and  I'll 
show  you!" 


AWARD-WINNING  Zone  2  Reporter 
seeks  GA  post  on  solid  metro.  8  yrs. 
daily  &  wire  exp.  on  courts,  politics, 
cops,  travel,  business  and  columnist. 
Frank  Scandale  (201)  486-5244. 


POSITIONS  WANTED 


COLUMNIST  who  will  keep  you  up  late 
at  night  laughing  through  the  tears  is 
looking  for  a  job  in  a  town  to  raise  a  new 
family.  Anyways,  Ed  says  he's  OK... 
Huh?  Columnist,  103  E.  Stock,;.  St., 
Glendale,  CA  91207.  (818)  246-5823. 


COMING  HOME 

Foreign  correspondent,  35,  leaving 
Asia.  Seeks  metro  daily  beat  or  editorial 
writing  job  making  use  of  my  knowledge 
of  foreign  issues  relevant  to  your  read¬ 
ers.  Newspaper,  wire  service  experi¬ 
ence,  op-ed  clips,  top  references.  Also 
known  for  humor.  Box  2545,  Editor  & 
Publisher. 


EXPERIENCED,  DEDICATED  Arts  & 
Entertainment  critic  seeks  position  on 
serious  paper/magazine.  M.  Kent  (202) 
965-2275. 


NEED  ONE  GOOD  REPORTER?  Need 
two?  Hire  one  or  both  of  us.  Both  have 
2  +  years  general  assignment,  beat  and 
feature  experience  at  large  Zone  6 
metropolitan  daily.  Good  writers,  accu¬ 
rate  reporters.  Like  features  and  news 
but  interested  in  news  spots.  Will  go 
anywhere  but  Zone  6  or  7 ;  prefer  East  or 
West  Coast,  Florida  or  Chicago  area. 
Box  2537,  Editor  &  Publisher. 


REPORTER  WITH  year  experience 
seeks  position  with  small  or  mid-size 
daily.  Master's  degree.  Knows  sports. 
Prefer  Zone  2.  Contact  Mike,  (717) 
523-8035. 


TALENTED,  AMBITIOUS  feature/ 
entertainment  writer  and  editor,  recent 
J-grad,  looks  to  break  in  with  newspaper 
or  magazine  in  any  zone.  Extensive 
background  in  dailies,  weeklies  and 
P.R.  publications.  Contact  J. 
Cummings,  1245  Cambria.  Christians- 
burg,  VA  24073  or  call  (703) 
382-0553. 


VERY  EXPERIENCED  Sports  Writer/ 
columnist  wants  to  relocate.  Have 
covered  it  all,  from  world  series,  final 
four  to  three-legged  races.  Have  flair  for 
unusual,  upbeat.  8ox  2499,  Editor  & 
Publisher. 


WANT  GOOD  WORK?  Then  return  this 
versatile  writer/editor  to  newspaper  beat 
as  your  copy  editor  or  reporter!  Resume, 
samples  available.  Prefer  Zones  5  or  6. 
Box  2516,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  DIRECTOR.  Proven 
record  all  areas.  Quality  conscious,  cost 
control.  People  orient^.  Knowledgable 
front  to  back.  Box  2529,  Editor  & 
Publisher. 
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SHOP  TALK  AT  THIRTY 


What  are  many  columnists  doing  wrong? 


By  Robert  Israel 

With  the  exception  of  a  few  nation¬ 
ally  syndicated  writers,  many  news¬ 
paper  columnists  1  have  read  recently 
seem  to  suffer  from  a  shortage  of 
ideas,  imagination  and  spunk. 

Many  columnists  are  steeped  in 
mediocrity,  serving  up  tiresome 
tirades  of  verbiage  day  after  sorrow¬ 
ful  day. 

Read  a  columnist  from  one  newspa¬ 
per  on  the  East  Coast  and  compare 
and  contrast  him  or  her  with  another 
columnist  in  the  Midwest  or  on  the 
West  Coast  and  you  will  find  the  fol¬ 
lowing  ingredients: 

Pseudo-cleverness:  A  truly  clever 
person  does  not  need  to  strain  the 
brain  of  the  reader  to  be  witty. 
Resorting  to  ridicule  and  sarcasm  are 
unacceptable  in  a  newspaper  column. 
Legitimate  anger  can  be  expressed 
directly,  forcefully  and  cleanly. 
Humor  can  be  tinged  with  bitterness 
and  still  be  sweet;  it  can  sting  and  still 
prove  a  point. 

Rarely  does  humor  fit  into  a 
formula  —  it  won’t  be  long  before 
readers  realize  they  are  being  set  up 
and  will  turn  the  page,  quickly. 

Vacuous  social  commentary:  Col¬ 
umnists  today  are  chroniclers  of  the 
mundane.  How  many  columns  have 
you  read  that  summarize  magazine 
articles;  describe  the  love  life  of  dogs 
and  cats;  explore  the  latest  fashion 
trends  on  the  discotheque  dance 
floor;  serve  up  snippets  of  overheard 
dialogue;  wax  euphoric  about  auto¬ 
mobiles,  computers,  home  video 
games? 

Pandering  to  pedestrianism;  News¬ 
papers  used  to  stand  up  to  the  “little 
guy.”  They  used  to  report  about  the 
hard-luck  losers.  They  used  to  reach 
us  where  we  lived.  Now  they  rub  our 
faces  in  smudgy  ink. 

One  sportswriter  I  read  wrote  in  his 
column:  “Yeah,  I  got  tickets  to  the 
World  Series,  right  up  front,  so  eat 
your  heart  out.” 

A  general  columnist  I  read  wrote 
three  columns  about  his  dog,  the  eat¬ 
ing  and  mating  habits  of  said  mutt, 
featuring  a  photograph  of  the  dog 
across  two  columns. 

Another  columnist  wrote  about 
mowing  his  lawn  and  taking  a  nap  in 
his  hammock. 


(Israel  is  a  reporter  and  editor  in 
Rhode  Island.) 


These  columns,  which  pass  as  per¬ 
sonal  insights  into  our  complex  and 
ever-hectic  world,  are  not  usually 
insightful.  These  columns  make  me 
think  the  columnist  is  trying  to  avoid 
work,  preferring  instead  to  seek  the 
comfort  of  the  newsroom  and  never 
get  out  on  the  street.  These  columns 
have  the  total  effect  of  numbing  and 
dumbing  the  reader. 

I  would  suggest  to  columnists  the 
following: 

Keep  a  log  of  contacts,  people  to 
follow  up  after  they  have  been  in  the 
news,  people  who  are  working  with 
their  neighbors  on  ordinary  neighbor¬ 
hood  projects  that  just  might  be 
extraordinary. 

Work  at  being  provocative.  Don’t 
take  the  easy  way  out.  Probe  and 
explore,  take  risks,  make  the  reader 
want  to  turn  to  your  column  day  after 
day,  week  after  week. 

Alter  your  tone.  If  your  column  one 
day  describes  the  plight  of  a  homeless 
man,  change  the  tone  the  next  day  and 
interview  a  politician,  a  grocer,  a  mor¬ 
tician.  The  following  day,  a  descrip¬ 
tive  piece  about  how  new  construc¬ 
tion  in  your  town  or  city  is  displacing 
neighborhood  businesses. 

You  are  not  as  interesting  as  the 
people  that  read  you.  The  tendency  for 
columnists  to  use  columns  as  per¬ 
sonal  confessionals  is  frightening.  We 
learn  more  about  columnists  and  their 
wives,  daughters,  sons,  houses,  dogs, 
domestic  squabbles,  hopes,  and  aspi¬ 
rations  than  we  do  about  the  people 
who  are  buying  the  newspaper  to 
learn  more  about  themselves,  their 
neighbors  and  their  world. 

Be  visible.  A  columnist  who  does 
not  have  the  pulse  of  his  or  her  com¬ 
munity  is  missing  the  point  of  being  a 
columnist. 

Anything  and  everything  is  poten¬ 
tially  interesting,  if  it  presents  itself  in 
a  do-able  story.  That  happens  only 
when  you  work  for  it,  when  you  do 
your  homework,  when  you  build  on 
the  tension  within  a  story,  when  you 
let  up  on  that  tension  only  to  return  to 
it  until  the  tension  is  spent  or  the  story 
is  told. 

This  takes  listening.  It  takes 
patience.  It  takes  restraint  —  a  col¬ 
umnist  rarely  tells  all  he  or  she  knows. 
Most  importantly,  it  takes  compas¬ 
sion. 

Possibly  the  best  advice  for  a  col¬ 
umnist  is  to  write  a  column,  then  go 
on  to  other  writing  and  then  return  to 


it,  hopefully  wiser,  more  attuned  to 
differences  in  speech  and  nuances  of 
emotion,  more  visible  to  the  commu¬ 
nity  you  live  in  and  the  world  you  are 
part  of. 

Ideally,  the  best  of  columnists  will 
work  at  their  craft,  back  off  and  come 
back  again  slugging,  ready  for  more. 

Or  they’ll  stay  with  it,  develop  a 
network  that  is  inexhaustible,  be 
careful  not  to  use  their  columns  for 
their  own  egos  but  to  let  the  voices  of 
others,  not  often  quoted  by  fellow 
reporters,  speak  the  loudest. 


High  Court  nominee 
holds  sort  of  a 
press  conference 

Judge  Anthony  M.  Kennedy,  Presi¬ 
dent  Reagan’s  nominee  to  the  U.S. 
Supreme  Court,  held  a  press 
conference  —  sort  of  —  in  Sac¬ 
ramento  recently. 

Kennedy,  who  sits  on  the  U.S.  9th 
Circuit  Court  of  Appeals  there,  told 
reporters  at  the  start  the  news  confer¬ 
ence  would  be  a  “cursory”  one, 
according  to  Tom  Dresslar,  a  Sac¬ 
ramento  correspondent  for  the  Los 
Angeles  Daily  Journal. 

According  to  Dresslar’s  story, 
Kennedy  explained:  “The  confirma¬ 
tion  process  has  begun.  The  Senate  is 
compiling  its  record,  in  part,  by  con¬ 
ducting  preliminary  discussions  with 
me.  It  intrudes  on  that  process  if  I 
attempt  to  conduct  a  parallel  dis¬ 
course  outside  the  confines  of  the 
Senate.” 

Kennedy  said  his  first  official  state¬ 
ment  should  be  made  to  the  Senate 
Judiciary  Committee. 

“Due  respect  for  the  Senate 
requires  that  I  do  not  comment  until 
the  confirmation  process  has  been 
completed,”  the  nominee  added. 

Thus  Kennedy  refused  to  answer 
questions  on  his  judicial  philosphy  or 
personal  life,  Dresslar  reported. 

The  press  conference  was  held  at 
the  McGeorge  School  of  Law,  where 
Kennedy  is  a  part-time  professor. 

The  Daily  Journal’s  head  on  Dress¬ 
lar’s  story  was  “Kennedy  Calls  a 
Press  Conference  to  Say  That  He 
Won’t  Talk  to  the  Press.” 
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GOSS 


Colorliner 


You  don't  have  to  choose  ^ 
between  paging  and  color.  Not 
anymore.  The  75,000  cph  Goss® 
Colorliner™  provides  both  with 
its  stacked  unit  arrangements. 
Plusoptimum  printquality 
from  short  couple-to-couple 
web  leads,  three-form-roller 
inking  and  direct-to-plate 
dampening. 

And  you  can  expand  color 


economically  by  adding  couples 
or  stacked  units  when  require¬ 
ments  change — without  sacri¬ 
ficing  paging. 

The  menu-driven,  touch- 
eijitry  Advanced  Press  Control 
System  (APCS™)  accelerates 
makereadyand  improves 
on-the-run  productivity.  And 
microprocessor-based  informa¬ 
tion  systems  monitor  and  log 


operations  for  management 
evaluation. 

Paging  and  colorflexibility. 
It's  not  either/or  anymore  with 
the  Goss  Colorliner  press. 

For  more  information,  con- 
^  tact  Goss  Newspaper  Products, 
Graphic  Systems  Division, 
Rockwell  International,  3100 
South  Central  Avenue,  Chicago, 
IL  60650.  312/656-8600. 


Rockwell  International 


...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 


ERNIE  PYLE 


Ernie  Pyle  distinguished  himself  as  the  soldier’s  spokesman.  And  though  his 
voice  was  silenced  by  a  sniper’s  bullet  weeks  before  the  World  War  II  armis¬ 
tice,  his  words  remain.  Editors  recycle  them  on  Memorial  Day  and  Mother’s 
Day.  Random  House  reprinted  them  in  a  1986  best-seller.  His  work  has  sur¬ 
vived  the  test  of  time,  not  so  much  for  what  he  said  but  how  he  said  it. 

•  Ernie  Pyle  wrote  with  a  human  touch.  To  foster  the  type  of  prose  Scripps 
Howard  was  proud  to  publish,  the  Scripps  Howard  Foundation  National 
Journalism  Awards  program  offers  the  Ernie  Pyle  Award  for  Human  Interest 
Writing.  •  In  recent  years,  Greta  Tilley,  Ray  Jenkins,  Bill  McClellan  and 
Rheta  Grimsley  Johnson  have  distinguished  themselves  as  modern-day 
Ernie  Pyles.  Looking  for  the  Pyle  touch  in  this  year’s  entries  will  be: 
Lawrence  Kramer,  editor  of  the  San  Francisco  Examiner; 

Craig  Klugman,  editor  of  The  (Fort  Wayne,  Ind.) 

Journal-Gazette;  and  Mike  Phillips, 
editor  of  The  (Hollywood,  Fla.) 

Sun-Tattler.  Their  top  choice 
will  win  $2,500  and  a  plaque. 

His  or  her  newspaper  will  re¬ 
ceive  a  citation.  And  medallions 
will  be  awarded  to  the  finalists. 

•  Don’t  miss  this  opportunity  to 
distinguish  yourself. 

SCRIPPS  HOWARD  FOUNDATION 
ill  NATIONAL  JOURNALISM  AWARDS 


